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If  you 


Is  there  really  any  doubt  which  is 
the  most  consistently  supported 
home  pregnancy  test?  Predictor 
is  spending  an  unprecedented 
2  million  pounds  this  year 
on  national  TV,  including  the 
new  Channel  5.  The  impact 
will  again  be  considerable  and 
thousands  more  will  come  to 
appreciate  just  how  perfectly 
simple,  accurate  and  reliable 
Predictor  is. 

New,  linked  POS  materials  will 
prompt  in-store  recall.  A  counter 
unit  features  a  Predictor  test 
demonstrator  and  'So  31011  want 
to  have  a  baby'  leaflets.  Shelf 
edgers  and  show  cards  allow  you 
to  spread  the  'So  simple  you  can't 
go  wrong'  message  around  your 
pharmacy.  All  of  which  makes 
one  thing  i  certain,  Predictor 
sales  will  power  ahead.  And 
with  such  strongly  predicted 
sales  here's  a  test  for  you.  Do 
you  have  enough  stock? 
To  place  an  order  telephone; 

01223  420956 

Predictor  is  marketed  by  Chefaro,  the  OTC 
Healthcare  business  unit  of  Akzo  Nobel.  In 
serving  over  25  countries  world-wide,  Chefaro 
'.  are  the  marketing  and  distribution  experts  in 
self-medicat  ion  and  diagnostics 


So  simple 
you  can't  go  wrong 


At  the  Royal  Pharmaceutical  Society's  annual 
meeting  last  month,  members  were  told  that 
Council  would  be  considering,  at  its  June 
meeting,  what  action  to  take  in  the  light  of 
the  judicial  review  won  by  Boots  the  Chemists 
earlier  this  year  against  a  decision  of  the  Statutory 
Committee.  This  month's  Council  report  duly 
contains  a  new  Obligation  under  the  Code  of 
Ethics,  clearly  promulgated  and  indicating  that 
the  Society  has  not  changed  its  mind  about  what 
it  considers  to  be  acceptable  parameters  for 
collection  and  delivery  services.  Pharmacies 
involved  in  such  services  will,  no  doubt,  want  to 
read  the  Obligation  carefully,  and  determine  if  they 
need  to  revise  the  type  of  service  they  offer,  or  are 
asked  to  provide  by  patients. 

The  Council,  by  all  accounts,  devoted  little  time 
to  the  issue  last  week.  The  Statutory  Commit  tee  has 
no  plans  to  rehear  the  case.  The  High  Court  did  not 
require  it  to  do  so,  and  Council  will  not  ask  it  to 
redetermine  the  original  complaint.  The  episode 
has,  therefore,  had  a  line  drawn  under  it  ...  unless, 
armed  with  its  new  Obligation  and  a  continuance 
of  t  he  services  which  sparked  the  confrontation, 
the  Society  decides  to  have  another  go.  There  is  an 
important  point  of  principle  at  stake.  The  Society 
believes  dispensed  medicines  should  be  given 
directly  to  the  patient,  face  to  face,  wherever 
possible.  This  is  where  patient  counselling,  the 
value  that  pharmacists  put  into  medicines  supply, 
is  added  in.  If  anything  else  becomes  the  norm,  it  is 
but  a  short  step  to  a  mail  order  service  backed 
up  by  a  24-hour  patient  helpline.  The  Society  is 
determined  that  patient  care  should  not  be 
undermined  in  such  a  way.  For  some  companies, 
particularly  those  with  experience  in  home  delivery 
and  well  developed  IT  skills,  it  might  seem  a  logical 
development,  but  for  retailers,  who  rely  on  footfall 
for  business,  any  move  to  push  community 
pharmacy  down  this  road  beggars  belief. 
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NEWS 


iety  complains  to  BPA 


The  Royal  Pharmaceutical  Soci- 
ety has  complained  to  the  Boots 
Pharmacists'  Association  about 
the  way  it  canvassed  for  Ted 
Smith,  a  Boots'  area  manager, 
who  headed  the  poll  in  this  year's 
Council  election.  Council  is  also 
to  review  the  election  proce- 
dures with  a  possible  tightening 
of  the  rules  for  next  year. 

A  letter  from  the  Society's  sec- 
retary and  registrar,  John  Fergu- 
son, to  BPA  chairman  Peter 
Walker  said  that  Council  mem- 
bers had  been  concerned  with 
the  way  the  Association  had 
apparently  ignored  the  election 
rules.  All  candidates  had 
promised  to  comply  with  the 
approved  procedure  and  Council 
had  accepted  Mr  Smith's  confir- 
mation, at  last  week's  meeting, 
thai  he  had  done  so. 

"It  was  clear  to  the  Council, 
however,  that  the  BPA  had  taken 


a  definite  decision  not  to  comply 
with  the  procedure  which  other 
organisations  had  consistently 
observed,"  wrote  Mr  Ferguson. 
He  pointed  out  that  the  whole 
nature  of  the  election  would 
change  if  pharmacy  organisa- 
tions and  publications,  such  as 
C&D,  endorsed  certain  candi- 
dates or  urged  people  not  to  vote 
tor  I  hem.  If  canvassing  were 
allowed,  candidates  with  the 
greatest  financial  backing  would 
have  a  considerable  advantage. 

The  letter  added  that  the  code 
of  conduct  for  Council  members 
stipulates  that  they  must  not 
seek  to  influence  Council  busi- 
ness for  the  benefit  of  any  indi- 
vidual, body  corporate  or  associ- 
ation, rather  than  for  the  benefit 
of  the  profession  as  a  whole. 
"Against  that  background,  you 
can  see  how  embarrassing  it 
must  have  been  for  Mr  Smith  to 


be  described  in  the  Newsletter  of 
the  JBPA  as  an  'eminently  suit- 
able BTC  candidate'  or  'a  voice 
on  Council  in  support  of  Mar- 
shall Davies'." 

Council  felt  that  the  BPA's 
action  was  "unfortunate  and 
unacceptable  and  not  what 
would  have  been  expected  from 
members  of  the  profession",  the 
letter  said,  and  concluded  by 
seeking  assurance  that  the  Asso- 
ciation would  comply  with  the 
election  procedures  in  future. 

In  reviewing  the  procedures, 
Council  hopes  "to  continue  its 
policy  of  encouraging  more 
members  to  vote  and  to  ensure 
that  those  members  who  do  vote 
are  as  well  informed  about  all  the 
candidates",  says  Mr  Ferguson. 

Mr  Walker  told  C&D  that  the 
BPA's  executive  committee 
would  be  discussing  the  letter  at 
its  next  meeting  on  July  2. 


New  Age  to  breed 
new  self-confidence? 

The  new  president  of  the  Royal 
Pharmaceutical  Society  is  hoping 
that  the  'New  Age'  initiative  will 
help  make  the  profession  more 
self-confident. 

Peter  Curphey,  who  was 
elected  president  at  last  week's 
Council  meeting,  suggested  that 
the  profession  needs  to  be  more 
assertive  about  promoting  itself. 

Rather  than  letting  others  take 
the  credit  "we  should  be  saying 
we  know  we  are  good  [at  what  we 
do]",  he  told  C&D  on  Tuesday. 

Asked  what  he  is  planning  for 
the  year,  he  replied:  "I  think  the 
time  for  presidents  having 
themes  may  be  past"  and  that  he 
would  be  continuing  to  support 
the  'New  Age'  initiative. 

He  is  concerned  that  too  few 
pharmacists  are  participating  in 
the  'New  Age'  to  make  it  viable. 
"We  have  to  get  enough  on  board 
to  reach  a  critical  mass.  Without 
it,  the  profession  doesn't  have  the 
self-confidence  to  carry  through 
the  changes,"  he  said. 

"The  'New  Age'  process  is  dri- 
ving forward  a  lot  of  the  basics  of 
the  profession.  In  the  end,  we 
want  professional  self-confi- 
dence and  patient  satisfaction.  If 
we  don't  solve  the  problem  in  the 
next  12-24  months,  the  profession 
will  not  disappear,  it  will  just 
become  less  relevant." 

Intra-  and  inter-professional  co- 
operation will  also  be  looked  at. 
Mr  Curphey  stressed  that  there  is 
no  rift  between  the  Society  and 
Pharmaceutical  Services  Negoti- 
ating Committee. 


Methadone  supervision  success 


Methadone-related  death  rates 
have  remained  steady  in  Glasgow 
compared  with  a  national  trend 
upwards  thanks,  in  part,  to  the 
supervision  of  addicts'  metha- 
done by  130  pharmacists. 

"Although  the  number  of 
addicts  in  the  Greater  Glasgow 
Health  Board  area  has  increased 
substantially  from  200  in  1993  to 
2,500  this  year,  there  has  been  no 
increase  in  addicts'  death  rate," 
says  Dr  Laurence  Gruer,  addic- 
tion co-ordinator  for  the  GGHB. 

For  the  first  five  months  of  this 
year,  there  were  11  drugs  over- 
dose-related deaths  reported  to 
Glasgow  police,  very  few  of 
which  involved  methadone.  This 
compares  with  35  in  the  same 
period  in  1996  and  36  in  1995. 

GGHB  was  the  first  health 
board  in  Britain  to  adopt  a  large- 
scale  organised  supervision 
scheme.  It  is  in  the  process  of  set- 
ting up  the  final  arrangements  for 
pharmacists'  fees,  linked  to  the 
number  of  supervisions  carried 
out. 

Participating  pharmacists  use 
their  judgment  to  determine  the 
number  of  addicts  that  their 
pharmacy  can  reasonably  cope 
with  -  for  most  this  is  about  20. 
GPs  have  been  given  a  list  of 
pharmacies  that  have  a  super- 
vised administration  service. 

Supervision  has  helped  sta- 
bilise chaotic  drug  users,  and 
reduce  the  amount  of  methadone 
'leakage'  onto  the  black  market. 

Dr  Gruer  believes  doctors  are 
more  prepared  to  prescribe 
higher  methadone  doses  now 
that  pharmacists  are  supervising. 


"There  is  a  lot  of  evidence  that 
there  are  much  poorer  results  if 
you  give  too  low  a  dose,  as  peo- 
ple may  be  topping  up  on  heroin 
if  they  cannot  overcome  the  crav- 
ing," he  said. 

He  added  that  there  will 
shortly  be  a  major  article  in  the 
British  Medical  Journal  which 
will  give  details  of  the  scheme 
and  also  point  out  the  contribu- 
tion that  pharmacist  supervision 
makes. 

Lothian  Health  Board  is  inves- 
tigating the  viability  of  super- 
vised methadone  administration 
in  pharmacies  in  its  area.  It  has 
put  in  a  bid  for  £350,000  to  the 
Scottish  Office,  which  has  SI  mil- 
lion to  fund  health  board  ser- 
vices, to  pay  for  pharmacists  to 
supervise  methadone  consump- 
tion and  to  support  GPs  in  the 
care  of  drug  addicts. 
•  New  Department  of  Health 
guidelines  on  drug  dependency, 
'Clinical  guidelines  in  Drug 
Dependency  for  Doctors',  are 
being  prepared  for  publication  in 
September.  It  is  understood  that 
the  document  will  include  a  sec- 
tion for  pharmacists,  which  talks 
about  their  role  in  supervised 
consumption  of  methadone, 
their  role  as  a  frequently-visited 
healthcare  professional,  and 
drug  dependency  training  for 
pharmacists. 

The  Royal  Pharmaceutical 
Society  has  made  a  representa- 
tion to  the  Department  of  Health 
working  party  and  has  its  own 
working  group  looking  at  the 
'role  of  pharmacists  in  providing 
services  to  drug  users'. 


Celebrate  the 
half  century 

Preparations  for  celebrating  50 
years  of  the  National  Health  Ser- 
vice next  year  are  well  under  way. 
At  a  briefing  to  discuss  plans  for 
the  anniversary  year,  Alan  Lang- 
lands,  chief  executive  of  the  NHS, 
called  for  participation  at  a  local 
level  and  encouraged  "discussion 
of  dilemmas  and  opportunities 
with  the  public  who  own  the  ser- 
vice and  health  professionals". 

Plans  for  the  anniversary 
include:  an  international  confer- 
ence at  Earls  Court  (July  1-3, 
1998),  organised  by  the  NHS  Con- 
federation and  the  Institute  of 
Health  Services  Management; 
NHS  Day  on  Sunday  July  5,  1998; 
an  inter-faith  Act  of  Celebration 
at  Westminster  Abbey  on  July  3; 
an  anniversary  website,  which 
plans  to  open  on  January  1,  1998; 
and  special  commemorative 
postage  stamps  issued  at  the  end 
of  June  next  year. 

NHS  50  Anniversary  initiatives 
are  supported  and  co-ordinated 
by  a  national  liaison  steering 
group.  Further  information  on 
plans  to  mark  the  anniversary  can 
be  obtained  from  Chris  Walker  at 
NHS  50  on  01 13  254  5830. 

C&D  publishes 
family  OTC  guide 

A  Guide  to  Family  Medicines'  is 
published 
this  week 
by  C&D. 

Based 
on  the  suc- 
c  e  s  s  f  u  1 
'Guide  to 
OTC  Med- 


l  c  i  n  e  s 
issued 
every  six 
months 
to  C&D 
s  u  b  - 
scribers, 
the  fam- 
ily guide  provides  comprehen- 
sive information  for  consumers 
about  licensed  medicines 
intended  for  sale  over  the 
counter. 

The  244-page  illustrated 
paperback  book  provides  infor- 
mation on  products  in  40  sec- 
tions, a£  well  as  giving  advice 
and  reminders  on  the  illnesses 
suitable  for  self-treatment. 
Emphasis  is  placed  on  asking 
the  pharmacist  or  the  GP  for 
further  advice. 

Initially,  the  guide  will  be 
available  as  an  exclusive  reader 
offer  through  The  Express, 
priced  at  £4.99. 
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Pharmacist  and  GP 
asthma  partnership 


Pharmacists  and  GPs  in  Hastings, 
Rother  and  Wealden  have  teamed 
up  in  a  pilol  projed  to  improve 
the  management  of  asthma. 

The  six-month  project,  which 
started  in  February,  is  being 
funded  by  East  Sussex,  Brighton 
&  Hove  Health  Authority. 

"The  project  is  breaking  down 
traditional  barriers,"  says  nurse 
adviser  Marilyn  Eveleigh,  who 
chairs  the  East  Sussex  Asthma 
Advisory  Group. 

"The  GPs  agreed  to  the  project 
because  they  recognised  the 
breadth  of  the  pharmacist's  role 
as  a  frontline  contact  with 
patients,"  she  says. 

The  ten  pharmacists  involved 
have  been  asking  asthma  patients 
who  come  in  with  prescriptions 
whether  they  wish  to  take  part  in 
the  study.  They  aim  to  c<  int  act  300 
volunteers. 

Patients  have  been  asked  about 
their  asthma  therapy  and,  where 
necessary,  have  been  given  addi- 
tional advice,  information,  or 
referred  back  to  then  GP  for 
review.  There  are  12  GPs  in  the 
project. 

"I  thought  many  patients  didn't 
have  a  proper  inhaler  technique 
before  the  project.  But  now  I 
believe  patients'  knowledge  is 
better  than  I  had  originally 
thought,"  says  pharmacist  Ray- 
mond Yau,  Safeways  Pharmacy, 
Crowborough,  East  Sussex. 


The  Royal  Pharmaceutical  Soci- 
ety's Council  has  approved  an 
additional  Code  of  Ethics  Obliga- 
tion on  the  use  of  collection 
points  for  the  supply  of  dis- 
pensed medicines. 

The  Obligation,  under  princi- 
ple one  of  the  Code,  states:  "Dis- 
pensed medicines  should  nor- 
mally be  supplied  directly  to  the 
patient  or  his  carer  in  the  phar- 
macy, where  there  is  an  opportu- 
nity for  face  to  face  contact  and 
the  pharmacist  has  access  to 
records  and  references  which 
enable  him  to  provide  the  best 


Health  ministers  are  considering 
means  testing  over  prescription 
charges,  including  pensioners,  as 
part  of  a  sweeping  review  of 
Department  of  Health  spending. 

The  Treasury's  commitment  to 
freezing  total  health  spending  at 
the  tight  level  set  by  the  previous 
Toiy  administration  has  sparked 
a  fundamental  review  of  the  DoH 
budget.  Health  secretary  Frank 
Dobson  is  keen  to  find  ways  of 


pharmaceutical  service.  When- 
ever medicines  are  delivered  to  a 
patient's  home,  the  service  must 
be  in  compliance  with  the 
requirements  of  the  Code  of 
Ethics.  Other  requirements  for 
the  supply  of  dispensed  medi- 
cines are  professionally  accept- 
able only  in  exceptional  circum- 
stances, where  neither  collection 
from  the  pharmacy  nor  home 
delivery  is  possible." 

The  Society's  director  of  legal 
services.  Sue  Sharpe,  under- 
stands that  the  Statutory  Com- 
mittee has  no  plans  to  rehear-  the 


saving  money  from  his  budget  to 
redirect  into  frontline  patient 
care. 

Senior  Department  sources 
said  that  the  review  would  look 
at  all  pai  ls  of  the  budget,  includ- 
ing prescription  charges,  from 
which  pensioners  are  currently 
exempt 

A  move  to  make  wealthier  pen- 
sioners pay  charges  might  yield 
up  to  550  million,  according  to 


complaint  about  Boots  the 
Chemists'  collection  and  delivery 
services  in  Durrington,  Wiltshire, 
and  Winterton,  South  Humber- 
side.  Council  made  no  proposals 
at  this  month's  meeting  to  ask  the 
Committee  for  a  redetermination 
of  the  original  complaint.  In  Feb- 
ruary, a  High  Court  judge  over- 
turned the  Committee's  verdict 
of  misconduct  against  the  com- 
pany (C&D  February  22,  p4). 

The  new  Obligation  is  intended 
to  clarify  acceptable  procedures 
for  collection  and  delivery. 
•  Council  report,  p6. 


some  estimates.  A  Downing 
Street  spokesman  said  last  week: 
"1  am  noi  in  a  position  to  rule  it 
out."  A  report  in  Tuesday's  Daily 
Mail  suggested  thai  pensioners 
with  annual  incomes  of  over 
511,2:52  if  single  or  521,632  if 
married  could  be  affected. 

The  review  is  at  an  early  stage, 
and  1  toll  sources  insisted  that  no 
final  decision  on  charges  had 
been  made. 

Dr  Roberts'  second 
vote  of  confidence 

The  Dispensing  Doctors'  Associa- 
tion could  be  in  further  disarray 
after  a  second  postal  ballot  voted 
overwhelmingly  in  favour  of 
chairman  Dr  David  Roberts. 

In  response  to  the  question  'Do 
you  agree  that  this  Association 
has  no  confidence  in  Dr  David 
Roberts?',  648  members  voted  no, 
while  only  253  voted  yes. 

Asked  if  he  would  be  staying 
on,  Dr  Roberts  thought  it  difficult 
to  see  himself  doing  anything 
else.  However,  some  members 
have  criticised  the  postal  ballot 
for  being  unconstitutional. 

At  an  extraordinary  general 
meeting  of  tlie  DDA  last  month, 
members  registered  a  vote  of  no 
confidence  in  Dr  Roberts  over  his 
refusal  to  negotiate  with  pharma- 
cists (C&D  May  17,  p5).  A  postal 
ballot  organised  by  Dr  Roberts' 
supporters  was  sent  out  by  Elec- 
toral Reform  Services  the  day 
before  the  meeting. 

An  earlier  letter  sent  to  the 
DDA's  2,000  members,  asking  if 
they  still  supported  him. 
attracted  917  replies,  of  which 
880  wished  him  to  continue. 


Keep  a  lookout  for  this  month's  Update  question  paper 


Enclosed  in  this  week's  issue  is 
the  questionnaire  for  Pharmacy 
Update  modules  in  May: 

•  Allergic  rhinitis  (51) 

•  Malignant  melanoma  (52) 

•  Snoring  (53) 

•  Benign  prostatic  hyperplasia 
(54). 


Update  is  a  distance  learning 
programme  and  is  accredited  by 
the  College  of  Pharmacy 
Practice.  Previous  modules  can 
be  obtained  by  using  the  faxback 
service  on  0891  44791  (premium 
rates  apply).  Internet  users  can 
access  the  dotpharmacy  site 


(http://www.dotpharmacy.com) 
which  has  a  library  of  previous 
modules  and  questionnaires. 

Atelephone  marking  service  is 
available  for  a  fee  of  £12.50,  plus 
VAT.  A  certificate  is  issued  to 
verify  the  number  of  hours  of 
continuing  education  achieved. 
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Lock  away  pills,  urges  RPSGB 


Eight  out  of  ten  parents  of  young 
children  store  medicines  in  the 
home  without  locking  them 
away,  according  to  the  Royal 
Pharmaceutical  Society. 

The  finding  is  part  of  an 
RPSGB  survey  of  more  than 
2,000  adults,  which  it  hopes  to 
use  to  reduce  the  number  of  chil- 
dren poisoned  each  year  by  med- 
icines in  the  home. 

The  safety  campaign  is  being 
backed  by  BBC  television  jour- 
nalist Nicholas  Witchell,  whose 
daughter,  Arabella,  spent  three 
days  in  intensive  care  last  winter 
after  swallowing  her  grand- 
mother's digoxin  tablets. 

Mr  Witchell  and  RPSGB 
spokesman  Roger  Odd  will  fea- 
ture in  a  syndicated  radio  inter- 
view which  is  being  distributed 


to  30  radio  stations  nationwide 
on  June  10. 

Mr  Odd  will  also  be  speaking 
on  Radio  4's  'You  and  Yours'  and 
on  GMTV.  Society  PR  officers 
will  be  distributing  posters  and 
information  in  pharmacies, 
schools,  libraries  and  town  halls. 

Parents'  favourite  unlocked 
hiding  places  are  drawers  and 
cupboards  (  68  per  cent)  and  bed- 
room cabinets  (21  per  cent).  The 
favourite  rooms  in  the  house  for 
storing  medicines  are  the  kitchen 
(73  per  cent)  and  bathroom  (36 
per  cent). 

•  An  inquest  was  held  in  London 
this  week  into  the  death  of  a  15- 
month-old  boy  after  he  drank 
4ml  of  methadone  prescribed  for 
his  mother,  said  a  report  in 
Wednesday's  Times. 


Backing  the  campaign:  the  BBC's 
Nicholas  Witchell  and  family 


GI  prescribing  on  increase,  says  PPA 


The  Jersey  Association  of  Local 
Pharmaceutical  Committees  is 
inviting  all  pharmacists  to  its  first 
regional  conference,  Can  you 
survive  in  the  SMHS?',  this  Sunday 
(June  15)  at  the  Haydock  Thistle 
Hotel,  commencing  at  1.00pm. 
Chief  pharmacist  Bryan  Hartley 
will  be  speaking.  Contact  Jeremy 
Clitherow  on  0151  230  0313  for 
more  details. 

Homoeopathy  regulations 

Regulations  coming  into  effect  on 
June  30  specify  certain 
homoeopathic  veterinary 
medicines  which  may  be  sold  or 
supplied  other  than  by,  or  under 
the  supervision  of,  a  pharmacist. 
They  are  the  Medicines 
(Registered  Homoeopathic 
Veterinary  Medicinal  Products) 
(General  Sale  List)  Order  1997  (SI 
No  1347,  Stationery  Office,  £1.30) 
and  the  Medicines  (Pharmacy 
and  General  Sale  Exemption) 
(Amendment)  Order  1997 
(S1 1350,  £1.10). 

I  stats 

There  were  1,691,706  items 
dispensed  from  1,021,008  forms  in 
Northern  Ireland  in  March,  1997. 
The  ingredient  cos!  was  £15.99 
million  (£14.97m  net)  and  oncost 
fees  and  other  payments  were 
£2.72m,  making  a  gross  cost  of 
£17.69m  (17.19m  net).  The  gross 
cost  per  person  was  £10.4468,  the 
gross  cost  per  form  was  £17.3223, 
the  gross  cost  per  prescription 
was  £10.4546,  with  an  ingredient 
cost  per  prescription  of  £9.451 1 
before  discount  or  £8.8462  net. 

Sun  know-how 

The  Pharmacy  Healthcare 
Scheme  has  issued  a  leaflet  on 
sun  protection,  based  on  the 
Health  Education  Authority's  'My 
back  is  killing  me'  skin  cancer 
awareness  campaign. 
Pharmacies  should  receive  40 
leaflets,  a  dispenser  and  guide. 
Additional  leaflets  may  be 
ordered  on  01222  681262. 

Sainsbury's  sundowners 

Supermarket  chain  J  Sainshury 
has  reduced  all  branded  sun  care 
products  by  25  per  cent  for  a 
month.  It  is  also  pricing  its  own- 
brand  at  £4.99  for  200ml  sizes  of 
any  SPF.  The  Co-Op  announced 
last  month  it  would  be  reducing 
sun  care  product  prices  until 
September  (C&D  May  10,  p4). 

National  Condom  Week 

This  year's  National  Condom 
Week  will  run  from  August  4-10. 
Durex  will  be  co-ordinating  the 
week,  taking  over  from  the 
British  Safety  Council. 


Prescribing  for  gastro-intestinal 
problems  has  increased  14  per 
cent  over  the  past  four  years, 
according  to  the  latest  PACT 
report  from  the  Prescription 
Pricing  Authority. 

However,  the  PPA  says  there  is 
little  evidence  to  suggest  there 
has  been  any  recent  increase  in 
GI  disease.  GI  products  remain 
the  second  highest  therapeutic 
area  in  cost  terms,  with  ulcer- 
healing  drugs  accounting  for 
nearly  10  per  cent  of  annual  pre- 
scribing costs,  or  about  £450  mil- 
lion, in  England. 

Overall,  the  cost  of  GI  drugs 
has  risen  45  per  cent  in  the  last 
four  years.  The  largest  increase 

Unipath  says  sorry 
with  help  of  NPA 

Unipath  is  working  with  the 
National  Pharmaceutical  Associ- 
ation to  introduce  an  education 
initiative  aimed  at  independents. 

The  programme  will  address 
the  concerns  of  a  number  of  phar- 
macists who  questioned  Unipath 
limiting  distribution  of  its  ovula- 
tion testing  kit,  Persona,  to  Boots 
for  the  first  year  of  sales. 

Talks  between  the  NPA  and 
Unipath  have  been  going  on  for 
the  past  two  to  three  months. 
Details  of  the  plans  have  yet  to  be 
announced. 

Unipath's  UK  sales  manager, 
Steve  Hall,  says:  "We  are 
extremely  pleased  that  the  NPA 
has  agreed  to  help  us  create  this 
long-term  programme  of  support 
and  again  apologise  for  the  way  in 
which  our  initial  distribution  pro- 
gramme distressed  the  commu- 
nity pharmacy  profession." 


has  been  among  ulcer-healing 
drugs,  up  over  50  per  cent  to  over 
S120m. 

In  the  ulcer-healing  drags,  H2 
antagonists  peaked  at  the  end  of 
1994.  Ranitidine  remains  the 
most  commonly  prescribed,  fol- 
lowed by  cimetidine,  with  only 
nizatidine  of  the  newer  H2  antag- 
onists showing  any  significant 
increase.  Famotidine  is  declin- 
ing. There  has  been  a  12  per  cent 
decrease  in  costs  over  the  past 
four  years.  Ranitidine  has  62  per 
cent  of  usage  but  78  per  cent  of 
costs.  Cimetidine,  with  28  per 
cent  of  usage  accounts  for  1 1  per 
cent  of  costs. 

Since  1994,  the  rise  in  usage 


Two  new  reports  on  the  benefits 
of  rural  phar  macies  should  pro- 
vide useful  ammunition  for  those 
seeking  to  open  in  rural  areas, 
speakers  at  a  press  conference 
suggested  last  week. 

Toby  Harris,  Association  of 
(  ommunity  Health  Councils, 
said  he  was  not  surprised  at  the 
findings  of  a  BMRB  International 
survey  which  showed  how  the 
residents  of  Gilberdyke,  East 
Yorkshire,  came  to  value  a  local 
pharmacy  which  they  had  ini- 
tially opposed  for  fear  that  it 
would  affect  the  service  provided 
by  local  dispensing  doctors 
(C&D  June  7,  p4). 

Mr  Harris  said  people  in  rural 
areas  should  ideally  have  both 
a  good  medical  service  and  a 
good  pharmaceutical  service. 
The  report  would  be  valuable  for 
organisations  such  as  health 
authorities  and  CHCs. 

Peter  Curphey,  the  Royal  Phar- 


numbers  of  ulcer-healing  drugs 
has  been  due  to  proton  pump 
inhibitors,  which  now  account 
for  58  per  cent  of  costs.  Usage  of 
PPIs  has  increased  fourfold. 

Dyspepsia  accounts  for  about 
5  per  cent  of  doctor  consulta- 
tions. Among  the  antacids,  Gavis- 
con  remains  the  most  commonly 
prescribed. 

Among  laxatives,  lactulose  is 
the  most  commonly  prescribed, 
but  danthron  is  rising  with  a  dis- 
proportionate increase  in  costs. 
Senna  prescribing  is  also  up. 

'PACT  Standard  Report'  (BNF 
version  no  32,  quarter  ending 
March,  1997).  The  Prescription 
Pricing  Authority. 


maceutical  Society's  president, 
agreed  that  rural  patients  were  at 
a  disadvantage  if  they  did  not 
have  access  to  a  full  medical  and 
pharmaceutical  service.  He  also 
launched  the  Society's  new  book- 
let, 'The  best  for  patients  coun- 
trywide', which  explains  the  ben- 
efits of  rural  pharmacies. 

David  Plumb,  chairman  of  the 
Rural  Practices  Standing  Com- 
mittee, said  there  were  now  two 
surveys  which  showed  how  pub- 
lic opinion  changed  from  hostil- 
ity to  appreciation  when  a  rural 
pharmacy  opened.  The  first,  in 
1991,  was  carried  out  in  Deben- 
ham  by  East  Suffolk  CHC. 

The  latest  independent  evi- 
dence, using  strictly  controlled 
market  research  methods,  would 
be  a  useful  contribution  in  future 
debates  on  pharmacy  openings 
and  would  help  counteract 
'scaremongering'  about  the  dam- 
age a  new  pharmacy  might  do. 


Rural  reports  provide  'anunuiiition' 
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PHARMACIST  PEN  PORTRAIT 


Patricia  Oakley 


•  Qualified  in  l!i7(i,  after  gradu- 
ating from  Portsmouth  and  doing 
her  pre-registration  al  the  Royal 
Free  Hospital  in  London 

•  Career  Pat  worked  in  several 
London  teaching  hospital  groups 
as  a  basic  and  senior  grade  phar- 
macist before  becoming  chid 
pharmacist  at  St  Stephen's  Hospi- 
tal in  Chelsea  (now  Chelsea  & 
Westminster  Hospital).  She  spe- 
cialised in  oncology  and  AIDS, 
and  helped  set  up  the  clinical 
pharmacy  service  for  AIDS 
patients  in  the  early  1980s.  She 
then  studied  for  a  Masters  degree 
in  economics,  corporate  finance 
and  organisational  behaviour  at 
London  Business  School,  and 
joined  the  North  Thames  Region 
Manpower  and  Pay  Polic  y  Unit, 
of  which  she  later  became  head. 
She  is  studying  for  a  doctorate  in 
occupational  psychology  at  Birk- 
beck  College,  London  University. 

•  Projects  Patricia  helped  to 
set  up  and  launch  a  private  policy 
research  and  development  com- 
pany, which  employs  ten  people 
with  over  200  private  and  public 
sector  clients.  Many  of  the  pro- 
jects she  advises  on  are  phar- 
macy-based. She  is  a  postgradu- 
ate teacher  at  Warwick  University 
and  Imperial  College,  and  is 
about  to  take  up  an  appointment 
at  Clore  Management  Centre, 
Birkbeck  ( 'ollege. 

•  Committees  President  of  the 
UK's  Association  of  Health  Human 
Resource  Managers,  a  non-execu- 
tive of  the  English  National  Board 
and  on  the  editorial  board  of  the 
Institute  of  Health  Services  Man- 
agers' monthly  magazine. 

•  Interests  Writing  articles  and 
researching  problems. 

•  Outlook  on  life  Work  hard 
and  don't  be  afraid  to  change. 
Take  a  few  risks  now  and  then. 

•  Pharmacy  philosophy  Phar- 
macy cannot  stand  still  -  it  needs 
to  develop  a  more  integrated  ser- 
vice using  the  strengths  of  both 
community  and  hospital  special- 
ists. Primary  care  will  change. 
Other  groups  will  develop  new 
ways  of  working.  The  pharmacy 
service  needs  to  be  developed  as 
part  of  the  wider  developments 
going  on  in  health,  especially  if  it 
is  to  keep  its  workforce  moti- 
vated and  in  the  system. 


Reflections 


The  power  of 
endorsement 

I  do  not  know  how  many 
patients  pick  up  leaflets  in 
doctors'  surgeries,  but  it 
seems  that  those  who  do,  and 
who  are  prepared  to  return  a 
questionnaire  to  a  research 
company,  demonstrate  a  high 
response  rate  to  the  subject  of 
the  leaflet  (C&D  June  7,  p4). 

This  is  hardly  a  mind- 
blowing  result,  given  that  the 
respondents  have  all  self- 
selected  and  then  voluntarily 
responded  to  the 
questionnaire,  but  what  is 
interesting  is  that  of  these 
responses,  75  per  cent 
assumed  that  the  doctor  was 
endorsing  the  displayed 
information. 

Now  this  may  seem  an 
unimportant  survey  for 
community  pharmacists,  but 
what  it  highlights  is  that  there 
is  a  direct  relationship 
between  the  credibility  of 
displayed  information  and  its 
source.  In  the  case  of 
pharmacies,  this  awareness 
may  be  diluted  by  a  more 
commercial  environment,  but 
nevertheless  I  am  sure  a 
similar  survey  would  also 
demonstrate  a  high  accepted 
rate  of  professional 
endorsement. 

I  display  many  leaflets,  not 
only  from  official  health 
education  sources  but  many 
from  OTC  and  other 
commercial  companies,  which 
provide  both  helpful  advice 
and  advertise  specific 
products.  Some  of  this 
information  may  be  contrary 
to  my  professional  opinion, 
but  until  now  I  had  not 
realised  its  significance  and 
how  important  my  de  facto 
endorsement  could  be  in 
influencing  my  customers 
purchasing  habits. 

It  seems  that  a  critical  clear- 
out  of  my  leaflet  display  is 
required,  and  next  time  the 


rep  says:  "Can  I  leave  you  a 
few  leaflets?"  I  will  be  more 
careful  before  accepting  their 
considerate  offer! 

It  paid  to  be 
on  the  rota ... 

In  my  area,  most  official  rotas 
are  a  service  from  the  past, 
because  most  pharmacies 
now  voluntary  stay  open  until 
7.00pm  and  the  superstores 
operate  pharmacy  services 
until  they  close  at  10.00pm. 
The  problem  is  there  is  no  co- 
ordination of  these  opening 
hours  and  no  requirement  to 
adhere  to  them. 

The  other  night,  I  received  a 
phone  call  at  home  after 
7.00pm  from  a  patient  who 
had  been  directed  by  the 
surgery  to  another  pharmacy 
open  until  7.00pm,  but  which 
was  closed.  I  helped  out,  but  I 
was  very,  very  annoyed! 

I  realise  that  these  situations 
rarely  happen  and  it  was  my 
bad  luck  that  night,  but  it 
reminded  me  that  a  system 
that  worked  well  for  years  and 
provided  a  controlled  and 
remunerated  pharmaceutical 
service  for  the  whole  area  has 
been  destroyed  by  the  greed 
of  a  selfish  few. 


We  all  now  work 
unnecessarily  longer  hours  to 
compete,  but  insult  is  added 
to  injury  when  something 
goes  wrong.  Because  it  is  you 
and  I  who  have  to  sort  out  the 
problem,  and  all  for  free! 


When  the 
money  starts 
to  run  out 


I  have  just  been  told  that  my 
fees  for  providing  advice  to 
residential  and  nursing  homes 
will  be  cut  this  year  because 
the  Health  Authority  has  too 
little  money  to  pay  for  the 
increased  service  contractors 
are  providing. 

It  seems  that  the  money  for 
homes  advice,  oxygen  service 
and  what  is  left  of  the  rota  has 
now  been  pooled  into  a  single 
devolved  cash-limited  budget. 
The  cold  truth  is  that  the 
increased  demand  on 
contractors  has  meant  that 
there  is  not  enough  to  go 
round  at  last  year's  agreed 
prices! 

This  situation  is  a  direct 
result  of  the  unilateral 
abandonment  of  the  cost-plus 
contract  by  the  last 
Conservative  Government, 
but,  paradoxically,  has  only 
been  brought  into  sharp  focus 
by  its  obsession  for  local 
budgeting. 

When  all  monies  were  part 
of  the  nationally  apportioned 
global  sum,  it  was  difficult  to 
identify  the  shifting  of 
resources  from  one  service  to 
another,  but  now  that  local 
health  commissioners  are 
responsible  for  a  part  of  this 
budget  it  is  very  easy  to  see 
how  the  sums  do  not  add  up. 

Contractors  are  being  asked, 
and  are  providing,  increased 
services,  but  the  money  to  pay 
for  those  services  has  not 
been  made  available.  The 
funds  cannot  be  transferred 
from  the  remaining  global 
sum  because  this  would 
reduce  the  dispensing  fee 
below  its  present  derisory 
amount.  There  appears  to  be 
no  alternative  other  than  new 
money  or  a  cut  in  service. 

The  new  Government  has 
not  yet  disclosed  its 
intentions,  but  the  choices  are 
stark.  If  new  money  is  not 
forthcoming,  I  would  have  no 
hesitation  in  matching  the 
service  I  am  able  to  provide  to 
my  homes  to  the  money 
presently  available. 


CHEMIST  &  DRUGGIST  14  JUNE  1997 


New-strength  Cipramil 
for  panic  disorder 


3M  Health  Care  is  recalling  its 
Medihaler-Epi  inhalers  with  the 
batch  number  96H01  following  the 
failure  of  some  to  meet  stability 
standards.  Users  have  been 
instructed,  via  the  national  press, 
to  return  affected  inhalers  to  their 
pharmacist  for  replacement. 
Pharmacists  should  dispatch 
returns  to  their  supplier  for  credit 
or  replacement.  The  affected  batch 
was  first  sent  out  last  December. 
(Class  2  alert  issued  June  9.) 
3M  Health  Care.  Tel:  01509 
611611. 

Cardene  SR  recall 

Roche  is  recalling  Cardene  SR 
capsules  45mg  batch  no  96C54A 
after  a  report  of  a  carton  found  to 
contain  30mg  capsules.  Pharma- 
cists are  asked  to  return  stock 
from  batch  96C54A  to  J  Millward 
at  Roche  Products,  Welwyn,  for 
credit  or  replacement.  (Class  2 
alert  issued  June  11.) 
Roche  Products.  Tel:  01707 
365363. 

Pharmorubicin  error 

Pharmorubicin  Rapid  Dissolution 
for  Injection  10mg,  20mg  and 
50mg  carries  a  typing  error  in  the 
physician's  leaflet.  Under  the 
instructions  for  intravesical 
administration,  the  phrase  'a 
dose  reduction  of  30mg  is 
advised'  should  read  'a  dose 
reduction  to  30mg  is  advised'. 
(Class  4  alert  issued  June  11.) 
Pharmacia  &  Upjohn.  Tel:  01908 
661101. 

Ultiva  from  Glaxo  Wellcome 

Glaxo  Wellcome  has  launched 
Ultiva  Injection  (remifentanil),  a 
new  esterase-metabolised  opioid 
anaesthetic.  It  has  a  rapid  onset 
and  offset  of  action,  which  leaves 
patients  clear-headed  minutes 
after  surgery  and  reduces  the  need 
for  recovery  in  intensive  care. 
Glaxo  Wellcome  UK.  Tel:  0181  990 
9000. 

Elleste  Duet  lmg 

Searle  has  introduced  Elleste 
Duet  lmg  (3x38,  £9.72)  in  addition 
to  the  existing  2mg  presentation 

to  suit  women  who  cannot 
tolerate  high-dose  oestrogen. 
Each  monthly  pack  contains  16 
tablets  of  oestradiol  1mg,  and  12 
tablets  of  oestradiol  lmg  and 
norefhisterone  acetate  lmg. 
Elleste  Duet  1mg  is  indicated  for 
the  treatment  of  menopausal 
symptoms  only. 
Searle.  Tel:  01494  521124. 

8 


The  antidepressant  Cipramil 
(citalopram)  is  now  available  in  a 
10mg  strength  to  meet  its  new 
indication  for  panic  disorder 
with  or  without  agrophobia. 

The  starting  dose  for  panic  dis- 
order is  lOmg  daily  for  the  first 
week,  which  is  increased  to  20mg 
once  daily  thereafter. 

The  dose  may  be  increased  to  a 
maximum  60mg  once  daily 
depending  on  patient  response, 
bul    I  lie   optima]  maintenance 


The  outer  material  of  the  appli- 
ances is  combined  with  a  leak- 
proof  barrier  to  provide  a  non- 
rustle,  soft-edged  pouch. 

The  pouch's  flange  is  located  in 
a  high  position  to  prevent  sag- 
ging and  visibility.  The  new  mate- 
rial allows  moisture  to  dissipate 
more  quickly  and  provides  an 
odour  barrier. 

A  new  hydrophobic  filter  pre- 
vents leakage  and  also  stops 
water  from  reaching  the  acti- 
vated charcoal  which  provides 
deodorisation. 

The  range  conies  in  a  variety 
of  sizes.  There  are  urostomy 
pouches  (£38  for  ten)  and  mini- 
drainable  pouches  (556.70,  30)  - 
those  with  starter  holes  can  be 


dose  is  20-30mg  daily. 

Selective  serotonin  reuptake 
inhibitor  s,  of  which  citalopram  is 
one,  are  emerging  as  the  first-line 
treatment  for  panic  disorder, 
according  to  experts  on  the  con- 
dition, because  of  their  safety  in 
overdose  and  more  tolerable 
side-effects. 

The  new  lOmg  strength  is  avail- 
able in  28-tablet  calendar  packs, 
with  a  basic  NHS  price  of  512.77. 
Lundbeck  Ltd.  Tel:  01908  649966. 


clear  or  opaque,  but  the  pre-cut 
sizes  come  as  opaque  only.  There 
are  closed  pouches  (£57.30,  30), 
which  are  available  with  a  starter 
hole  (19-90mm)  or  pre-cut  (25- 
64mm )  in  either  clear  or'  opaque; 
and  drainable  pouches  (£61.50, 
30),  with  similar  options  to 
closed  pouches.  For  information 
or  to  order'  call  Freefone  0800 
525350. 

SIMS  Portex.  Tel:  01303  260551. 


Livial  now  licensed 
for  osteoporosis 

Livial  (tibolone)  is  now  licensed 
for  use  in  the  prevention  of 
osteoporosis. 

It  was  introduced  as  a  new 
chemical  entity  in  1991,  so  a  con- 
siderable amount  of  clinical  data 
was  required  before  this  licence 
extension  was  granted. 

In  one  study,  100  women 
received  either  2.5mg  Livial  or 
inactive  placebo  for  four  years. 
By  the  end  of  the  study,  bone  min- 
eral density  in  women  receiving 
Livial  had  increased  by  3.3  per 
cent  in  the  lumbar  spine  and  1.4 
per  cent  at  the  neck  of  the  femur. 
In  contrast,  the  BMD  of  the 
placebo  group  fell  by  5.2  per  cent 
and  4.8  per  cent  at  these  sites. 

Organon  says  Livial  is  particu- 
larly attractive  to  post-meno- 
pausal  women,  because  there  is 
no  need  for  a  return  to  'monthly 
bleeds'  and  this  is  shown  by  the 
high  continuation  rate  of  82  per 
cent  after  four  years  of  treatment 
in  one  trial. 

Didronel  PMO  for 
corticosteroid- 
induced  osteoporosis 

Didronel  PMO  is  now  the  only 
therapy  licensed  for  the  preven- 
tion and  treatment  of  cortico- 
steroid-induced  osteoporosis. 
Previously  available  solely  for  the 
treatment  of  established  verte- 
bral osteoporosis,  it  has  also  been 
approved  for  the  prevention  of  all 
common  forms  of  osteoporosis 
and  treatment  at  all  sites. 

Studies  have  shown  that 
patients  on  long-term  cortico- 
steroids have  double  the  fracture 
risk.  One  year  of  Didronel  PMO 
can  reverse  the  progressive  bone 
loss  of  the  hip  and  spine  in  corti- 
costeroid-induced  osteoporosis. 
It  also  prevents  the  rapid  bone 
loss  associated  with  the  first  six 
months  of  corticosteroid  t  herapy. 

At  present,  there  are  no  firm 
guidelines  stipulating  when,  and 
at  what  dose  of  corticosteroids, 
treatment  with  Didronel  PMO 
should  start.  One  physician  has 
suggested  that  patients  taking 
more  than  7.5mg  daily  of  pred- 
nisolone were  at  risk,  but  he 
would  prefer  to  investigate  bone 
density  before  starting  cyclical 
etidronate.  Those  on  high  doses 
for  six  months  or  more  should 
definitely  receive  preventive 
treatment. 

Procter&  Gamble  Pharmaceut- 
icals UK  Ltd.  Tel:  01784  495000. 
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MEDIC 


ATTERS 


Greater  choice  of  HRT  increases  compliance 


Offering  women  a  greater  choice 
of  hormone  replacement  therapy 
would  help  increase  compliance, 
according  to  speakers  at  the 
launch  of  Sandrena  {C&D  May 
31 ),  a  new  HRT  oestradiol  gel. 

Although  the  benefits  of  HRT 
are  well  documented,  only  15  per 
cent  of  women  aged  50-65  in  the 
UK  take  it,  Of  these,  70  per  cent 
will  discontinue  therapy  within 
one  year,  often  without  telling 
their  GP.  Reasons  include  skin 
irritation  from  patches,  with- 
drawal bleeds  and  the  'visibility' 
of  patches. 

Dr  Diana  Mansour,  a  consul- 
tant in  community  gynaecology 
and  reproductive  health,  identi- 


fied the  advantages  of  transder- 
mal oestrogen  as  its  invisibility 
once  applied,  the  'cosmetic'  act 
of  applying  a  gel  rather  than  tak- 
ing a  tablet,  its  high  acceptability 
among  women,  the  small  quan- 
tity required  which  is  rapidly 
absorbed  and  the  rarity  of  skin 
reactions.  However,  she  admit- 
ted that  the  daily  application,  the 
lack  of  a  combination  (oestro- 
gen/progestogen)  gel  and  the  fact 
that  it  is  not  yet  licensed  for  pre- 
vention of  osteoporosis  can  be 
viewed  as  disadvantages. 

"Women  have  differing  needs 
for  HRT  at  different  stages  of 
their  life,"  Gilly  Andrews,  a  nurse 
specialist,  told  the  meeting. 


Mirage's  secure  stoma  pouches 


SIMS  Portex  has  launched 
Mirage,  a  new  NHS-prescribable 
range  of  pouches  for  col- 
ostomists,  ileostomists  and 
urostomists. 


THIS  ADVERTISEMENT 
IS  GOING  TO  GIVE  THE  COMPETITION 

A  HEADACHE. 

Migraleve  has  been  created  especially  for  migraines  by  a  migraine  sufferer. 
Now  Migraleve's  new  £1  million  campaign  has  been  designed 

to  talk  to  sufferers  in  a  way  no  other  analgesic  can. 
To  prevent  financial  pain,  we  suggest  you  take  it  immediately. 

e  ™  Product  Information  Migraleve  Tablets  Indications  For  rreatmen!  ot  migraine  attacks  which  can  include  the  symptoms  ot  migraine  headache  nausea  and  vomiting  Presentation:  Migraleve  1  -  pink  tablets  each  coi    ming  Buchzme  Hydrochloride  BP  &  25 
mol  PhEui  500mg  Codeine  Phosphate  PhEur  8mg  Migraleve  2  -  yellow  tablets  each  containing  Paracetamol  PhBur  500mg  Codeine  Phosphate  PhEur  8mg  Dosage  and  administration:  Adults  Treatment  Two  pmk  Migraleve  1  tablets  immediately  it  is  known  thai 
ie  attack  has  started  or  is  imminent  It  symptoms  persist  two  yellow  Migraleve  2  tablets  every  tour  hours  Maximum  eight  tablets  (two  Migraleve  1  and  six  Migraleve  2)  in  24  hours  Children  10  14  years  One  pink  Migraleve  1  initially  It  required  one  yellow  Mrgrateve 
our  hours  Maximum  four  tablets  tone  Migraleve  1  and  three  Migraleve  2)  in  24  hours  Not  tor  administration  to  children  under  10 except  under  medical  supervision  Elderly  (over  65}  Astor  adults  Confra-indications  warnings  etc  Contra-mdicotions  Hypei  *. 

the  ingredients  Precautions  Patients  suffering  from  high  blood  pressure  should  be  treated  tor  this  condition  independently  Because  of  the  possibility  ot  drowsiness  consideration  should  be  given  to  patients  involved  m  hazardous  occup  

?  should  be  used  with  caution  in  patients  with  liver  and  kidney  dysfunction  Migraine  should  be  medically  diagnosed  Migraleve  should  not  be  taken  with  pescnbed  medicines  or  for  extended  periods  without  the  odvice  of  a  doctor  ::  1e  effec  &  -  )f€l\  allergic  rsacl  sns 
skin  rashes  hives  or  itching  (paracetamol)  constipation  (codeine  phosphate)  or  drowsiness  (buchzme  hydrochloride)  Use  >n  pregnancy  Whilst  there  are  no  specific  reasons  lor  contra-indicating  Migraleve  during  pregnoncy  os  with  an  druas  if  is  recommended 
sieve  be  used  with  caution  in  pregnancy  Migraleve  is  not  contra- indicated  in  breast-feeding  mothers  Treatment  ot  overdosage  As  for  paracetamol  (i  v  acetylcysteine)  and  codeine  (injection  ot  naxolone;  Package  quantities  and  RSP's  UtgrcJeve  Du  "  2  £3  6E 
19.  48  £8  95  Migraleve  1-12  £3  79  24  £7  09  48  £9  75  Migraleve  2-12  £3  25  24  £5  65  48  £8  24  Legal  category:  P.  Product  Licence  Numbers:  Migraleve  1  •  PL  0232/0027  Migraleve  2  ■  PL  0232/0028  Mrgral 

Licence  Holder :  Charwell  Pharmaceuticals  Limited  Alton  Hampshire  GU34  2TJ  Date  of  preparation- April  1997  Further  information  available  from  Pfizer  Consumer  Healthcare  Wilsom  Road  Alton  Hampshire  Gl    l  Consumer  Healthcare 


Rpoints 


Exorex  Lotion  joins 
anti-eczema  battle 


Exorex  Lotion  has  been 
granted  a  licence  by  the 
Medicines  Control 
Agency  for  use  against 
eczema  and  psoriasis  of 
the  skin  and  scalp. 

Exorex  Lotion  (100ml, 
£19.50;  250ml,  £34.50), 
which  carries  a  GSL 
licence,  contains 
prepared  coal  tar  1  per 
cent  w/w  in  a  base  of 
esterified  essential  fatty 
acids  fust  identified  in 
banana  peel.  It  was 
originally  developed  in 
South  Africa,  but  is  now 
available  in  Australia, 
the  US  and  Canada. 

A  thin  layer  should  be 
applied  to  affected  areas 
t  wo  or  three  times  a  day 
and  treatment  is  most 


effective  with  steady 
application  over  several 
weeks.  It  does  not  stain 
and  is  readily  absorbed 
into  the  skin. 

The  Exorex  range  also 
includes  Cream  (lOOg, 
£17.50;  250g,  £29.50), 
Leave-on  Conditioner 
(250ml,  £22.50), 
Shampoo  (5250ml, 
£6.50),  Bath/Shower  Gel 
(250ml,  £6.50)  and  Soap 
(3xl25g,  £7.50).  All  are 
hypo-allergenic  and 
fragrance-,  detergent- 
and  colourant-free. 

Plans  are  afoot  to 
make  the  range 
available  on  the  NHS. 
Vital  Health  Innovations 
Ltd. 

Tel:  01 707  262200. 


Summer  sales  boost  for  Sudocrem 


Pharmax  is  offering  a 
counter  dispenser  unit 
for  Sudocrem  in  a  bid  to 
boost  summer  sales. 
Eac  h  display  unit  holds 
nine  30g  tubes  of 
antiseptic- 
healing  cream 
and  four 
200ml  bottles 
of  baby  lotion. 

Pharmacists 
wanting  a  unit 
should  contact 
their  Pharmax 
representative 
or  phone  the 
company. 

Pharmacy 
assistants  are 
also  advised 
to  look  out  for 
the  rep,  who 
will  be 

offering  them 
the  chance  to 
enter  a 

competition  to 
win  one  of  48 
Camel  travel 


bags,  or  lesser  prizes 
of  travel  hairdryers 
and  disposable 
cameras. 
Pharmax  Ltd. 
Tel:  01322  550550. 


„.,  for  Summer 

W,eaJHf«rcuts&fliazes 
Lotum  to  wokftu-ise  after  swi 
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Putting  the 
spring  back  into 
suffering  joints 

High  Strength 
Glucosamine  & 
Chondroitin  is  a  new 
nutritional  supplement 
from  Health  Perception. 

Formulated  for 
osteoarthritis  sufferers,  it 
helps  to  synthesise  new 
cartilage  and  to  protect 
that  which  already  exists. 

Each  tablet  contains 
500mg  glucosamine 
sulphate  and  400mg  of 
chondroitin.  Two  tablets 
are  recommended  daily. 

The  container  has  an 
easy  to  open  'arthritic 
cap'.  Retail  price  is  £14.99 
for  30  tablets. 
•  Latest  global  statistics 
show  that  up  to  75  per 
cent  of  over-65s  suffer 
from  osteoarthritis. 
Health  Perception. 
Tel:  01344  890115. 


Tending  to  skin  care  problems  -  the  ail-American  way 


New  to  the  UK  is 
American  Hair  Removal 
System's  Tend  Skin. 

For  unblocking  ingrow- 
ing hairs  and  smoothing 
razor  humps,  it  has  an 
aspirin-derived  complex 
which  constricts  the  hair 
follicle. 


The  product  can  also 
be  used  to  treat  razor 
burn,  acne,  cold  sores, 
insect  bites,  skin  fungi 
and  cuticle  infections.  It 
has  a  deodorising  effect 
and  will  stop  the 
bleeding  caused  by  razor 
nicks. 


After  any  form  of  hair 
removal,  it  helps  reduce 
redness  and  prevents  the 
skin  from  'bumping'. 

Retail  price  is  £12  for  a 
4oz  bottle. 

American  Hair  Removal 
System  (UK). 
Tel:  0118  932  0650. 


Phillips'  new-look,  high-potency  yeast  is  on  the  brew 


./  ..  r 


Phillips  PTY  High 
Potency  Brewers'  Yeast 
has  a  new  look. 

The  repackaged 
product  is  formulated 
with  extra  thamin, 
riboflavin  and  nicotinic 
acid  to  supplement  the  B 
vitamins  already  found  in 
brewers'  yeast. 

It  is  designed  to  help 
maintain  a  healthy 
nervous  system  and  to 
help  the  body  convert 
food  to  energy. 

Available  in 
recycleable  brown 
bottles,  it  comes  in  150- 
tablet  (£2.55)  and  300- 
tablet  (£4.09)  packs. 

Free  leaflets 
explaining  the  product 
are  available  from  the 
Seven  Seas'  sales  force 
for  customers. 
Seven  Seas  Ltd. 
Tel:  01482  375234. 


Diocalm's  national  radio  campaign 


Diocalm  is  on  the 
airwaves  in  a  national 
radio  advertising 
campaign. 

Designed  to  raise 
consumer  awareness  of 
the  perils  of  holiday 
diarrhoea,  it  mixes 
humour  with  an 
educational  message. 

Seton  Healthcare  is 
spending  over  £500,000 
on  support,  which 
includes  a  women's  press 

Home  help  guide 

Weleda  has  published  a 
new  home  guide  to 
support  its  natural 
medicines  in-store. 

Free  copies  of  the 
guide  are  available  for 
pharmacies  to  give 
customers. 

Included  are  sections 
on  first  aid  and  medicines 
for  eveiyday  ills,  plus 
additional  Pharmacy-only 
treatments. 

New  point  of  sale 
material  for  the  Weleda 
range  is  available  for 
independent  retailers. 
•  The  company  is 
holding  a  special  trade 
open  day  on  July  13. 
Weleda  (UK)  Ltd. 
Tel:  0115  9448222. 


advertising  campaign. 
#  First  prize  in  an 
educationally-themed 
pharmacy  competition 
for  the  Diocalm  range  is 
a  week's  holiday  for  two 
in  Majorca.  Twenty-five 
runners-up  will  receive  a 
prize  of  a  luxury  beach 
towel.  The  draw  will  take 
place  after  August  31. 
Seton  Healthcare  Group 
pic. 

Tel:  0161  654  3000. 


Hot  stuff 

Paul  Smith  Marketing  has 
been  appointed  by  Hetties 
Thermal  Packs  as 
exclusive  UK  agent  for 
the  independent  sector. 
Paul  Smith  Marketing. 
Tel:  01908  668146. 

More  &s  for  lbs 

Following  the  success  of 
last  year's  appeal  for  Baby 
Life  Support  Systems 
(BLISS)  sponsored  by 
Calpol,  Warner-Lambert  is 
supporting  the  '£  for  lb' 
appeal  again.  The 
campaign  will  be  running 
until  August. 
Warner-Lambert 
Consumer  Healthcare. 
Tel:  01703  641400. 
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If  you  don't  stock  NEW 
Proctocream  HC  -  you  won't 
be  sitting  comfortably. 
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Hydrocortisone  Acetate  1%. 


re  your  cust<3Srners 
ey  just  uncomfortable  aoout  tneir  pile  trea 

Well  now  there's  NEW  Proctocream  HC  the 
irst  over-the-counter  treatment  for  piles  to 
ombine  an  anti-inflammatory  (hydrocortisone) 
nd  an  anaesthetic  to  help  ease  the  swelling  while 
it  stops  the  pain  -  offering  your  customers  a  unique 
answer  to  the  problem  of  painful  piles.  And  at 
just  £3.89,  they'll  get  twice  the  benefits  without  it 


Pramoxine  Hydrochloride  USP  1%, 


emg 

sale  and  support  material,  NEW  Proctocream  HC 
will  be  making  its  presence  felt,  and  with  furt 
activity  later  in  the  year,  your  customers 
be  left  with  no  doubts  as  to  the  benefits 
Proctocream  HC  can  offer  them.  So  wh 
question  of  painful  piles  is  asked,  the  answer  is 
simple  -  choose  the  dual  action  proper 
NEW  Proctocream  HC. 


Product  Information.  PROCTOCREAM  HC  Presentation:  Proctocream  HC, 
Hydrocortisone  acetate  1%  w/w  and  Pramoxine  hydrochloride  1%  w/w  in  a  white  cream 
base  Dosage  and  administration:  Apply  after  bowel  evacuation  morning  and  night  up 
to  4  times  a  day,  with  finger,  on  to  affected  area.  For  internal  rectal  use:  Remove  cap 
from  tube  and  apply  applicator.  Squeeze  tube  to  fill  applicator  and  gently  insert  into 
rectum.  Squeeze  tube  carefully  to  force  cream  into  rectum.  Wash  applicator  after  each 
use.  Not  recommended  for  children  under  18  years.  Uses:  Relief  of  pain,  swelling, 
irritation  and  itching  associated  with  uncomplicated  internal  and  external  piles. 


Warnings:  Do  not  use  for  periods  longer  than  7  days  Precautions:  Should  not  be 
used  by  patients  with  known  sensitivity  to  pramoxine  or  other  ingredients.  Not  to  be 
used  in  pregnant  or  lactating  women.  Compatibility  with  barrier  methods  of 
contraception  has  not  been  demonstrated.  Seek  medical  advice  if  symptoms 
worsen  or  do  not  improve  within  7  days.  Although  uncommon,  local  burning  or  itching 
may  occur  For  external  use  only.  Legal  category:  F  Cost  inclusive  of  VAT:  £3  89 
Product  licence  number:  PL  0036/0065  Product  licence  holder:  Stafford-Miller 
Limited,  Welwyn  Garden  City,  Herts.  AL7  3SP  Date  of  preparation  Jan  1997. 


COUNTERPOINTS 


NUK  holds  a  feeding  bottle  party 


NUK  has  introduced  a  new 
range  of  brightly-coloured 
feeding  bottles,  which  are 
designed  to  help  prevent  colic. 

The  bottles  are  fitted  with  a 
NUK  size  1  orthodontic  vented 
teat,  which  is  suitable  for 
babies  of  up  to  six  months.  The 
teat  helps  to  reduce  the  risk  of 
the  baby  swallowing  air  - 
believed  to  be  a  common  cause 
of  colic. 

The  NUK  vent  is  designed  to 
prevent  the  teat  from  collapsing 
to  ensure  an  even  and 
continuous  flow  of  milk  during 
feeding. 

The  bottles  come  in  four 
designs  -  happy  dogs,  circus, 
flying  school  and  party.  Retail 
price  is  S2.25. 


Display  stands  are  available 
for  the  company's  complete 
range  of  bottles,  teats, 


soothers  and  feeding  cups. 
MM  Distributors  Ltd. 
Tel:  01438  351341. 


P&G  is  spot  on  with  new  facial  wash 


Procter  &  Gamble  is 
launching  a  new  spot 
care  facial  wash  in  its 
Clearasil  range. 

The  company  claims 
that  a  controlled  clinical 
study  showed  that  the 
product  is  five  times  more 
effective  at  helping 
prevent  spots  over  an 
eight-week  period  than 
ordinary  soap  and  water. 

It  features  a  deep 
cleansing  microbead 
formula  which  unblocks 
the  pores,  allowing  an 
active  ingredient  to 


penetrate  and  kill  spot- 
causing  bacteria. 

Presented  in  a  150ml 
pump  action  bottle,  it 
retails  at  £3.99. 

The  launch  will  be 
supported  by  an  intensive 
advertising  and  PR 
campaign,  which  will 
target  boys  and  girls  in 
the  youth  market.  The 
campaign  will 
communicate  the  benefits 
of  daily  cleansing  to  help 
stop  spots  every  day. 
Procter  &  Gamble  UK. 
Tel:  01932  896000. 


Babar  and  friends  to  soothe  babes 


Mam  will  be  introducing 
a  new  range  of  bottles 
and  soothers  featuring 
Babar  the  elephant  in 
July. 

The  Mini  Ulti  for 
newborns  (0-4  months ) 
and  the  Ulti  (4-36 
months)  will  be  available 
with  eight  Babar  and 
friends  motifs.  Both 
soothers  will  retail  at 
£3.49. 

In  the  bottle  range,  the 


125ml  and  250ml 
standard  bottles  will 
come  in  a  variety  of 
colours,  with  four 
designs  on  the  smaller 
bottle  (SI. 89)  and  six  on 
the  larger  (SI. 99). 

The  produc  ts  will  be 
presented  in  a  Babar 
display  pack  containing 
12  of  each  soother  and 
five  of  each  bottle. 
Mam  (UK)  Ltd. 
Tel:  0121  326  6992. 


Miners  draws  in  new  pencil  lines 


Miner  s  has  introduced  a 
new  selection  of  eye-  and 
lipliner  pencils. 

The  eyeliner  range 
includes  shades  of  silver, 
gold  and  white.  Also 
included  are  the  ever- 
popular  navy,  brown  and 
black.  The  pencils  are 
formulated  to  smooth 
over  the  delicate  eye 
area,  giving  a  powerful 
effect  in  either  a  kohl 


or  liner  finish. 

The  12  shades  in  the 
lipliner  range  have  a  high 
pigment  content  to  give 
better  definition. 

All  the  products  are 
water-resistant  and 
colour-coded,  both  on 
the  tip  of  the  cap  and  the 
base.  Retail  prices,  SI. 99 
each. 

Paul  Murray  pic. 
Tel:  01703  268444. 


LRC  freshens  up  Sebamed  range 

LRC  Products  is  adding  a  shower  gel  and  two 
shampoos  to  its  Sebamed  range. 

Sebamed  Shower  Fresh  is  suitable  for 
sensitive  skin  and  helps  protect  the  skin 
against  dehydration  after  exercise. 

It  is  formulated  with  a  combination  of  active 
substances,  which  leave  skin  feeling  soft, 
supple  and  refreshed. 

Sebamed  Shampoo  has  gentle  anti-dandruff 
action  and  is  formulated  to  cleanse  and  care  for 
gr  easy  hair  and  scalps.  It  includes  a  nourishing 
protein  to  keep  hair  supple  and  silky. 

Sebamed  Everyday  Shampoo  for  normal  to 
dry  hair  is  extra  mild  for  frequent  use. 

All  three  products  retail  at  S4.25  for  200ml. 
LRC  Products  Ltd. 
Tel:  01992  451111. 

Bourjois  gives  brownies  a  push 

Bourjois  is  running  a  bronzing  promotion  in 
independents  from  July  7  for  two  months. 

It  features  new  Voile  Bronzeur  -  a  lightweight 
br  onzing  gel  in  one  natural  shade. 

Formulated  to  hydrate  and  protect  the  skin,  it 
contains  jojoba  oil,  extract  of  honey,  vitamin  F 
and  extract  of  pastel.  Retail  price  is  S4.45. 

The  promotion  will  also  feature  Bourjois 
Bronzing  Powders  (£5.95),  Cil  Waterproof 
Mascara  (S4.75),  two  shades  of  Rouge 
Seduction  Lipstick  (£4.45)  and  matching  nail 
polishes  (£3.75). 
Bourjois  Ltd. 
Tel:  0171  436  6140. 

Reading  between  the  Cover  lines 

Procter  &  Gamble  will  be  running  a  special 
Cover  Girl  promotion  this  summer. 

A  48-page  beauty  book  will  be  given  away 
with  any  Cover  Girl  purchase  during  August. 

'The  Magic  of  Make-up'  introduces  Sarah 
Thomas  -  the  latest  top  model  signed  to  Cover 
Girl  Cosmetics.  It  includes  advice  about 
choosing  the  right  cosmetics  and  tips  on  solving 
common  cosmetic  problems. 

The  promotion  is  being  run  through  Boots, 
drugstores  and  leading  independents. 
Procter  &  Gamble  UK. 
Tel:  01 932  896000. 


ALLER  EZE  Presentation: 

Tablets  containing  Clemastine  Fumarate  U.S.P 
1.34  mg  (equivalent  to  1  mg  Clemastine  base). 
Indications:  Clemastine  is  a  potent,  prompt 
and  long  acting  antihistamine  for  the  relief  of 
allergic  rhinitis,  including  hayfever,  perennial 
rhinitis  and  vasomotor  rhinitis.  Dermatoses, 
including  pruritus,  atopic  eczema,  contact 
dermatitis  and  other  allergic  dermatoses. 
Urticaria,  angioneurotic  oedema  and  drug 
allergy.  Dosage:  Adults  one  tablet  night  and 
morning.  Children  3-6  years  half  tablet  night 
and  morning.  7-12  years  half  to  1  tablet 
night  and  morning.  Side  Effects/  Adverse 
Reactions:  At  normal  doses,  drowsiness 
is  infrequent  and  when  it  does  occur,  it  is 
usually  mild  and  transient.  Rare  miscellaneous 
side  effects  have  been  reported,  such  as 
weakness,  dizziness,  dry  mouth,  headache, 
palpitations,  gastro-intestinal  disturbance, 
heartburn  and  skin  rash.  These  effects  can 
be  controlled  by  reducing  the  dose. 
Precautions/Warnings:  May  cause 
drowsiness,  if  affected  do  not  drive  or 
operate  machinery.  Use  with  caution  in 
those  with  narrow  angle  glaucoma, 
stenosing  peptic  ulcer,  pyloroduodenal 
obstruction,  prostatic  hypertrophy  with 
urinary  retention  and  bladder  neck 
obstruction.  Use  in  Pregnancy  and 
Lactation:  Not  recommended.  Use  in 
Children:  Not  recommended  for  children 
under  3.  Contraindications:  Known 
hypersensitivity.  Interactions:  Avoid  alcohol. 
May  potentiate  the  effects  of  sedatives, 
hypnotics,  and  monoamine  oxidase 
inhibitors.  Cost:  (retail)  10's  £2.59, 
30's  £6.09.  Product  Licence  Number: 
PL0255/0016.  Licence  Category:  \E 

ALLER  EZE  CREAM  Presentation: 

Aller.eze  Cream  is  presented  as  a  smooth, 
white  cream  containing  Diphenhydramine 
Hydrochloride  B.P.  2%  w/w.  Also  contains 
Propyl  Hydoxybenzoate  B.P,  Liquid  Paraffin 
B.P.  and  emulsifying  wax.  Uses:  Principal 
action:  A  fast  acting  antihistamine  for 
topical  use  in  non-perfumed  and  non-greasy 
cream  base.  Indications:  For  the  symptomatic 
treatment  of  allergic  conditions  e.g.  urticaria, 
pruritus,  allergic  rashes,  stings  and  insect 
bites.  Recommended  Doses:  Adults  and 
children  over  6:  Apply  sparingly  to  the 
affected  area  twice  a  day  and  for  no  longer 
than  3  days.  Use  in  Children:  Not 
recommended  for  children  under  6. 
Contraindications:  Hypersensitivity  to 
antihistamines  and  benzoates.  Do  not  apply 
to  mucous  membrane,  eczematous 
conditions  or  where  the  skin  is  extensively 
broken  or  denuded  or  in  acute  vesicular  or 
exudative  dermatoses.  Precautions:  For 
external  use  only.  Apply  sparingly  to  the 
affected  area.  Avoid  prolonged  use,  repeated 
application,  especially  to  large  areas.  Side 
Effects/Adverse  Reactions:  In  rare  instances 
the  skin  may  become  sensitised  to  the 
product  or  to  sunlight.  If  this  happens, 
discontinue  use  immediately. 
Pharmaceutical  Precautions:  Store  between 
4°C  and  25°C.  Retail  Price:  25g  cream  £2.75. 
Product  Licence  Number:  PL  0255/0030. 
Licence  Category:  B 

Date  of  preparation:  April  '97 
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A  roftcAi.  choice. 


Make  sure  that  you're  recommending  Aller-eze 
Cream  this  Summer.  In  its  very  first  year  Aller-eze  Cream 
has  already  made  a  big  impact  on  the  bites  and  stings 
market,  becoming  one  of  the  biggest  sellers  in  the 
profitable  topical  antihistamine  sector. 

Aller-eze  Cream  is  strong  on  the  local  relief  of  pain 
and  swelling  and  is  as  effective  as  mepyramine  cream. 

Many  pharmacists  already 
recommend  it  and  users 
prefer  it  for  the  soothing 
way  it  feels  on  their  skin. 


Aller>eze 

FAST  RELIEF  FROM  BITES  AND  ^fl^^ 
STINGS  AND  SKIN  ALLERGIES 

For  more  widespread  rashes  that  need  fast  systemic 
relief  recommend  Aller-eze  Original  Formula  Tablets. 
They  contain  fast  acting,  efficacious  clemastine  -  longer 
lasting  than  chlorpheniramine.  Clemastine  can  also 
be  used  as  an  alternative 
to  Aller-eze  Cream  if  your 
customers  prefer  to  take 
tablets. 

So  to  get  big  results  all 
round  give  your  customers 
the  big  relief  of  Aller-eze. 


Aller*eze 


Nettle 
Rash 


FAST  ACTING  RELIEF  FROM  SKIN  ALLERGIES 


NOVARTIS  CONSUMER  HEALTH,  MILL  ROAD,  HOLMWOOD.  NR  DORKING,  SURREY  RH5  4NU.  TEL:  01306  742800. 


-J 


Sleepia  Product  Information 

Presentation:  blue  liquid-filled  capsules  containing  Diphenhydramine  Hydrochloride  Ph.Eur.50mg.  Dosage  and  Administration:  one  softgel  capsule  20  minutes  before 
bedtime.  Not  recommended  for  children  under  16  years  of  age.  Uses:  Sleepia  is  a  non  habit  forming  night-time  sleep  aid  for  relief  of  temporary  sleep  disturbance.  Contra-indications: 
Hypersensitivity  to  any  ingredients  in  the  product,  or  to  other  antihistamines.  Warnings  and  Precautions:  A  doctor  should  be  consulted  if  sleep 
disturbance  continues  mote  than  10  days.  Sleepia  is  not  recommended  during  pregnancy  or  lactation.  Use  with  caution  where  closed  angle  glaucoma,  urinary  retention,  asthma, 
prostatic  hypertrophy,  pyloric  obstruction  and  achalasia  ot  the  cardia  exist.  Sleepia  should  not  be  taken  concomitantly  with  monoamine  oxidase  inhibitors.  Sleepia  may  suppress  positive  skin  test 


Sleepia'M  is  a  new  liquid  filled  gel  capsule  that  helps  restore  a  natural  sleep  pattern.  And 
produces  a  dynamic  sales  pattern. 

Gelcaps  have  been  responsible  for  driving  American  sleep  aid  sales.  And  by  far  the  biggest 
selling  sleepaid  gelcap  in  the  States  is  Pli/ers. 

Now  this  American  brand  leader  is  available  in  the  UK  as  Sleepia. 

It  contains  that  tried  and  trusted  ingredient,  diphenhydramine  hydrochloride.  And,  as  a 
gelcap,  is  easy  and  pleasant  to  take. 

We're  backing  Sleepia  with  a  £2  million  comprehensive  support  package  that  includes  an 
eye-catching  £1.5  million  nationwide  TV  campaign. 

They're  no  longer  sleepless  in  Seattle.  Now,  with  Sleepia,  your  customers  need  no  longer 


be  sleepless  in  Surbiton,  Swansea  or  Sunderland. 


ilts  so  should  not  be  taken  ~2  hours  before  the  test.  Treatment  with  Sleepia  is  hkeh  to  increase  the  level  of  drowsiness,  and  may  reduo  [he 
iry  to  drive  and  use  machines.  Side  Effects:  Drowsiness,  dizziness,  weakness  and  dry  mouth,  also  less  frequently  faintness,  nervousness,  headache,  blurred  vision,  nausea  and 
rointestinal  effects  such  as  constipation  or  gastro-oesophageal  reflux.   Pharmaceutical  Precautions:   Store  below  25°C  in  a  dry  place  and  ^^^^^ 

tect  from  light.  Legal  Category:  P.  Package  Quantity  and  Cost  Price:  S  capsules  fl.(w'l  (PI  0 1  'llld/OOl  SI  Marketing  Authorisation  fut^KfU  QonSUIHQT  H&SlthCSTG 
Ider:  Pfizer  Consumer  I  lealthcare,  Wilsom  Road.  Alton.  Hants  GU34  2TJ.  Telephone:  01420  84801.  Hate  of  preparation:  March  I  997.  ^Kjjpr 


Advertisement  Feature 


Pre-menstrual 
water  retention 


Your  questions  answered 
by  Dr  Sarah  Brewer 


QVVhal  is  meant  by  water 
retention? 

The  body  has  a  normal  water  balance 
when  the  volume  of  fluid  obtained 
from  the  diet  is  closely  similar  to  that 
lost  from  the  body  through  the  kid- 
neys, skin  and  lungs.  Fluid  retention  is 
common  due  to  hormonal  changes  in 
the  second  half  of  the  menstrual  cycle. 

QHow  effective  are  herbal  diur- 
etics in  promoting  a  normal 
water  balance? 

Extracts  from  the  herbs  horsetail 
(Equisetum  arvense)  and  dandelion 
(Taraxacum  otticinale)  are  highly 
effective  in  helping  to  obtain  a  normal 
fluid  balance.  Horsetail  is  a  mild 
diuretic  and  tones  the  urinary  tract. 
Dandelion  is  a  powerful  diuretic  and  a 
rich  source  of  potassium,  which  helps 
flush  sodium  salts  and  excess  fluid 
through  the  kidneys. 

QHow  long  before  a  woman's 
period  should  she  begin  a  course 
of  Aqualette? 

Fluid  retention  linked  with  menstrua- 
tion tends  to  come  on  in  the  two  weeks 
before  a  period.  A  course  of  Agualette 
should  therefore  be  started  around  the 
middle  of  the  menstrual  cycle. 

QIs  it  safe  to  continue  taking 
Aqualette  while  menstruating? 
Once  menstruation  starts,  a  woman 
will  usually  find  her  body  returns  to  its 
normal  fluid  balance  within  a  few 
days.  Aqualette  can  be  taken  during 
menstruation  for  as  long  as  necessary. 

QCan  Aqualette  be  taken  with 
other  medication? 
Yes,  but  it  should  not  be  taken 
together  with  prescribed  diuretics, 
except  under  medical  advice.  It  is  not 
recommended  for  use  during  preg- 
nancy or  breastfeeding,  If  symptoms 
persist,  or  worsen,  it  is  important  to 
consult  a  doctor. 

Aqualette  is  manufactured  in  Sweden  tor 
Medic  Herb  UK  Ltd,  a  subsidiary  ot 
Lichlwer  Pharma  UK  Ltd.  Gentle,  effective 
and  clinically  proven,  it  is  available  from 
Chemist  Brokers  representatives  (01705 
219900)  in  80-tablet  packs  (rsp  £5.49). 


Unichem  urges  consumers  to  walk  its  way 


Unichem  will  be  promoting  its 
range  of  own-brand  holiday 
remedies  to  consumers  in  July 
in  the  first  phase  of  a  new 
advertising  programme  using 
both  the  trade  and  consumer 
media. 

The  'Walk  this  way'  campaign 
is  intended  to  encourage 
consumers  to  visit  their 
independent  Unichem 
pharmacy.  A  month  prior  to 
consumer  ads  appearing  in  the 
national  tabloids,  TV  listings 
magazines  and  weekly  women's 
titles,  such  as  Cha  t  and  Woman, 
the  campaign  will  be  detailed  in 
the  trade  press  (see  centre 
spread). 

Other  product  groups  to  be 
promoted  this  year  are  vitamins 
and  supplements  during  the 
autumn,  and  cough/cold  at  the 
end  of  the  year.  All  own-brand 
lines  highlighted  in  the  adverts 


will  be  available  beforehand 
through  the  monthly  offers 
book  at  discounted  prices. 

Unichem  is  spending  £200,000 
on  the  first  leg  of  the  campaign. 

Its  4,500  pharmacy  customers 
will  be  provided  with  a  full- 
sized  'signpost'  window  sticker 
with  the  company's  logo, 


picking  up  on  the  theme  of  the 
consumer  ads.  It  encourages 
consumers  to  'Walk  inside  for 
healthcare  advice'. 

The  wholesaler's  account 
development  managers  will  be 
delivering  the  signposts  to 
pharmacies  from  next  week, 
and  aim  to  have  visited  all 
customers  by  mid- July. 

A  hotline  number  -  0171  371 
0404  -  is  available  for  any 
pharmacy  business  to  ring  if  it 
wants  to  find  out  more  about 
Unichem's  services. 

The  company's  sales  and 
mar  keting  director,  Martin  Ward 
(pictured),  says  this  is  a  long- 
term  campaign,  which  he 
envisages  ninning  during  next 
year  as  well.  Branded  products 
may  be  brought  into  it  further 
down  the  line. 
Unichem  pic. 
Tel:  0181  391  2323. 


Sensational  news  from  Colgate 

Colgate  Sensation  will  be  back  on  TV  on  July  7. 
This  advertising  burst  will  run  for  four  weeks  as 
part  of  a  £4.2  million  support  package  for  the 
brand. 

Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 

Battery  power  for  a  'high  tech  world' 

A  new  TV  campaign  which  has  been  created  by 
Duracell  will  break  on  June  22  and  run  for  four 
weeks.  The  commercial  supports  the  in-built 
power  gauge  feature  on  all  major  battery  sizes. 

Duracell  (UK)  Ltd. 
Tel:  01293  517527. 


ON  TV  NEXT  WEEK 


Advil  Ibuprofen:  C4,  Sat 


Bazuka: C 


Clarityn  Allergy:  C,  GMTV 


Gamier  Ambre  Solaire:  All  areas  

Gamier  Belle  Color:  All  areas 

Listerine:  C,  A,  M,  LWT,  CAR,  C4,  Sat  

L'Oreal  Elvive  Revitalising  shampoo:  All  areas 

Pantene:  All  areas  except  GMTV 

Pepcid  AC:  TT  

Predictor  home  pregnancy  test:  C4,  C5,  Sat 

Rhinolast  Hayfever:  C4,  GMTV  

Wash  &  Go:  All  areas  

Wella  Experience:  C4 

Wilkinson  Sword  FX  Performer:  All  areas 

A  Anglia,  B  Border,  C  Central,  C4  Channel  4, 
C5  Channel  5,  CAR  Carlton,  CTV  Channel  Islands, 
G  Granada,  GMTV  Breakfast  Television, 
GTV  Grampian,  HTV  Wales  &  West,  LWT  London 
Weekend,  M  Meridian,  Sat  Satellite,  STV  Scotland 
(central),  TT  Tyne  Tees,  U  Ulster,  W  Westcountry, 
Y  Yorkshire 


New  lubricants  have  and  have  not 


Paladone  has  introduced 
Wet  Original  and  Wet 
Light  lubricants  into  the 
UK. 

The  products  are 
water-based  moisturising 
lubricant  gels.  Wet 
Original  contains  the 
spermicide  nonoxynol-9. 
Wet  Light  is  a  thinner 


formulation  more 
suitable  for  sensitive 
skin,  and  which  does  not 
contain  nonoxynol-9. 

Both  products  come  in 
flip-cap  bottles  and  retail 
at  £2.89  (59.14ml)  and 
£4.39  (118.28ml). 
Paladone  Products  Ltd. 
Tel:  01273  230037. 


Cussons  spreads  price  deal  message 


Cussons  is  supporting  its 
Imperial  Leat  her  Shower 
Gel  with  a  £350,000 
advertising  campaign 
from  June  16. 

The  two-week  national 
campaign  will  feature  on 
Superlite  poster  sites  at 
3,000  shopping  centres 
and  major  shopping 

Scholl  steps  up 
foot  care  activity 

Scholl  has  launched  an 
on-pack  promotion  on 
five  foot  care  sprays. 

Customers  are  offered 
200ml  for  the  price  of 
150ml  on  Scholl  Odour 
Control  Foot  Spray 
Odour  Control  Shoe 
Spray,  Anti-perspirant 
Foot  Spray  Refreshing 
Foot  Spray  and  Athlete's 
Foot  Spray. 

POS  includes  a  stand, 
window  posters,  show 
cards  and  wobblers. 
Scholl  Consumer  Products 
Ltd. 

Tel:  01582  443300. 


routes  around  the  UK. 

The  campaign  aims  to 
c  ommunicate  a  hard- 
hitting message  about 
summer  price  deals.  It 
also  supports  strong 
promotional  offers 
in-store. 

Cussons  (UK)  Ltd. 
Tel:  0161  491  8000. 


Gillette  cliff-hanger 

The  cliff  face  TV  ad  for 
Gillette  Series  Antipers- 
pirant  Deodorant  is  back 
until  June  30.  A  poster 
campaign  reflecting  the 
'cliff-hanging'  scene  is 
running  nationwide. 
Gillette  UK  Ltd. 
Tel:  0181  5601234. 

The  barber  shop 

A  designer  barber 
grooming  range  from 
Daniel  Rouah  Barber  Shop 
&  Skin  Care  Salon  has 
been  launched 
exclusively  in  Boots. 
Couture  Brands. 
Tel:  0181  788  3359. 
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recombinant  FSH 


litropin 


NOW  AVAILABLE 


V  .0 


Puregon,  Organbn's  recombinant  FSH,  is  one  of  a 
new  generation  of  pure  gonadotropins.  Puregon 
offefihftgreater  efficacy  and  efficiency  in  the  treatment 


of  infertility  compared  to  urinary  FSH. 


Self  Injector  Kits 


ruregon 

recombinant  FSH  £     J  rbllinopin  beta 

Investing  in  Fertility 


ioi-iinu^J  Organon  Laboratories  Lid.  Cambridge  Science  Park.  Milton  Road.  Cambridge  CB4  4 PL 
V-—-^  Telephone:  (01223)  42344 S  Fax:  (01223)  424368 


V   Telephone:  (01223)  42344S  Fax:(01223)  424368 

Relerences:  1.  Out  HJ  et  al.  A  prospective,  randomized,  assessor-blind,  multicentre  study  comparing  recombinant  and  -urinary  FSH  (Puregon  vs  iirolollitrophin)  in  IVF.  Hum  Reprod  1995;  10; 
2534-2540.  2.  Geurts  TBP  et  al.  Puregon  -  (Org  32489)  -  recombinant  human  follicle-stimulating  hormone.  Drugs  of  Today  1996:  32:  239-258. 


Puregon  T 

Follitropin  beta 

Presentation:  Each  ampoule  contains  50  or  101)  IU  follitropin  beta  in  the  form  of  lyospheres 

Use:  a)  Anovulation  (including  PCOD)  in  women  unresponsive  to  clomiphene  citrate,  b)  Controlled  ovarian  hyperstii 
Dosage  and  Administration:  Administered  subcuianeousiy  or  intramuscularly  after  reconstitution  with  solvent,  Pure: 
it  may  be  appropriate  to  give  a  lower  dosage  of  Puregon*.  Adjust  dosage  depending  tm  ovarian  response  monitored  In 
with  daily  administration  of  7ML1.  Ovulation  mav  be  induced  bv  administration  ol  h(  t .  Indication  b)  A  starting  dc 
agonist.  Dose  may  then  he  ad|iisted  individually,  based  upon  ovarian  response  follicle  maturation  is  achieved  h\  ad 
Contraindications:  Ovarian,  testicular,  breast,  hypothalamus  and  pituitary  tumors;  pregnancy;  lactation;  undiagnosed 
not  related  to  POOD,  malformations  or  the  sexual  organs,  fibroid  tumors  of  the  uterus 

Precautions  ami  warnings:  Other  causes  ot  infertility  should  be  c  xcluded  In  pregnane  ies  occuring  after  indut  cion  ol 
gonadal  endoc  rmop.uhics    I  here  have  been  no  reports  ol  hypersensivity  to  Puregon'.  hut  there  remains  the  possibility 
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Adverse  Reactions:  Unv 
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til  ectopic  pregnancies  might  be  inert 
ovarian  hyperstimulaiion  occurs  ad 


induce  multiple  follicles  m  medically  assisted  reproduction  programs  (e.g  IVF/ET.  GIFT,  K  Si) 
c  cfTcClive  than  urinary  FSI 1  in  terms  of  a  lower  total  dose  and  a  shorter  treatment  period  Therefore, 
and/or  ultrasound    Indication  a)  In  general,  a  sequential  treatment  scheme  is  recommended,  starting 
2^  I.U.  is  recommended  lor  ai  least  the  first  lour  days,  alone,  or  in  combination  with  a  <  inRM 
ol  h<  G.  Oocyte  recovery  should  be  performed  34-35  hours  alter  h(  G  administration 
aginal  bleeding;  hypersensitivity  to  any  ingredients;  primary  ovarian  failure;  ovarian  cysts,  or  enlarged  ovaries. 


vulation  with  gonadotropins,  there  is  an  increased  risk  ol  multiple  gestation.  Exclude  uncontrolled  nun- 

il  anaphylactic  responses.   I  he  first  injection  should  only  be  performed  under  direct  medical  supervision.  Sim 
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1   Early  ultrasound  confirmation  that  a  pregnancy  is  intrauterine  i 
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Legal  Category:  POM 

Organon  Laboratories  Limited,  Cambridge  Science  Park,  Milton  Road.  Cambridge  CB4  4FL,  01223  ■ 
Marketing  Authorisation  Numbers  and  Basic  NHS  Cost:  Puregon  50IU  -  EUI/96/008/001  1  amp 
£42.20,  EUI/96/008/001  1  5  amps  +  5  solvents  ail  00 
April  1997 
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solvent  £21.10,  EU 1/96/008/003  : 
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NEWS  EXTRA 


Society  opposes  MCA 
proposals  for  P  switches 


The  Royal  Pharmac  eutical  Soci- 
ety is  to  object  to  the  Medicines 
Control  Agency's  proposal  to 
return  terfenadine  to  Prescrip- 
tion-only control. 

Council  agreed  last  week  that 
the  Society  should  send  a  letter 
pointing  out  that  there  is  no  evi- 
dence that  terfenadine  is  a  dan- 
ger to  health  if  used  correctly. 

Pharmacists  had  taken  steps 
to  ensure  that  all  products  con- 
taining terfenadine  were  sold 
under  strict  conditions.  Their 
actions  showed  that  effective 
measures  could  be  put  into  place 
speedily  to  minimise  the  risk  of 
further  inappropriate  use  with- 
out imposing  unnecessary  bur- 
dens on  doctors  and  the  NHS. 

The  Society  will  also  object  to 
MCA  proposals  to  allow  the  non- 
prescription sale  of  loperamide 
and  benzoyl  peroxide.  The  letter 
will  point  out  there  are  many 
cases  of  diarrhoea  for  which  lop- 
eramide might  not  be  appropri- 
ate. In  the  case  of  benzoyl  per- 
oxide, an  adequate  number  of 
pharmacies  existed  to  ensure  its 
ready  availability. 

The  letter  will  support  the  pro- 
posal to  clarify  the  classification 
of  water  as  GSL,  but  will  repeat 
the  request  that  water  for  injec- 
tion should  be  removed  from 


POM  control  to  allow  pharma- 
cists to  supply  it  to  drug  mis- 
users, where  appropriate. 
Remuneration  models  As  part 
of  the  'Pharmacy  in  a  New  Age' 
initiative,  a  letter  has  been  sent 
to  other  pharmacy  bodies  invit- 
ing participation  in  a  focus  group 
to  consider  possible  future  mod- 
els for  remuneration  for  commu- 
nity pharmaceutical  services. 

The  group's  terms  of  reference 
will  be  "to  review  possible  remu- 
neration structures  for  commu- 
nity pharmaceutical  services, 
both  state-funded  and  privately 
financed,  and  to  explore  and  pre- 
sent options,  likely  to  be  achiev- 
able, which  will  ensure  remuner- 
ation is  targeted  towards  reward- 
ing adequately  the  provision  of 
professional  services  which  are 
patient-focused". 
Pharmacy  strategy  The  Com- 
munity Pharmacists  Group  Com- 
mittee is  to  carry  out  a  survey  of 
prescription  customers'  views 
on  the  service  obtained  from 
community  pharmacies.  The  sur- 
vey will  be  used  in  developing  a 
strategy  for  the  group. 
Patient  packs  The  Patient  Pack 
Joint  Working  Group  is  aiming 
for  a  September  start  for  the 
phased  introduction  of  patient 
pack  dispensing.   Work  is  in 


progress  towards  developing 
information  and  education  pro- 
grammes for  pharmacists,  doc- 
tors and  the  public.  A  small 
working  group  is  also  consider- 
ing the  effect  of  patient  packs  on 
the  hospital  service. 
Resale  Price  Maintenance  The 
Government  intends  to  include 
legislation  on  competition  law  in 
the  first  session  of  the  new  par- 
liament. John  Ferguson  has  writ- 
ten to  the  Department  of  Trade 
and  Industry  seeking  a  meeting, 
to  include  the  National  Pharma- 
ceutical Association  director,  to 
clarify  the  position  on  RPM. 
New  Age  update  The  PIANA  co- 
ordinating group  will  commis- 
sion a  summary  of  action  to  date 
and  a  document  with  a  statement 
of  intent  containing  key  long 
and  short-term  objectives.  An 
outline  is  to  be  presented  to  the 
July  meeting,  with  a  final  draft 
approved  by  August  and  pre- 
sented at  BPC  in  September. 
NHS  50th  anniversary  The 
Society  should  play  a  full  part  in 
celebrating  the  50th  anniversary 
of  the  NHS  on  July  5,  1998. 
Professional  standards  Coun- 
cil approved  two  new  standards 
for  professional  service  for 
incorporation  into  the  Code  of 
Ethics,  as  part  of  the  standards 


review  called  for  by  the  'New 
Horizon'.  The  standards  relate  to 
services  provided  to  nursing  and 
medical  homes,  and  instalment 
dispensing. 

Pharmaceutics  division  charges 

A  scale  of  charges  is  to  be  intro- 
duced for  using  the  information 
service  provided  by  the  Society's 
pharmaceutics  division. 
CTVAS  formulary  The  Science 
Committee  is  to  proceed  with 
plans  for  a  centralised  intravenous 
additive  service  formulary. 
Fluted  bottles  The  Society  is  to 
investigate  using  adhesive  tactile 
danger  warnings  on  plain  medi- 
cine bottles  as  a  substitute  for 
fluted  medicine  bottles. 
Pharmacists  in  industry  The 
Industrial  Pharmacists  Group 
Committee  is  to  organise  a  meet- 
ing of  senior  executives  in  the 
pharmaceutical  industry  to  pro- 
mote the  benefit  of  employing 
pharmacists. 

•  As  announced  at  the  Society's 
annual  meeting  in  May,  Council 
has  started  to  look  at  possible 
changes  to  its  procedures  and 
the  process  will  continue  in  July. 

The  Royal  Pharmaceutical 
Society's  Council  has  approved 
increases  of  about  3.5  per  cent 
in  the  Society's  statutory  fees 
for  1998. 

The  members'  full-time 
retention  fee  would  rise  from 
£125  to  £129  and  the  premises 
retention  fee  from  £82  to  £85. 
Council  also  agreed  that 
pharmacists  unable  to  practise 
because  of  ill  health  should  be 
entitled  to  pay  the  reduced  fee 
that  has  previously  been 
available  only  to  pharmacists 
over  65,  not  gainfully  employed. 


Contractors  and  employees  invited 
to  make  comments  on  Drug  Tariff 


Contractors  and  employee  phar- 
macists are  being  invited  to  con- 
tribute views  on  the  Drag  Tariff 
to  the  Pharmaceutical  Services 
Negotiating  Committee. 

PSNC's  technical  subcommit- 
tee set  up  the  Drag  Tariff  work- 
ing party  in  March  to  consider 
ways  in  which  payment  proce- 
dures could  be  clarified  so  that 
pharmacy  contractors  can  under- 
stand how  they  are  paid. 

"We  have  already  written  to 
pharmacy  organisations  and 
LPCs,"  says  working  party  secre- 
tary Gordon  Geddes.  "We  wel- 
come comments  from  any  source. 
We  are  now  opening  up  the  con- 
sultation to  pharmacy  contrac- 
tors and  employees  -  anyone  who 
uses  the  Drag  Tariff." 

Areas  the  working  party  would 
like  comments  on  include: 
•  giving  contractors  a  regularly 
updated  transparent  guide  to  the 


DT  and  related  procedures 

•  identifying  problem  areas 
where  contractors  could  be 
disadvantaged 

•  giving  comprehensive  guid- 
ance on  endorsing 

•  deciding  how  such  informa- 
tion should  be  disseminated 

•  to  examine  the  effects  of 
possible  pharmacy/Prescription 
Pricing  Authority  links  on  DT 
procedures 

•  liaising  with  computer  suppli- 
ers over  endorsing  modules 

•  considering  any  patient  pack 
procedures 

•  liaising  with  the  NHS  Execu- 
tive and  the  PPA 

•  general  thoughts  on  the  DT's 
content  and  format. 

Responses  should  be  returned 
by  July  4  to:  Dr  Geddes,  assistant 
secretary,  PSNC,  59  Buckingham 
Street,  Aylesbury,  Buckingham- 
shire HP20  2PJ. 


EC  issues  VMS  discussion  document 


The  European  Commission  has 
issued  a  discussion  document  on 
food  supplements  containing  vit- 
amins and  minerals. 

The  paper  makes  no  recom- 
mendations, but  draws  attention 
to  issues  needing  consideration 
before  proposals  are  put  forward. 

The  EC  (DG  III)  is  particularly 
interested  in  comments  on: 

•  the  principles  that  should 
guide  the  addition  of  vitamins 
and  minerals  to  foods  and  the 
availability  of  food  supplements 

•  the  setting  of  maximum  limits 
for  nutrients  added  to  foods  and 
for  nutrients  in  food  supple- 
ments. Should  maximum  limits 
be  set  for  all  vitamins  and  miner- 
als or  only  for  those  where  a  high 
intake  may  be  dangerous? 

•  how  any  maximum  limits 
should  be  determined 

•  the  setting  of  lower  limits 

•  the  need  for  specific  rales  on 
nutrition  labelling,  warnings  and 
claims,  and  packaging  of  food 
supplements.  Labelling  statements 


could  draw  attention  to  the 
benefits  of  a  varied  diet  and  the 
risks  of  exceeding  specific  intakes 
for  certain  vitamins  and  minerals 
•  the  need  for  special  proce- 
dures for  placing  products  on  the 
market.  Once  the  rales  have  been 
adopted,  products  which  conform 
would  have  access  to  the  EU  mar- 
ket. Practices  of  prior  authorisa- 
tion would  disappear,  but  some 
member  states  might  want  to 
maintain  notification  systems. 
The  document  suggests  that  these 
procedures  would  be  burden- 
some, although  they  would 
enable  the  authorities  to  control 
and  monitor  products  better. 

There  will  be  a  three-month 
consultation  period  for  the 
paper,  'Addition  of  vitamins  and 
minerals  to  foods  and  food  sup- 
plements'. 

The  Council  for  Responsible 
Nutrition,  an  association  of  the 
UK's  leading  suppliers  of  food 
supplements,  has  given  the  docu- 
ment an  initial  welcome. 
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When  your 
customers  have  a 

*<©★*#! 
MIGRAINE 

or 

BACK  PAIN 

or 

PERIOD  PAIN 

or*6*J#! 

DENTAL  PAIN 

you  need  to  use 
strong  language 


More  customers  are  finding  that  for  strong  pain  - 
from  miQraine  to  dental  pain  -  Paramol  can  make 
the  difference. 

Combining  the  trusted  pain  relief  of  paracetamol 
with  the  added  power  of  dihydrocodeine, 
Paramol  provides  your  customers  with  hiQhly 
effective  pain  relief  -  and  a  highly  profitable 
recommendation  for  you. 

So  make  sure  you  ask  your  Seton  Healthcare 
representative  about  our  strong  deals. 


PARAMOL 

-  TABLETS 

PARACETAMOL  ^=  DIHYDROCODEINE 


ffM  Seton 

-  Healthcare  Group  pic 


YOU  CAN'T  HIT  PAIN 
MUCH  HARDER 


Product  Information.  Presentation:  Each  white  tablet  engraved  PARAMOL  contains  500mg  Paracetamol  BP  and  746mg  Dihvdrocndeine  Tartrate  BP  Indications:  For  the  treatment  of  mild  to  moderate  pain  including  headache 
migraine,  feverish  conditions,  period  pains  toothache  and  other  denial  pain,  backache  and  other  muscular  pains  and  also  as  an  anti-pyretic  Dosage  and  Administration:  PARAMOl  Tablets  should,  if  possible  be  taken  during  or 
?i  meals  Adu/ts  and  Children  oier  12  yeais  1  or  2  tablets  every  four  lo  si\  hours  Do  not  exceed  8  tablets  in  an\  24  hour  period  Children  under  12  years  Not  recommended  The  Elderh  Caution  should  be  observed  in  increasing 
the  dose  in  Ihe  elderly  Contraindications:  Hypersensitivity  to  paracelamol  or  any  of  Ihe  other  constituents  Respiratory  depression,  obstructed  airways  disease  Other  special  yyamings  and  precautions:  PARAMOL  tablets  should 
be  given  with  caution  lo  patients  with  allergic  disorders  and  should  not  be  given  during  an  attack  of  hepatic  disease  An  overdose  can  cause  hepatic  necrosis.  Care  is  advised  in  the  administration  of  paracelamol  to  patients  with 
severe  renal  or  hepatic  impairment  The  hazard  of  overdose  Is  greater  in  those  with  non-cirrholic  alcoholic  liver  disease  Do  no;  evceed  Ihe  recommended  dose  Patients  should  be  advised  not  to  take  other  paracetamol  containing 
products  concurrently  L'se  in  pregnane,  and  Ijcljtion  Studies  in  human  pregnancy  have  shown  no  ill  effects  due  to  paracetamol  used  in  the  recommended  dosage  but  patients  should  lake  their  doctors  advice  befi  ire  use 
Interactions:  Metodopramlde  Domperldone  Cholestyramine,  Uartann  and  other  coumanns  Alcohol  Available  published  data  does  not  contraindicate  breast-feeding  Other  undesirable  effects:  Vdverse  effects  of  parai  elami  il 
are  rare,  but  hypersensitivity  including  rashes  ma\  occur  Constipation  if  it  occurs,  is  readily  treated  with  a  mild  laxative  \ausea  vetligo  headache  and  giddiness  may  occur  in  a  few  patients  If  symptoms  persist  consult  your  doctor 
keep  out  of  reach  of  children  Overdosage:  Contains  paracetamol  In  case  of  suspected  overdose,  patients  should  be  admitted  to  hospital  urgently  and  medical  attention  sought  immediately  Legal  Category:  P  Package 
Quantities  and  RSP  (excluding  VAT):  12  s  £1  86  24  s  £3  23.  36  s  £4  25  PL  Number:  11314  0050  PL  Holder:  Seton  Products  Ltd  Oldham  Date  of  Preparation:  March  1997  further  information  is  available  on  requc  si  from  the  lie 
Holder  PARAMOL  is  a  Registered  Trade  Mark 


Pharmacists 
of  Great  Britain 
join  the 

campaign  for 

die 

Socks 


JJ323I 

Driclor 
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Help  is  at  hand  for  the  nation's  sweaty  feet.  It's  new  Driclor  Powder,  the 
latest  addition  to  the  Driclor  clinical  antiperspirant  range.  Thanks  to  a 
clever  micro  cellulose  formula,  Driclor  Powder  absorbs  sweat  and  cuts  off 
the  cause  of  odour  without  the  usual  powder  problem  of  caking.  And  as 
if  that  wasn't  enough,  it  also  helps  to  prevent  athletes  foot. 


Summer  spend 
on  Driclor  Powder 
and  Driclor 
Solution 


Presentation:  Powder.  Active  Ingredients:  Aldioxa  0.22%  w/w.  Chloroxylenol  BPC  0.5%  w/w. 
Uses:  Driclor  Powder  is  especially  suitable  for  the  feet.  It  absorbs  excess  moisture,  has  antifungal 
and  antibacterial  properties,  and  soothes  inflammation  in  other  skin  fold  areas.  Dosage  and 
administration:  Dry  and  apply  over  feet  and  other  affected  skin  fold  areas.  Use  on  children  under 
supervision.  Store  in  a  cool  dry  place.  Contraindications,  warnings  etc:  Avoid  contact  with  eyes 


and  broken  skin,  avoid  Inhalation.There  are  no  restrictions  on  the  use  of  Driclor  during  pregnancy 
or  lactation.  Avoid  contact  with  clothing  and  polished  metal  surfaces.  Product  Licence  Number: 
01 74/50 1 5K  Pack  size  and  Retail  Selling  price:  50g  pack  £3.79.  Legal  WW 
category:  R  Date  of  preparation:  April  1997.  Stiefel  Laboratories  (UK)        mt  5TIEFEL 
Ltd,  Holtspur  Lane.  Wooburn  Green,  High  Wycombe,  Bucks,  HP  1 0  OAU.  MM 


Some  weeks  ago,  I  was 
informed  by  the  Bristol- 
Myers/Clairol  rep  that  the 
Clairol  Ultress  Hair  Colour 
range  was  discontinued,  and 
this  was  borne  out  by  the 
same  information  from  the 
wholesaler  from  whom  I 
purchase. 

One  of  my  customers,  for 
whom  I  had  tried  to  obtain  a 
particular  shade,  telephoned 
Clairol  and  she  informs  me 
that  Ultress  is  not  discon- 
tinued but  will  not  be  supplied 
to  'smaller  chemists'  but  only 
to  Boots  and  Superdrug. 

I  find  this  action  particularly 
underhand. I  have  supported 
Bristol -Myers/Clairol  over  a 
considerable  period  and  the 
company  does  not  have  the 
courtesy  to  inform  me 
truthfully  of  the  situation. 
Colin  Doorbar 
Maryport,  Cambria 

Bristol-Myers  responds: 

In  recent  months,  Bristol- 
Myers  has  been  working 
closely  with  major 
wholesalers  on  a  consumer- 
focused  category 
management  programme 


aimed  at  growing  the 
colourant  category  for 
independent  pharmacists. 

This  programme  focuses  on 
the  following  areas:  bringing 
new  consumers  into  the 
market  place;  increasing  the 
number  of  times  consumers 
colour  their  hair;  and  advising 
which  brands  should  be 
stocked  to  offer  optimum 
choice,  therefore  increasing 
sales  and  profitability. 

It  was  with  this  approach  in 
mind  that  we  made  the 
decision  to  replace  Ultress 
with  Hydrience  within  the 
independent  chemist  sector 
due  to  poor  sales  of  Ultress. 
This  decision  has  been 
backed  up  by  this  week's 
latest  share  data,  which 
shows  that,  within  six  weeks 
of  launch,  Hydrience  already 
has  a  9.7  per  cent  market 
share. 

With  limited  shelf  space 
within  independent 
pharmacies,  Bristol-Myers 
believe  that  this  was  a 
responsible  approach  to 
growing  sales  in  a  sector  that 
has  tremendous  potential,  if 
supported  objectively  by  a 
major  company  such  as 
ourselves. 


QUESTIONS  &  ANSWERS 


Can  the  form  of 
drug  to  be 
dispensed  be 
changed 
without 
contacting  the 
prescriber?  Are 
there  any  other 
problems  with 
the  way  the 
script  has  been 
"**J  endorsed?  The 
PSNC  explains 


Questions 

1  Would  endorsement  of  'Caps' 
be  accepted? 

2  Would  the  pack  size  endorsed 
by  accepted? 

3  Could  the  dispensing  phar  ma- 
cist claim  two  fees  against  this 
item? 


Answers 


1  Yes,  unless  the  prescriber 
specifically  ordered  Fiztabs. 

2  No.  Amoxycillin  caps  250mg  is 
a  Part  VIII  generic.  Reimburse- 
ment would  be  made  from  the 
Drug  Tariff  pack  of  100. 

3  No.  There  is  no  provision  for 
instalment  prescribing  on  a  form 
FP10. 


Get  Set 

For  runaway  sales  success  -  again 


Last  year,  Diocalm  Ultra  sales  rose  an  incredible  45%  -  thanks  to 
you  and  our  extensive  radio  and  women's  press  campaign 

This  year  we'll  be  spending  three  times  as  much  on  radio  and 
continuing  our  striking  women's  press  advertising  -  that's  more  than 
i¥i  million  Notional  support  and  backing  all  this  with  unbeatable  trade 
deals.  So  get  set  -  Diocalm  Ultra  sales  are  about  to  move  even  faster. 

'Source  Independent  Phormacy  Audi! 


Diocalm 


ULTRA 

LOPERAMIDE  FORMULA 


Nothing  stops 
diarrhoea  faster 


\otiii\c;  stops  di \m<noi<:\  faster 


Seton 

mm*  Healthcare  Group  pic 

Conloins  Loperamide  Hydrochloride  Ph  Eur  Always  read  the  label  Diocalm  is  a  Trade  Mark  ol  Selon 


Abbreviated  Product  Information.  Presentation:  Blue  and  white  capsules  containing  2  Omg  of 
Loperamide  Hydrochloride  Ph  Eur  Indications:  For  the  symptomatic  treatment  of  acute  diarrhoea 
Legal  Category:  P  Product  Licence  Holder  Seton  Products  Ltd.  Oldham  Diocalm  is  a  Trade  Marl  of 
Seton  Further  information  is  available  on  request  from  the  Licence  Holder. 
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A  vote  for  pharmacy 


Pharmacist  Bashir 
Khanbhai  wanted  to 
change  from  being  an 
MPS  to  an  MP  on  May  1 
-  but  he  didn't  make  it  to 
the  House  of  Commons. 
He  hopes  that  this  will 
change  next  time  around 


Bashir  Khanbhai  is  confi- 
dent that  "a  pharmacist  in 
parliament  will  do  more 
for  pharmacy  in  a  year 
than  the  Royal  Pharma- 
ceutical Society  has  done  in  20. 1 
hope  others  will  join  me  at  the 
next  elec  tion  as  candidates". 

He  fought  the  Norwich  South 
seat  for  the  Conservatives  last 
month,  coming  second  to 
Labour's  Charles  Clarke. 

Mr  Clarke  received  26,267 
votes  (52  per  cent)  against  his 
12,028  (24  per  cent). 

Mr  Khanbhai  is  a  locum  phar- 
macist. He  owns  a  buying  house 
in  the  UK  which  sources  raw 
materials  and  finished  products 
for  Tanzania. 

Before  his  dealings  in  import 
and  export,  he  helped  run  his 
family's  manufacturing  business 
in  Tanzania  from  1971  to  1980. 

Bashir,  51,  was  born  in  Tanza- 
nia. He  came  to  England  at  the 
age  of  14.  Pharmacy  runs  in  his 
family  -  his  wife,  two  brothers, 
and  four  nephews  and  niec  es  are 
pharmacists. 

He  attended  The  Square  from 
1963-66,  but  it  was  a  further  four 
years  before  he  completed  his 
pre-registration  at  Ashford 
Chemists  in  Northampton  in  1970. 

It  was  in  the  intervening  years 
that  his  political  life  took  off.  He 
went  to  Oxford  University,  where 
he  studied  philosophy,  politics 
and  economics  at  Balliol  College. 

Oxford  prepared  him  for  a 
political  life  of  debate.  He  was  a 
committee    member    of  the 


Oxford  Union,  and  chairman  of  WKMBB 


the  Jowett  Society,  a  philosophi- 
cal discussion  group. 

Political  aspirations 

Mr  Khanbhai  joined  the  Conserv- 
ative party  ten  years  ago.  His 
political  career  began  in  1993 
when  he  stood  as  a  candidate  in 
Swanley,  Kent. 

In  1995,  he  was  accepted  to 
represent  Norwich  South. 

The  highlight  for  him,  during 
the  recent  election  campaign, 
came  when  he  was  introduced  at 
an  election  rally  in  Norwich  mar- 
ket by  the  former  prime  minister. 

"John  Major  is  a  sincere,  dedi- 
cated and  competent  man,  who 
will  be  a  big  loss  to  Britain,"  he 
believes.  Mr  Blair  is  an  unknown 
quantity,  he  says,  and  only  time 
will  tell  what  he  is  like. 

According  to  Bashir,  the  Con- 
servatives lost  the  general  elec- 
tion for  a  number  of  reasons:  divi- 
sion in  the  party  on  Europe,  the 
sleaze  factor  received  more  atten- 
tion than  it  deserved  and  the 
media  gave  an  unjust  portrayal  of 
the  successes  of  Tory  reforms. 

The  Labour  campaign  suc- 
ceeded because  it  played  on  the 
'It's  time  for  a  change'  phrase. 
The  public  were  seduced  into 
thinking  that  life  would  be  bette*- 
under  a  Labour  Government,  he 
believes. 

He  is  confident  that  the  Con- 
servatives will  come  back  to  win 
the  next  election  with  a  small 
working  majority. 

"It  will  not  be  long  before  the 
electorate  realises  its  mistake  of 
bringing  in  an  inexperienced 
team  to  run  the  economy,"  he 
says,  and  compares  the  situation 
to  being  on  a  bus  driven  by  a 
learner  driver  in  London. 

Pharmacy  and  politics 

"All  I  ask  is  that  pharmacists  be 
compared  with  ot  her  profession- 
als. A  snapshot  of  pharmacy 
today  will  reveal  that  the  public- 
do  not  see  pharmac  ists  as  they 


John  Major  gets  Mr  Khanhhai's  vote  any  day ... 


The  candidate:  Mr  Khanbhai 

should.  Remuneration  is  too  low, 
and  pharmacists  are  not  using 
their  knowledge  and  experience 
in  the  way  in  whic  h  they  could. 

"If  this  is  a  valid  picture  of  the 
state  of  affairs  today,  then  what 
are  our  leaders  doing?  How  can 
they  be  more  effective? 

"I  want  to  be  constructive.  I 
want  us  to  be  on  a  par  with  doc- 
tors -  nothing  less  will  satisfy  me." 

He  would  like  to  see  pharma- 
cists prescribing,  pharmacists 
standing  next  to  health  minis- 
ters, and  appropriate  remunera- 
tion in  the  future. 

"I  hope  that  today's  graduates 
will  have  a  bright  future  and 
won't  be  slotted  into  dark  dis- 
pensary corners,  only  to  play  a 
minor  role  in  the  provision  of 
healthcare,"  he  says. 

Lack  of  leadership 

Mr  Khanbhai  is  scathing  in  his 
attack  on  the  pharmaceutical 
institutions'  lack  of  leadership  to 
date.  "The  Royal  Pharmaceutical 
Society  should  be  leading,  moni- 
toring and  representing  the  pro- 
fession, and  formulating  policy," 
he  says. 

"It  is  a  talking  shop.  We  have 
not  been  aggressive  enough  in 
securing  recognit  ion  for  our  pro- 
fession. They  have  not  done  a 
good  job. 

"Pharmacists  are  under-rated, 
undervalued,  overworked  and 
left  on  the  sideline.  They  should 
be  taking  an  active  role  side  by 
side  with  doctors  in  delivering 
health  services." 

What  would  have  happened  if 
he  had  been  elected  Norwich 
South's  MP?  He  would  have 
briefed  the  RPSGB  and  NPA  on 
what  he  was  doing,  and  offered 
his  help  in  promoting  pharmacy. 

Bashir  confidently  expects  to 
be  in  the  House  of  Commons  in 
the  near  future,  representing  the 
profession  and  advancing  the 
quality  and  extent  of  the  NHS. 


Product 
information 

Presentation:  A  light  blue/dark  blue 
enteric-coated  capsule  with  a  blue  band 
between  the  cap  and  body.  Each  capsule 
contains  a  sustained  release  gel  of  0.2ml 
peppermint  oil  B  P 

Uses:  For  the  treatment  of  symptoms 
of  discomfort  and  of  abdominal  colic  and 
distension  experienced  by  patients  with 
irritable  bowel  syndrome.  Also  for  the 
treatment  of  intestinal  spasm  secondary 
to  other  gastrointestinal  disorders  e.g. 
diverticular  disease. 

Dosage  and  Administration:  Adult 
dose  1-2  capsules  three  times  a  day, 
30  minutes  to  one  hour  before  food, 
taken  with  a  small  quantity  of  water. 
The  capsules  should  not  be  taken 
immediately  after  food.  The  capsules 
should  be  taken  until  symptoms  resolve, 
usually  within  one  or  two  weeks. 

Contra-indications,  Warnings  and 
Precautions:  The  capsules  should 
not  be  broken  or  chewed  because 
this  would  release  the  peppermint  oil 
prematurely,  possibly  causing  local 
irritation  of  the  mouth  or  oesophagus. 
Patients  who  already  suffer  from 
heartburn  sometimes  experience  an 
exacerbation  of  these  symptoms  when 
taking  the  capsule.  Treatment  should  be 
discontinued  in  these  patients.  Do  not 
take  indigestion  remedies  at  the  same 
time  of  day  as  this  treatment. 
C0LPERMIN  should  not  be  used  in 
pregnancy  unless  directed  by  a  doctor. 
Adverse  effects:  Heartburn,  perianal 
irritation,  sensitivity  reactions  to 
menthol,  which  are  rare  and  include 
erythematous  skin  rash,  headache, 
bradycardia,  muscle  tremor  and  ataxia. 
Do  not  use  on  patients  who  are  allergic 
to  peanuts  or  peanut  oil. 

Pharmaceutical  Precautions:  Store 
in  a  cool  place.  Avoid  direct  sunlight. 

Legal  Category:  GSL  (Pharmacy  only) 
Product  Licence  No:  PL  0032/02 1 8 

Product  Licence  Holder:  Pharmacia  & 
Upjohn  Ltd.  Packs  of  20  capsules,  trade 
price  £2.75.  RSP  £4.85  (£4.13  exc.  VAT). 
Colpermin  is  a  Trade  Mark. 

Date  of  Preparation:  January  1997. 


Colpermin 

Pharmacia  &  Upjohn  Ltd,  Davy  Avenue, 
Milton  Keynes,  MK5  8PH.  U.K. 
Tel:  01908  661101. 
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Benefit  from  the  dual  action  approach 
to  Irritable  Bowel  Syndrome 

By  alleviating  the  symptoms  of  IBS,  Colpermin  helps  your 
customers  to  carry  on  with  their  lives. 


Natural  Peppermint  Oil 

Colpermin  contains  natural  peppermint  oil,  clinically  proven  to 
relieve  the  symptoms  of  IBS.  An  enteric  coating  combined  with  a 
sustained  release  formulation  delivers  relief  directly  to  where 
it's  needed  most. 

Dual  Action  Relief  from  IBS 

1.  Colpermin  relaxes  the  muscle  in  the 
bowel  wall  to  relieve  painful  spasms. 

2.  Colpermin  disperses  the  pockets  of 
trapped  eas  to  relieve  bloatine. 


Colpermin  is  good  for  business 
too.  As  well  as  the  huge  potential 
of  the  market  -  millions  suffer 
from  the  symptoms  of  IBS  -  you 
can  also  benefit  from  generous 
discounts.  Ask  your  Colpermin 
sales  rep  for  more  information, 
or  ring  the  Pharmacia  &  Upjohn 
telesales  team  on  0800  801  454. 


Benefits  for  vour  Pharmacv 


< 


Colpermin 


i 


Relieves  the  painful  spasm  and  bloating  of  Irritable 


UniChem 


This  wav 
holiday 

If  ever  there  was  a  sign  that  UniChem  really  cares 
about  the  independent  pharmacist,  it's  the  eye- 
catching one  on  the  left.  It's  at  the  centre  of  another 
major  initiative  to  point  increased  traffic  to  our 
customers,  starting  with  the  holiday  season. 

Our  bold  new  'Walk  This  Way'  advertising 
campaign  points  out  the  convenient,  friendly,  local 
nature  of  the  independent  UniChem  pharmacy.  Each 
and  every  advertisement  features  the  striking  road 

Walk  this  way 


for  holiday  essentials 


problems  when  Ms  aiound  lht>  comer  lo  your  ingredients  as  more  enpensiue  brands  And  you  re 
local  UniChem  pharmacy  sure  of  friendly  heallhcare  advice  loo 

H's  also  amaang  how  ii  can  -mp  you  money  So  before  you  travel,  walkl  Walk  Chi s  way 
UmUieni  nller  a  whole  range  ol      ■  t    »AL   to  ihe  UmChem  sign,  and  keep 

unionem     ,  ,  ,  .,.„., 

own  branrl  holiday  essenlials,  ai  y0UI  ,amilv  3nd  pot™  rieaWliei 


or  increased 


raffic 


sign  showing  customers  the  way  to  good  service  and 
value  -  and  every  UniChem  customer  will  receive  a 
prominent  matching  sign  for  their  window  to  create 
the  perfect  link. 

The  advertising  starts  in  July  with  a  big  and  bold 
push  in  the  national  press,  featuring  the  essential  Own 


Walk  this  way 


l! 


UniChem  08=™ 

for  holiday  essentials 

Brand  holiday  products  shown  below.  You'll  see  our 
arresting  half  page  advertisement  in  the  tabloid 
newspapers,  and  as  full  colour  pages  in  top  women's 
magazines  and  TV  listings.  Just  like  the  sign,  they  will 
be  impossible  to  miss! 

But  this  is  just  the  beginning.  There  will  be  further 
advertising  at  other  key  times  of  the  year  when  other 
products  are  top  of  mind.  For  example  vitamins  and 


Free 

Window  Sign 


FIRST 
AID 


supplements  in  the  Autumn,  and  cough  and  cold 
remedies  in  the  Winter.  What's  more,  all  the  UniChem 
Own  Brand  products  we  feature  will  be  available  at 
significantly  discounted  trade  prices. 

'Walk  This  Way'  is  a  sign  of  UniChem's 
continuing  commitment  to  bringing  our  customers 

the  very  best. 


If  you  would  like  to  join  them,  there's  never  been 
a  better  time  to  sign  up.  Just  call  us  on  01 71  371  0404. 


last  roliof 

and  upsot 
stomachs 

-E3  Diarrhoea  Relief 

UniChem 


UniChem  PLC,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1 SN 
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Having  trouble  fitting  everything  in  during  your  hectic  working  day?  Time  management  could  be 

the  solution,  as  Diane  Bailey  explains 


e  on  your  hands 


Have  you  ever  had  the  feel- 
ing that  you  are  dashing 
from  one  crisis  to 
another,  coping  with  one 
demand  after  another? 
It's  not  surprising  if  you  have. 
Running  a  pharmacy  is  a  tough 
job.  Demands  are  made  by  the 
legislative  and  recording  aspects 
of  your  work,  by  staff,  by  cus- 
tomers, by  stock,  by  paperwork, 
by  your  own  need  to  balance 
your  professional  and  family  life, 
and  by  the  need  to  read  and  stay 
up  to  date.  How  can  you  balance 
these  often  conflicting  demands 
and  use  your  time  effectively? 

Why  not  try  time  manage- 
ment? This  involves  being  organ- 
ised and  prioritising  your  tasks. 
Before  you  do,  you  must  recog- 
nise that  you  cannot  cope  with 
every  demand.  You  also  need  to 
view  your  days  and  weeks  dis- 
passionately to  identify: 

•  demands  you  have  to  meet 

•  core  tasks  needed  to  run  your 
pharmacy 

•  activities  which  could  be  dele- 
gated to  colleagues,  staff  or  even 
family  members 

•  unnecessary  demands  and 
activities  which  contribute  Little 
to  your  business 

•  unavoidable  interruptions 

•  interruptions  which  should  be 
ignored  or  stopped 

•  time  wasting  -  by  others  or 
yourself. 

One  way  of  managing  your 
time  better  is  to  log  your  activi- 
ties for  several  days,  or  better 
still,  a  week  or  two.  Here,  you 
record  everything  you  do  in  ten- 
or 15-minute  periods. 

Knowing  how  you  work  helps. 
If,  for  example,  you  come  alive 
after  lunch,  use  the  morning  for 
routine  or  less  important  tasks 
and  the  afternoon  for  the  more 
demanding  aspects  of  your  work. 

Write  a  'to  do'  list  out  in  the 
morning,  listing  your  tasks  in 
ascending  order  of  importance. 
Be  realistic,  do  not  list  so  many 
items  that  it's  impossible  to  get 
through  everything  -  this  can  be 
deactivating. 

If  your  daily  list  has  a  number 
of  fixed  points,  eg  meetings  with 
drug  firm  representatives,  staff 
meetings  or  training  sessions, 
visits  from  the  VAT  inspector  or 
other  officials,  work  other 
shorter  items  around  the  fixed 
points. 


One  pharmacist  I  know,  for 
example,  deals  with  all  her  pre- 
scriptions in  odd  five-  and  ten- 
minute  'gaps'  in  her  days.  She 
manages  her  time  in  such  a  way 
that  a  routine  but  necessary  task, 
which  could  otherwise  become  a 
honor,  is  dealt  with  relatively 
effortlessly. 

Another  pharmacist  hates  the 
task,  so  he  lets  the  prescriptions 
pile  up  until  he  dreads  the  'mon- 
ster' he  has  created  for  himself. 
The  growing  pile  preys  on  his 
mind  and  sours  his  temper  until 
at  last,  he  is  forced  to  grapple 
with  it.  Ask  yourself  -  which  is 
the  less  stressful  option? 

Your  list  gives  your  day  some 
shape  and  can  be  checked  when 
you  have  a  spare  moment.  In  the 
evening,  you  could  prepare  a 
new  list  for  tomorrow. 

As  you  complete  items  on  your 
list,  tick  them  off.  This  way  you 
have  a  reassuring  record  of  what 


you  have  achieved.  Anything  left 
undone  automatically  transfers 
to  the  next  list,  t  hough  not  neces- 
sarily as  first  priority. 

Be  aware  of  unexpected  (or 
even  expected)  interruptions. 

One  pharmacist  agreed  with 
his  staff  to  keep  Monday  morn- 
ing free  of  interruptions  and 
requests,  wherever  possible,  so 
that  he  could  work  undisturbed. 
In  return,  he  would  keep  Tues- 
day afternoon  free  to  discuss 
work  matters  with  them.  Negoti- 
ating this  agreement  felt  strange, 
he  said,  but  once  it  was  in  place, 
everyone  found  it  useful  and  val- 
ued the  Tuesday  staff  afternoons. 
Monday  morning  became  a  valu- 
able period  for  tackling  impor- 
tant routine  tasks,  reviewing  the 
previous  week  and  planning  the 
forthcoming  one. 

People  who  are  good  at  man- 
aging their  time  often  get  't  wo  for 
the  price  of  one'.  For  example, 


time  spent  on  the  boring  but  nec- 
essary task  of  dusting  fixtures 
and  replenishing  stock  can 
become  less  boring  and,  indeed, 
useful  if  you  and  your  staff  use 
this  period  to  discuss  stock  fea- 
tures and  increase  product 
knowledge.  Time  spent  process- 
ing prescriptions  could  provide 
an  opportunity  to  review  health 
patterns  in  t  he  neighbourhood  or 
to  discuss  new  drugs  or  manu- 
facturers' developments. 

Another  time-saving  approach 
is  to  have  a  notebook  page  for 
each  member  of  the  staff,  on 
which  you  list  items  to  discuss  or 
follow  up. 

Naturally,  you  need  to  allocate 
time  to  talk  to  your  customers. 
You  could  tell  them  that  Tuesday 
and  Thursday  afternoons  are 
'open  advice  periods'  for  non- 
urgent requests,  and  slot  other 
small  or  routine  tasks  around 
that  time. 

Manufacturers'  representa- 
tives, meanwliile,  and  other  nec- 
essary visitors,  could  make 
appointments.  You  do  not  have  to 
interrupt  your  plans  to  suit  other 
people,  unless  they  benefit  you. 

You  may  think  your  staff  do  not 
take  t  oo  much  of  your  time.  Imag- 
ine you  are  in  the  retail  sect  ion  of 
the  pharmacy  and  an  assistant  is 
filling  up  shelves.  When  the  shop 
is  empty,  she  says,  "By  the  way 
we've  got  a  problem  here.  You 
see  ..."  You  know  enough  to  get 
involved,  but  not  enough  to  find 
an  answer  right  away,  so  you  say, 
"I'm  glad  you  mentioned  that,  but 
I  haven't  time  to  sort,  it  out  now  - 
leave  it  with  me." 

Suddenly,  a  problem  which 
originated  with  an  assistant  and 
could  probably  have  been  sorted 
by  her  has  become  yet  another 
demand  on  your  time.  Let  this 
happen  several  times  each  day 
and,  by  the  end  of  the  week,  a  lot 
of  your  discretionary  time  has 
been  eroded.  If  you  want  to  man- 
age your  time,  you  need  to  stop 
this  process.  It  means  becoming 
more  assertive  and  learning  to 
say  "No"  or  "No,  I'll  leave  it  with 
you  to  sort  out  "  more  often. 

You  will  not  become  a  good 
'time  manager'  in  a  few  days  - 
keep  persevering.  Your  efforts 
will  be  rewarded. 
Diane  Bailey  is  head  of  Dia  ne 
Bailey  Associates,  a  training 
design  consultancy. 
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Positive  steps  to  later 

The  Health  Services  Management  Unit  of  the  University  of  Manchester  has  been  commissioned  to  undertake 
an  independent  national  initiative  into  the  health  issues  facing  women  in  middle  to  later  life.  Angela 
Schofield,  HSMU  senior  fellow  and  co-ordinator  of  the  Penned  Initiative  for  Women's  Health,  writes  about 
why  there  is  a  need  for  this  new  approach 


Nearly  two-thirds  of  peo- 
ple aged  75  years  or  more 
are  women,  and  by  2031, 
28,000  will  be  100  years 
old  or  over. 
In  this  context,  the  impact  of 
the  menopause  is  of  particular 
interest  because  women  can 
now  expect  to  live  one-third,  if 
not  more,  of  their  lives  post- 
menopausally.  This  is  a  signifi- 
cant change  compared  to  previ- 
ous generations. 

The  related  issue  of  gender  dif- 
ferences in  health  outlook  is  only 
now  beginning  to  be  addressed 
in  scientific  and  medical  method- 
ology, as  are  broader  socio- 
economic, attitudinal  and  demo- 
graphic trends. 

In  January  this  year,  the  Pen- 
nell  Initiative  for  Women's 
Health  was  formed  by  the  Health 
Services  Management  Unit  of  t  he 
University  of  Manchester.  The 
Initiative  is  chaired  by  Dame 
Rennie  Fritchie,  DBE,  and 
funded  by  Wyeth.  Their  challeng- 
ing task  is  to  define  and  investi- 
gate the  health  issues  that 
women  face  as  their  life 
expectancy  continues  to  edge 
upwards. 

The  breadth  of  the  issues  we 
have  begun  to  cover  will  con- 
verge on  one  important  defining 
parameter  -  the  positive  steps 
that  women  can  take  to  ensure 
their  well-being  into  old  age, 
with  the  support  of  healthcare 
professionals  at  all  levels. 

In  this  sense,  the  Pennell  Ini- 
tiative embraces  the  World 
Health  Organisation's  ideal, 
which  states  that:  'Health  is  not 
only  the  absence  of  disease  and 
infirmities  but  a  state  of  com- 
plete physic  al,  mental  and  social 
well-being.' 

However,  we  are  driven  by  the 
realities  of  t ho  healthcare  needs 
of  this  country. 

The  National  Steering  Group, 
which  directs  the  work  of  the 
Pennell  Initiative,  includes  many 
prominent  representatives  from 
the  National  Health  Service, 
charities,  health  authorities,  uni- 
versities, the  Health  Education 
Authority,  and  women's  organi- 
sations and  employer's. 

The  Pennell  Initiative's  own 
chair,  Dame  Rennie  Fritchie, 
was  the  former  chair  of  the 
South  and  West  Regional  Health 
Authority  and  has  been  on  the 


NHS  Policy  Board  She  is  also 
involved  in  the  charily  and  pri- 
vate sectors 

Above  all,  we  are  aware  of  the 
many  channels  oi  influence  and 
information,  within  the  health- 
care system  and  outside  it,  which 
can  affect  a  woman's  personal 
health  outlook  in  her  middle  and 
later  years. 

Through  'listening  panels',  due 
to  take  place  throughout  the  year, 
as  well  as  other  means  of  evi- 
dence gathering,  members  of  tin- 
Steering  Group  are  tapping  into 
the  experience  of  individuals  and 
organisations  who  are  already 
doing  excellent  work  in  relevant 
areas.  These  include  the-  Amarant 
Trust,  the  National  Osteoporosis 
Society,  the  British  Menopause- 
Society,  Women's  Health  Con- 
cern, Age  Concern,  as  well  as  all 
the  relevant  professional  organi- 
sations including  those  represent- 
ing pharmacy. 

Important  role 

We  are  also  acutely  aware  of  the 
important  role  played  by  com- 
munity health  professionals  in 
disseminating  accurate  and  bal- 
anced information  to  women  - 
and  to  those  who  might  have  an 
influence  on  what  a  woman 
decides  to  do  about  her  health 
and  well-being. 

To  ensure  that  we  obtain  feed- 
back at  this  level,  we  are  asking 
anyone  with  a  relevant  view- 
point, experience,  case  study  or 
research  to  make  written  sub- 
missii  >ns 

So  far,  we  have  had  very 
encouraging  response's  from 
many  community  health  profes- 
sionals, including  community 
pharmacists,  whose  role  as 
providers  of  advice  and  informa- 
tion is  often  vital. 

Evidence  gathered  through  t he- 
listening  panels,  written  submis- 
sions and  other  means  will  he- 
assessed  by  the  National  Steer- 
ing Group  in  light  of  a  review  of 
the  current  state  of  medical 
knowledge  on  the  known  causes 
for  medical  intervention  -  for 
example,  cardiovascular  disease, 
musculoskeletal  ailments,  can- 
cers, certain  neurological  condi- 
tions, the  menopause  -  and  the 
way  they  relate  to  women's 
socio-economic  condit  ion. 
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The  Nuffield  Inst  itute  for  Health 
at  Leeds  University  has  been 
appointed  to  undertake  this 
research  aspect  of  the  Pennell 
Initiative's  programme,  which  will 
give  support  to  the  Steering 
Group's  deliberations  and  conclu- 
sions. 

The  work  of  the  Pennell  Initia- 
tive for  Women's  Health,  and  its 
conclusions  and  recommenda- 
tions, will  be  embodied  in  a 
report  which  will  be  published 
next  year. 

Through  the  Pennell  Report., 
our  aim  is  to  draw  attention  to 
best  pract  ice  in  the  area  of  health- 
care and  health  management  for 
women  from  the  start  of  the 
menopause  to  old  age. 

The  Report  will  also  identify 
gaps  in  current  knowledge  and 
research  -  and  expose  one  or  two 
myths  -  where  we  find  t  hem. 

The  ultimate  intention  of  the 
Initiative  is  to  highlight  the 
lifestyle,  health  and  policy  strate- 
gies that  will  enable  women, 
healthcare  professionals  and  pol- 
icy-makers to  improve  the  health 
outlook  for  women  during  mid 
and  later  life. 

The  Pennell  Initiative  breaks 
new  ground  in  several  ways. 
First,  it  involves  a  private  sector 
funder,  with  broad  societal  inter- 
ests, and  an  independent 
research  project  that  goes 
beyond  the  science  of  healthcare 
into  the  social  issues  that  under- 
pin health. 

Second,  it  brings  together  med- 
ical approaches  to  therapy  and 
health  management  with  attitudi- 
nal  and  informational  aspects  of 
personal  health  aspects  of  per- 
sonal health  maintenance. 

And,  finally,  it  is  attempting  to 
define  the  menopause  in  the 
public  consciousness  as  a  life 
event  as  natural,  normal  and  com- 
monplace as  puberty  and  mater- 
nity -  and  worthy  of  the  same 
attention. 

The  name  of  our  group  is 
derived  from  the  Vyvyan  Pennell 
clematis,  which  blooms  twice  a 
year  in  the  spring  and  late  sum- 
mer, symbolising  a  woman's 
whole-life  potential. 

A  conviction  which  is  shared 
by  those  involved  in  the  Pennell 
Initiative  is  that,  in  the  coming 
millennium,  this  assumption  of 
continued  good  health  over  a 
greater  span  of  years,  with  the 
menopause  intervening,  will  be 
the  norm  for  all  women  in  this 
country. 

®  Written  submissions  to  the 
Pennell  Initiative  should  be  sent 
to: 

The  Pennell  Initiative, 
Health  Services  Management 
Unit,  Devonshire  House, 
Precinct  Centre, 
Oxford  Road, 
Manchester  M 1 6  9PL. 


Tiptoeing  around  PMS 

A  few  tried  and  tested  relaxation  techniques  can  help  control  some  of  the 
emotional  aspects  of  PMS,  while  some  well  chosen  supplements  combined  with 
painkillers  where  necessary  can  help  relieve  the  physical  symptoms 


P re-menstrual  syndrome  dis- 
plays itself  in  a  variety  of 
guises:  mood  changes,  irri- 
tability, lethargy,  pain,  nau- 
sea, bloatedness  and  breast 
tenderness  to  mention  a  few. 

Around  40  per  cent  of  women 
worldwide  suffer  from  some 
form  of  PMS  and  about  10  per- 
cent suffer  seriously  enough  for 
it  to  disrupt  their  lives.  Research 
carried  out  by  the  Women's 
Nutritional  Advisory  Service  last 
year  found  that  43  per  cent  of  the 
1,000  women  surveyed  had  con- 
templated suicide  and  95  per 
cent  felt  their  relationships  were 
adversely  affected.  In  all,  95  per 
cent  felt  their  productivity  and 
efficiency  were  affected  for  an 
average  of  five  days  a  month. 

Take  it  easy 

Although  relaxation  has  a  part  to 
play  in  the  management  of  PMS, 
little  has  been  done  to  encourage 
women  to  achieve  this  practi- 
cally, says  Albert  Smith,  a  psy- 
chotherapist and  a  member  of 
the  National  Association  of  Hyp- 
notists, who  has  produced  his 
own  set  of  relaxation  audio 
tapes. 

"To  suggest  to  a  sufferer  that 
relaxation  would  be  a  good  idea 
is  as  likely  to  exasperate  and 
exacerbate  rather  than  be  of  help. 
They  will  leave  your  pharmacy 
empty-handed  into  the  bargain." 

Instead,  Mr  Smith  suggests 
introducing  the  idea  of  relax- 
ation techniques  at  another  time 
in  the  month  "when  goals  seem 
more  attainable  and  new  ideas 
more  realistic". 


Stopping  that  bloated  feeling  with  Roche's  Deflatine 


The  'Overcome  stress'  cassette 
in  the  series  is  best  suited  for 
women  with  PMS  as  it  explains 
the  importance  of  overcoming 
stress  and  gives  a  guided  relax- 
ation technique  for  people  to  fol- 
low in  their  own  home. 

The  Albert  Smith  Health  cas- 
settes retail  at  S6.95  and  are 
available  with  a  free  display 
stand.  Tel:  01225  672031. 

Pain  drain 

However,  relaxation  alone  does 
not  always  suffice.  When  PMS  is 
accompanied  by  period  pain, 


IBUFEM 


Ibuprofen 

For  the  fast  effective 
relief  of  Period  Pain 


Galpharm  has  now  gone  the  ibuprofen  route  with  Ibufem 


women  often  reach  out  for  the 
painkillers.  A  new  survey  of 
Marie  Claire  readers  commis- 
sioned by  Nurofen  found  that 
period  pain  was  the  next  most 
common  complaint  after  stress- 
related  headaches  and  migraine. 
However,  the  majority  of  readers 
didn't  let  the  pain  get  in  the  way 
of  their  everyday  lives  and  said 
they  would  take  a  painkiller. 

Galpharm  has  gone  the  ibupro- 
fen route  as  well,  with  the  launc  h 
of  Ibufem  in  an  attempt  to  high- 
light ibuprofen  as  a  remedy  for 
period  pain. 

Leonie  Schofield,  brand  mar- 
keting manager  at  Galpharm, 
believes  Ibufem  will  give  women 
a  reason  to  purchase  a  specific 
product  rather  than  make  do 
with  products  they  have  at  home. 
"A  lot  of  women  will  pick  up  any 
analgesic  and  often  it  is  paraceta- 
mol. Ibuprofen,  on  the  other 
hand,  is  under-used  in  period 
pain  -  a  lot  of  them  think  it  is  for 
muscle  pain  or  headache." 

And  wit  h  as  many  as  half  of  all 
women  suffering  at  some  point 
from  period  pain,  there  is  room 
for  expansion  in  this  market. 
Although  products  specifically 
for  period  pain  are  declining  in 
value  sales,  ibuprofen-based 
analgesics  with  period  pain  as 
one  of  the  indications  have  risen 
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Nine  out  of  ten. 
Will  do  better. 


Clotrimazole 


Having  a 
90%  market  share 
would  satisfy 
most  companies. 

But  at  Canesten 
we're  not  content 
with  having 
the  best  selling 
thrush  treatment. 
That's  why  we're 
spending 
£2  million  on  a 
new  advertising 
campaign  for 
Canesten  Combi. 
So  it  won't 
be  just  one  of 
the  fastest 


treatments  for 


thrush,  it  will  be 


the  fastest  selling 


one  too. 


'Source  Nielsen  Pharmacy  Audit  MAT  In  Nov  Dec  96 

Abridged  Prescribing  Information  Presentation:  One  Canesten  1  pessary  (containing  500mg  clotrimazole  BP)  plus  a  20g  tube  of  Canesten  1  cream  I  containing  I  0%  clotrimazole  BP)  Uses:  Pessary  for  candidal  vagmrti 
associated  vulvitis  and  to  treat  the  sexual  partner  to  prevent  reinfection  Dosage  and  Administration  Adults  The  pessary  should  be  inserted  intravagmally.  preferably  at  night,  using  the  applicator  provided  The  cream  should  be 
applied  night  and  morning  to  the  vulva  and  surrounding  area  and/or  to  the  partner's  penis  to  prevent  reinfection  Children  Paediatnc  usage  is  not  recommended  Contra  indications  Hypersensitivity  to  clotrimazole  Warnings  and 
Precautions  Medical  advice  should  be  sought  if  this  is  the  first  time  the  patient  has  experienced  symptoms  of  candidal  vaginitis  Before  use.  medical  advice  must  be  sought  if  any  of  the  following  are  applicable  More  than  two  infections 
of  candidal  vaginitis  in  the  last  six  months,  previous  history  of  a  sexually  transmitted  disease  or  exposure  to  partner  with  sexually  transmitted  disease,  pregnancy  or  suspected  pregnancy,  aged  under  16  or  over  60  years,  known 
hypersensitivity  to  imidazoles  or  other  vaginal  anti-fungal  products  Do  not  use  if  the  patient  has  any  of  the  following  symptoms,  whereupon  medical  advice  should  be  sought  Irregular  vaginal  bleeding:  abnormal  vaginal  bleeding  or 
a  blood-stained  discharge,  vulval  or  vaginal  ulcers,  blisters  or  sores,  lower  abdominal  pain  or  dysuria.  any  adverse  events  such  as  redness,  irritation  or  swelling  associated  with  the  treatment:  fever  or  chills:  nausea  or  vomiting,  diarrhoea, 
foul  smelling  vaginal  discharge  If  no  improvement  in  symptoms  is  seen  after  seven  days,  the  patient  should  consult  their  doctor  Side-effects  Rarely  local  mild  burning  or  irritation  immediately  after  use  Hypersensitivity  reactions 
may  occur  Use  in  Pregnancy  Only  when  considered  necessary  by  the  clinician  If  used  during  pregnancy,  extra  care  should  be  taken  when  using  the  applicator  to  prevent  the  possibility  of  mechanical  trauma  Legal  Category  P 
Package  Quantities  and  Basic  NHS  Cost  1  x  500mg  pessary  packed  in  foil,  plus  a  20g  tube  of  Canesten  1%  cream  An  applicator  for  the  pessary  is  included.  £4  25  Produce  Licence  Numbers  Cream  1 
0010/0083  Further  information  available  from  Bayer  pic.  Pharmaceutical  Division.  Bayer  House.  Strawberry  Hill.  Newbury.  Berkshire  RG14  1JA  Telephone  101635)  563000  Date  ol  Preparation  July  1995  7  Bayer  pic. 
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by  almost  a  third.  The  market  for 
products  for  period  pain  is  S1.8 
million  compared  with  S16m  for 
painkillers  for  period  pain. 

Ihuprofen  is  considered  ideal 
for  period  pain  and  cramps 
because  of  its  muscle  relaxant 
effects  and  ils  peripheral  effects 
-  paracetamol  reduces  prosta- 
glandins in  the  brain,  while 
ihuprofen  blocks  prostaglandin 
production  at  the  site  of  the 
problem. 

Prevention  is  better 

Prevention  is  always  better  than 
cure  and  supplements  contain- 
ing evening  primrose  oil, 
starflower  oil  and  vitamin  B6  can 
help  to  control  some  of  the  symp- 
toms of  PMS.  One  of  the  main 
causes  is  an  imbalance  of  the 
hormones  oestrogen,  proges- 
terone and  pr  olactin  before  men- 
struation. EPO  helps  irr  relieving 
some  of  the  symptoms  of  PMS  by 
contributing  to  the  production  of 
the  prostaglandins  which  control 
these  hormones. 

However,  the  benefits  of  sup- 
plements can  also  be  extended  to 
every  stage  of  a  woman's  life.  The 
Department  of  Health's  campaign 
on  the  prevention  of  neural  tube 
defects  has  fuelled  the  sale  of 
folic  acid  supplements  by  women 
attempting  to  conceive.  Mean- 
while, greater  awareness  of  the 
importance  of  calcium  in  main- 
taining healthy  bones  in  later  life 
has  had  women  of  all  ages  reach- 
ing out  for  supplements. 

Mar  keting  activities  in  the  PMS 
and  women's  supplements  mar- 
ket include  those  listed  below. 

•  Neutraceuticals  launched  Cal- 
cium Clear  irr  April,  a  calcium- 
and  magnesium-rich  carbonated 
drink  to  serve  as  an  alternative 
calcium  source  to  supplements 
and  rrrilk.  Each  330ml  bottle  pro- 
vided 437mg  of  calcium,  which  is 
more  than  half  the  recommended 
daily  requirement. 

•  Rennie  Deflatine  is  a  new 
simethicone-containing  product 


Quest  has  launched  the  latest  edition  of  its  'Guide  to  Supplements' 
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Floressei  a  starflower  oil-based  supplement  range  launched  last  year 


for  bloatedrress  and  excess  gas, 
specifically  targeting  women. 

Roche  Consumer  Health  has 
backed  the  launch  with  £  1  m  in  its 
first  year;  which  includes  adver- 
tising irr  the  women's  press,  sam- 
pling and  educational  POS.  Ren- 
nie Deflatine  comes  in  packs  of 
18  tablets,  retailing  at  S2.99. 

Although  trapped  wind  affects 
both  sexes,  research  car  ried  out 
by  Roche  has  shown  that  women 
find  the  tell-tale  bloated  stomach 


and  cramping  more  embarrass- 
ing and  painful. 

Helen  Smith,  senior  product 
manager  for  Rennie  Deflatine, 
says  many  women  are  confused 
about  their  symptoms.  "Our  mar- 
keting campaign  will  be  educa- 
tionally focused  to  make  sure 
women  really  understand  their 
bodies  and  how  to  avoid  unnec- 
essary suffering  and  take  control 
of  their'  lives." 

Rennie  Deflatine  already  has  a 


20  per  cent  incremental  share  of 
Rennie's  total  brand  share  in 
France  and  is  also  performing 
well  in  Germany,  Holland  and 
Switzerland. 

•  Quest  Vitamins  has  launched 
the  latest  editions  of  its  'Profes- 
sional Product  Manual'  and 
'Guide  to  Supplements',  which 
carries  a  new  section  on  women's 
needs.  In  February,  it  launched 
the  monthly  'Training  Digest' 
pamphlet  to  aid  staff  training  on 
nutrition  and  supplements.  Top- 
ics so  far  have  included  Candida 
infections.  Next  month's  will  be 
orr  hormones. 

In  addition,  Quest  launched  a 
new  standar  dised  herbal  range  at 
the  end  of  May,  which  included 
Agnus  Castus  fruit  extract  to  aid 
menstrual  and  menopausal 
health  and  St  John's  Wort  to  aid 
emotional  health. 

•  Floresse,  the  starflower  oil- 
based  supplement  range 
launched  by  Roche  Consumer 
Health  last  year,  sponsored  a 
special  women's  health  confer- 
ence earlier  in  June  to  visitors  of 
Ragdale  Hall  Health  Hydro  in 
Leicestershire.  Star  guest  Leslie 
Ash,  from  the  TV  comedy  'Men 
Behaving  Badly',  was  joined  by 
other  speakers  to  discuss  nutri- 
tion, pre-menstrual  syndrome 
and  stress  management. 

•  Wellbeing,  the  medical  re- 
search charity  for  mothers  and 
babies,  is  co-ordinating  its  four- 
month  fundraising  campaign 
through  pharmacy. 

Advice  booklets,  entitled  'Preg- 
nancy and  Birth',  are  being  sold  for 
a  suggested  50p  donation  to  the 
charity's  research.  Pregnacare 
from  Vitabiotics  has  sponsored 
the  production  of  the  booklets  and 
donated  S  10,000  to  the  charity. 

In-store  posters,  collecting 
bins  and  brochure  holders  are 
available  to  participating  phar- 
macies. Robinson  Healthcare, 
which  distributes  Pregnacar  e  on 
behalf  of  Vitabiotics,  hopes  to 
enlist  around  1,000  retailers  in 
the  campaign.  Contact  Robinson 
Healthcare  on  01246  22002. 


Pregnacare  has  sponsored  advice  booklets  produced  by  Wellbeing 
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Lanes  is  supporting  Preconceive  with  a  below  the  line  campaign 


'   


Feminax  has  a  new  consumer  leaflet 

•  Vitabiotics  is  also  heavily  pro- 
moting its  other  women's  supple- 
ments this  year.  Perfectil,  laun- 
ched almost  eight  months  ago,  is 
being  advertised  in  the  women's 
press  and,  between  May  and 
August,  on  250  London  taxis. 
Menopace  is  being  backed  by  a 
new  press  advertising  campaign. 


while  Premence  is  featured  on 
4,000  buses  nationwide  from 
May,  4,000  London  Underground 
carriages  from  June,  the  women's 
press  and  the  Internet. 
•  Lanes  is  supporting  Precon- 
ceive with  a  substantial  below 
the  line  campaign,  including  a 
series  of  workshops  for  women 


Launched  last  year:  Efamol  PMP 

mi  pre-conceptual  care  and  regu- 
lar exhibitions  targeting  practice 
nurses  and  health  visitors.  P<  )S  is 
alsi  i  available. 

•  Bach  Flower  Remedies  is  con 
tinning  its  series  of  workshops 
this  year.  The  two-day  workshops 

-  advanced  or  into  iductory  levels 

-  cost  £94  for  course  material, 
training  costs  and  refreshments. 
Tel:  01S1  780  1200. 

•  Seven  Seas  is  supporting  its 
evening  primrose  oil  and 
starflower  oil  range  with  educa- 
tional advertorials  and  sampling. 

•  Roche  Consume!  Health  has 
produced  an  educational  con- 
sumer leaflet  for  Feminax, 
'Period  pain  -  the  causes  and 
solutions'  for  display 

•  Efamol  PMP  Pre-Menstrual 
Pack  was  launched  last  year  as  a 
pure  high-strength  formulation 
of  evening  primrose  oil  and  v  ita- 
min BO  to  help  women  fight 
against  PMS. 

•  Ferrosan  is  continuing  its 
sponsorship  of  'Classic  Tips  for 
Healthy  Living',  which  is  hosted 
by  Michael  Van  Straten  on  Clas- 
sic FM  radio. 


Contraception  for  all ...  including  a  herd  of  elephants 


The  contraceptive  Pill  may  have 
fuelled  the  sexual  revolution  in 
1960s  London,  but  it  has  proved  a 
social  disaster  among  elephants 
in  South  Africa  today. 

In  an  attempt  to  control  the 
elephant  population  in  the 
Kruger  National  Park,  scientists 
inserted  implants  modelled  on 
human  contraceptives  into  the 
cow  elephants.  What  they 
overlooked  was  that  the 
hormones  gave  the  elephants 
the  appearance  of  being 
constantly  on  heat,  which 
excited  the  males  and  left  the 
females  too  harassed  to  look 
after  their  young. 

The  Pill,  despite  the  recurrent 
media  scares  that  have  dogged  it 
over  the  years,  remains  one  of 
the  most  reliable  forms  of 


contraception.  However,  it  does 
not  offer  any  protection  against 
sexually  transmitted  disease  and 
consequently  is  often  used  with 
condoms  in  a  'belts  and  braces' 
approach. 

In  fact,  when  it  comes  to  the 
popularity  stakes,  condoms  are 
up  atthe  top,  according  to  the 
1997  Durex  Report.  Some  24  per 
cent  of  the  10,000  people 
questioned  use  condoms  as  the 
main  method  of  contraception, 
followed  by  22  per  cent  who 
relied  on  the  combined  Pill. 

The  report  also  looked  at 
people's  awareness  of  which 
STDs  condoms  can  protect 
against.  Although  more  than  90 
per  cent  knew  condoms 
protected  against  HIV/AIDS, 
awareness  of  protection  against 


cervical  cancer,  chlamydia  and 
pelvic  inflammatory  disease  was 
low. 

In  fact,  to  increase  awareness 
on  contraception  and  general 
sex  health  issues,  Durex 
launched  a  website 
(http://www.durex.com)  last  year. 

Last  year  also  marked  the 
launch  of  Persona  by  Unipath 
which  promised  to  offer  women 
a  high  tech,  reliable  version  of 
the  much-despised  rhythm 
method.  However,  the  BBC's 
'Watchdog  Healthcheck'  sunk  its 
teeth  into  Unipath  last  month, 
drawing  attention  to  450  women 
who  became  pregnant  while 
using  Persona.  Independents 
went  unscathed,  though,  as  the 
device  remains  in  the  domain  of 
Boots  until  October. 


Half  of  all  women  are 
affected  by  thrush  at 
some  time  in  their  lives, 
and  pharmacy  is  the  first 
port  of  call  for  most  of 
them  in  their  search  for 
an  effective  and 
convenient  treatment 

Cystitis  affects  over  2.5  mil- 
lion women  each  year, 
while  vaginal  candidiasis, 
heller  known  as  thrush, 
hits  around  hall  of  all 
women  aged  Ki-lill  at  some  lime 
in  their  lives. 

Manufacturers  have  realised 
that  the  pharmacy  is  the  first  port 
ol  call  tor  women  and  this  is 
reflected  in  heavy  marketing  sup- 
port for  their  brands. 
•  Seton  intends  to  grow 
Cymalon's  share  of  the  market 
with  heavyweight  consumer 
advertising.  The  campaign,  which 
runs  until  August  and  costs  in 
excess  of  5300,000,  features  in  a 
range  of  quality  women's  titles, 
including  Elle  and  Marie  ( 'Laire. 

The  advertising  also  carries 
details  of  the  new  Cymalon 
Helpline,  which  gives  tips  on  how 
to  recognise  and  treat  an  attack. 
Pharmacists  can  obtain  educa- 

Continued  on  P34  * 


Seton  plans  to  grow  Cymalon's 
market  share  with  consumer  aris 
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Diflucan  One  is  going  down  even 
better  right  now. 

Capturing  over  a  third  of  the  OTC 
vaginal  thrush  sector,  it  is  clearly  the 
brand  leader  in  £  sales  in  a  market  that 
has  doubled  in  size'  since  Diflucan  One 
launched  in  November  1995. 

To  make  sure  sales  keep  going 
strong,  we're  stepping  up  the  ad  spend 
to  £2  million  in  1997  on  TV  and  Press. 

Compelling  advertising  that  will  tell 
thrush  sufferers  everywhere  what  they 
want  to  hear. 

That  Diflucan  One  is  convenience 
itself:  one  pill,  swallowed  with  a  glass 
of  water,  is  the  complete  course. 

And  that  Diflucan  One  works. 
On  average,  women  experience  relief 
from  thrush  symptoms  in  one  day  and 
complete  relief  after  just  two  days'. 

Everything  points  to  the  fact  that 
while  we're  busy  driving  sales  down, 
you'll  be  busy  piling  profits  up. 


We're  con 
£2  million  I 
will  contin 
drive  sales 


JUST  THE  ONE  FOR  TREATING  THRUSH 


am  &majt  m  -mam 


Contains  fluconazole 


4» 


Nov  95 
launch 


1  IRI  Intoscan,  29  December  1996  2  Report  of  an  International  Multicentre  Trial  (1989)  Brit  J  Obstet  Gynaecol  96  226-232  Abbreviated  product  infofltia 
lor  Diflucan  One  (fluconazole).  Presentation  Capsule  containing  150mg  fluconazole  Indication  and  dosage  Vaginal  candidiasis  Adults  (16-60  years):  single 
150mg  dose  Contra  indications  Hypersensitivity  to  fluconazole  oi  related  azoles.  pregnancy  and  women  of  childbearing  potential  unless  adequate  contracei 


ent 

i  advertising 
to 

own. 


Dec  96 
34.1%  £  share 


ed  Warnings  Lactation  Not  recommended  Drug  interactions  Anticoagulants,  cyclosporin,  oral  sulphonylureas,  phenyiom.  rifampicin  and  theophylline 
•ts  Nausea,  abdominal  discomfort,  diarrhoea,  flatulence  and  lately  anaphylaxis  Legal  category  [7]  Package  Quantity  and  Cost  Price  !  50mg  capsule,  pack 
2  (PL1906/0017)  Product  Licence  Holder  Pfizer  Consumer  Healthcare.  Wilsom  Road.  Alton.  Hampshire  GU34  2TJ  Date  of  preparation  February  1997 


■ 


Consumer  Healthcare 


Antifungals 


Value  sales 


Anti-fungals 
Anti-thrush 

Manufacturers 

Bayer  (UK)  (thrush) 

Pfizer  Consumer  Healthcare 

(thrush) 

Janssen  Pharmaceutical 
(thrush) 


Total  GB  (inc  Boots) 

52  wk  ending 
April,  20, 1997  %  change 

year  on  year 


£1 4,344k 
£16,385k 


£1 1,013k 
£5,170k 

£202k 


36 
108 


64 
452 

-16 


Total  pharmacies  (inc  Boots) 

52  wk  ending 
April  20, 1997         %  change 
year  on  year 


£37,061  k 
£1 5,534k 


£1 0,390k 
£4,944k 

£200k 


36 
107 


63 
444 

-16 


Brands 

Diflucan  One 
Canesten  1  Vt 
Canesten  Combi  1% 
Canesten  10%  VC 
Femeron 


£5,1 70k 
£4,954k 
£4,892k 
£1 ,230k 
£202k 


452 
109 
190 
86 
-16 


£4,944k 
£4,669k 
£4,537k 
£1,185k 
£200k 


444 
109 
180 
87 
-16 


<  Continued  from  P31 

tional  audio  tapes  of  the  Helpline 
for  staff  training  from  Seton  rep- 
resentatives. POS  and  consumer 
leaflets  are  also  available. 

•  Since  the  repack  of  Cysto- 
purin  last  year  by  Roche  Con- 
sumer Health,  the  product  has 
grown  22  per  cent  to  take  a  12 
per  cent  share  of  the  cystitis  mar- 
ket in  pharmacy,  currently  worth 
£5  million.  The  Cystitis  Informa- 
tion Bureau  (0345  581750), 
started  two  years  ago,  will  con- 
tinue to  provide  sufferers  with 
advice  and  information  on  cysti- 
tis. In  addition,  'Cystitis  -  a  guide 
to  treatment  and  prevention'  is 
available  from  Roche  represen- 
tatives for  distributing  to 
patients. 

•  Galpharm  launched  Cysto- 
calm  in  1996.  Cystocalm  contains 
sodium  citrate  dihydrate  4g  in 
each  sachet  and  retails  at  £3.49 
for  six  sachets. 

•  Thornton  &  Ross  is  promoting 
its  Potassium  Citrate  Mixture  as 
a  product  that  gives  pharmacists 
price  flexibility.  The  cystitis  rem- 
edy is  not  price  maintained,  car- 
rying a  trade  price  of  £8  for  an 
outer  of  12  x  200ml  bottles. 

•  In  February,  Bayer  appointed 
Ceuta  Healthcar  e  as  its  specialist 
pharmacy  OTC  sales  force. 
Bayer  also  streamlined  its 
Canesten  vaginal  thrush  treat- 
ment range  by  discontinuing 
Canesten  Duopak  and  Canesten 
2  per  cent  vaginal  cream,  leaving 
it  to  concentrate  on  Canesten 
Combi  and  Canesten  10  per  cent 
VC. 

A  £4m  marketing  campaign 
has  been  set  aside  for  Canesten 
Combi  alone  this  year,  which 
includes  TV  and  press  advertis- 
ing, PR  and  POS.  The  television 
adverts,  which  ran  between  Jan- 
uary and  March  this  year,  will 
have  a  second  burst  later  in  1997 
and  a  series  of  pharmacy  t  raining 
evenings  are  also  on  the  cards 
later  this  year. 

•  Pfizer  has  set  aside  £3m  for  its 
1997  advertising  campaign  for 
Diflucan  One. 


Potassium  Citrate  Mixture 


The  press  campaign  will  fol- 
low the  same  theme  while  carry- 
ing new  visuals  and  straplines. 
The  adverts  will  be  carried  in  20 
leading  women's  magazines 
throughout  the  summer  and  are 
expected  to  reach  74  per  cent  of 
ABC1/ABC2  women  aged  20-35. 

This  summer,  Pfizer  is  also 
looking  to  extend  its  television 
advertising,  which  was  success- 


fully piloted  in  the  London  area 
during  January.  Sales  increased 
by  45  per  cent  over  the  month- 
long  burst  and  awareness  of  oral 
therapy  and  Diflucan  One 
reached  56  per  cent  and  34  per 
cent  respectively. 

According  to  Malcolm  Philips, 
marketing  director  for  Pfizer, 
more  women  are  cottoning  on  to 


the  use  of  oral  treatments  for 
thrush.  "Women  realise  that  they 
do  not  have  to  put  their  lives  on 
hold,  while  they  use  inconve- 
nient and  messy  pessaries  and 
creams." 

Pfizer  is  also  investing  in  new 
POS  and  an  educational  cam- 
paign through  the  Thrush  Advice 
Bureau. 


34 


CHEMIST  &  DRUGGIST  14  JUNE  1997 


BAPW  CONFERENCE 


MCA  in  'double 


Major  wholesalers  have  accused 
the  Medicines  Control  Agency  of 
not  being  strict  enough  on  small 
wholesalers  during  inspections. 

John  Taylor,  the  MCA's  princi- 
pal medicines  inspector,  told  del- 
egates at  the  British  Association 
of  Pharmaceutical  Wholesalers' 
annual  conference  thai  his 
inspectors  would  "exercise  their 
judgment"  when  they  examined 
certain  written  procedures  in 
small  wholesalers.  The  inference 
was  that  relatively  insignificant 
lapses  could  be  overlooked. 

Some  delegates  said  small 
wholesalers  had  no  right  to  be 
treated  differently  from  large 
wholesalers,  and  they  accused 
the  MC  A  of  applying  double  stan- 
dards. Susan  Westall,  a  director  of 
Mawdsley-Brooks,  said:  "There 
should  be  a  baseline  standard 
which  should  apply  to  all  whole- 
salers and  none  of  them  should  be 
allowed  to  fall  below  it." 

Mr  Taylor  said  the  MCA  had  no 
wish  to  apply  double  standards, 
because  its  aim  was  to  protect 
the  national  heath.  It  took  great 
care  when  it  inspected  whole- 
salers, no  matter  how  small  they 
were.  "But  we  have  to  take  risk 
assessments  into  account  when 
we're  looking  at  very  small  oper- 
ations," he  said.  "At  every  stage 
[of  the  inspection], we  ask  this:  is 
what  they're  doing  putting  a 


patient's  life  at  risk?"  MCA 
inspectors  would  clamp  down 
immediately  on  any  wholesaler 
whose  procedures  threatened 
patients'  lives.  "We're  not  in  the 
business  of  putting  people  out  of 
business,  but  we're  becoming 
more  aware  that  wholesalers' 
actions  can  affect  the  quality  of 
medicines.  We're  therefore  tight- 
ening up  our  standards  and  look- 
ing very  seriously  at  the  smaller 
wholesale  operations,"  he  said. 

Michael  Watts,  BAPW's  execu- 
tive   director,    said  shortline 


wholesalers  should  he  examined 
just  as  strictly  as  large  whole- 
salers. "Shortliners  have  lower 
overheads  and  can  undercut 
prices,  whereas  large,  estab- 
lished wholesalers,  such  as  our 
members,  have  to  pay  to  ensure 
high  standards.  If  shortline 
wholesalers  had  to  meet  equally 
high  standards,  they  wouldn't  be 
able  to  run  their  operations  as 
cheaply  as  they  do,"  he  said. 

One  delegate  said  pharmacies 
must  be  checked  to  ensure  they 
are  not  breaking  regulations  on 


refrigerating  drugs.  "We  whole- 
salers have  little  confidence  in 
the  standard  of  drugs  when  it 
reaches  pharmacies  -  we  would 
like  the  introduction  of  a 
national  standard  for  these  [cold 
storage]  drugs  within  pharma- 
cies, too.  It's  nonsense  to  Hunk 
thai  we  regulate  the  standards, 
but  then  the  drugs  are  passed  to 
pharmacies,  which  are  self-regu- 
latory," said  the  delegate. 

Mr  Taylor  said  the  Royal  Phar- 
maceutical  Society  should  liaise 
with  the  MCA  over  this  issue. 


The  panel  at  the  open  forum.  L-r:  Keith  Mentzel,  BAPW  secretary;  Jeff  Harris,  Unichem  chief  executive; 
Michael  Watts,  BAPW  executive  director;  Roger  Bell,  chairman  of  BAPW's  associate  members'  council 


Stock  shortage  spectre  looms  large 


Pharmacists  and  wholesalers  are 
still  being  plagued  by  stock 
shortages  from  major  manufac- 
turers, according  to  Jeff  Harris, 
chief  executive  of  Unichem. 

Some  'fast-selling  medicines' 
have  not  been  available  in  the  UK 
for  two  to  ten  months.  A  few  of 
these  are  analgesics,  so  the 
patient  or  consumer  can  easily 
find  an  alternative.  "Others,  such 
as  topical  steroids,  leave  the 
patient  with  few  real  alterna- 
tives," commented  Mr  Harris. 
"As  I  said  in  March  [BAPW's  half- 
yearly  dinner],  the  patient's 
aggravation  is  passed  on  to  the 
phar  macist,  who  in  turn  puts  the 
strain  on  the  relationship  with 
the  wholesaler." 

He  hinted  that  manufacturers 
were  not  giving  the  problem  the 
attention  it  deserved.  "Now,  if 
you  think  I  am  referring  to  prod- 
ucts in  your  manufacturing  port- 
folios, are  you  sure  that  solving 

Roger  Bell,  chairman  of  BAPW's 
associate  members'  council 


these  stock-outs  is  high  on  your 
agenda  for  action?"  he  asked. 

Everyone  in  the  manufactur- 
ers' supply  chain  wanted  the 
products  -  yet  "how  can  one  of 
Europe's  leading  ethical  manu- 
facturers have  a  significant  prod- 
uct out  of  stock  in  the  UK  for  46 
weeks?"  he  added.  Aboul  160 
products  were  listed  'to  follow' 
in  May. 

Roger  Bell,  chairman  of  the 
BAPW's  associate  members' 
council,  which  represents  drug 
manufacturers,  said  wholesalers 
and  manufacturers  had  to 
improve  their  communication. 
Manufacturers,  for  example, 
who  suspected  certain  supplies 
were  falling  too  low,  should  con- 
tact wholesalers  and  ask  them  to 
ration  out  those  products  until 
the  problems  have  been  solved. 
Wholesalers,  in  turn,  should  tell 
manufacturers  who  they  should 
specifically  contact  during  the 
shortages.  The  current  situa- 
tion,where  manufacturers  have 
had    to    contact  wholesalers' 
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delivery  personnel,  was  useless 
because  the  delivery  men  had 
schedules  to  keep  and  were 
reluctant  to  break  those  sched- 
ules for  'urgent  deliveries'. 

Wholesalers,  in  turn,  should 
contact  manufacturers  as  soon 
as  they  detect  a  stock  shortage. 

Manufacturers,  he  added,  had 
a  difficult  task  working  out  how 
much  stock  they  should  produc  e. 
Many  tended  to  judge  their  pro- 
duction by  analysing  their  sup- 
plies over  the  past  two  to  three 
years.  That  would  give  a  fairly 
good  estimate  of  trends,  he  said, 
but  some  drugs  could  fall  prey  to 
epidemics.  The  widespread 
shortage  of  flu  vaccines  in 
December/January  was  an  ex- 
treme example  of  a  'demand  blip' 
that  no  manufacturer  could  have 
foreseen. 

Other  manufacturers  produc- 
ing drugs  with  a  limited  shelf  life 
could  not  afford  to  overestimate 
demand.  "It's  a  fine  balancing  act 
that  needs  to  be  resolved,"  he 
said. 
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ABPI  in  value 
for  money 
campaign 


Protocols  frighten  off  customers' 


Customers  do  not  want  advic  e 
when  they  are  given  prescrip- 
tions, according  to  research  car- 
ried out  by  a  pharmacy  chain. 

The  chain,  which  did  not  want 
to  be  named,  said  customers 
were  "frightened  off  if  the  phar- 
macist rushed  out  to  run  through 
protocol  proceedings".  Custom- 
ers, it  said,  merely  wanted  to 
collect  their  prescriptions  and 
leave  quickly  without  fuss. 

Mail  order  for  prescriptions 
could  be  the  best  option,  it 
added. 

Mike  Watts,  the  BAPW's  execu- 
tive director,  said  mail  order  pre- 
scriptions would  benefit  old  and 
infirm  consumers,  who  were 
unable  to  go  to  pharmacies.  "But 
pharmacists  and  wholesalers 
rely  on  these  dings  to  make  a 
profit.  If  mail  order  became  legal 
in  the  UK,  the  first  two  organisa- 
tions to  run  it  would  be  the  two 
national  wholesalers  [Unichem 
and  AAH]  because  they  couldn't 
afford  to  ignore  it,"  he  said. 


Jeff  Harris  (right),  BAPW  chairman  for  this  year,  flanked  by  executive 
director  Mike  Watts,  welcomes  delegates  to  the  annual  conference 


MCA  to  publish  details  of 
revoked  wholesale  licences 


Wholesalers  accused  of 
electronic  data  apathy 


The  Medicines  Control  Agency  is 
planning  to  publish  details  of 
wholesalers  whose  licences  have 
been  revoked. 

Its  move  follows  drug  manu- 
facturers' concern  that  whole- 
salers could  apply  to  open 
accounts  without  having  to  verify 
whether  they  have  licences.  Gill 
Thorpe,  Schering's  customer  liai- 
son executive,  said  the  company 
could  not  check  if  a  wholesaler 
claimed  its  licence  had  not  been 
revoked. 

Mike  Watts,  BAPW's  executive 
director,  said  the  MCA  was  stor- 
ing details  of  wholesalers' 
licences  on  computer  discs  and 


that  he  would  ask  the  Agency  for 
copies  of  the  discs. 

John  Taylor,  the  MCA's  princi- 
pal medicines  inspector,  com- 
mented that  the  Agency  c  ould  be 
willing  to  supply  the  discs,  pro- 
viding commercially-sensitive 
information  had  been  removed. 
He  would  discuss  the  matter  with 
the  MCA. 

The  Agency,  meanwhile,  is 
studying  a  legal  loophole  that 
allows  wholesalers  without 
licences  to  export  their  products 
outside  the  European  Union.  One 
delegate  complained  that  these 
products  were  sometimes  ex- 
ported back  into  the  UK. 


Wholesalers  are  missing  out  on 
the  benefits  of  Electronic  Data 
Interchange,  because  they  are 
not  using  it  enough,  according  to 
Knoll  Pharmaceuticals. 

Frank  Bagshaw,  Knoll's  logis- 
tics manager,  said  EDI  would 
help  to  eliminate  invoicing 
errors,  reduce  operating  costs, 
reduce  stockholdings,  speed  up 
the  supply  chain  and  help  manu- 
facturers and  wholesalers  to 
cope  with  stock  shortages. 

Wholesalers  with  EDI  facilities 
include  AAH,  Unichem,  East 
Anglian  Pharmaceuticals,  Boots 
and  L  Rowland.  Many  drug  man- 


The  Association  of  the  British 
Pharmaceutical  Industry  is 
preparing  material  to  show  the 
Government  how  its  drugs  pro- 
vide value  for  money. 

It  is  collating  manufacturers' 
data  on  150  case  studies  and  says 
the  material  should  be  ready  in  a 
couple  of  months.  Dr  Trevor 
Jones,  the  ABPI's  director  gen- 
eral, said  the  information  will 
help  with  its  negotiations  with 
the  Government. 

He  added  that  the  ABPI  wants 
Labour  to  clarify  its  position  on 
healthcare  issues,  such  as  generic 
pricing.  He  admitted  the  ABPI 
had  little  idea  of  the  Govern- 
ment's intentions,  but  it  wanted 
"Labour  to  honour  its  pledges 
[made  when  it  was  the  Opposi- 
tion] -  we  don't  want  any  changes 
or  surprises",  he  said. 


ufacturers  also  have  the  facili- 
ties, but  the  advance  of  EDI  in 
the  pharmaceutical  industry  still 
lags  far  behind  the  grocery  sec- 
tor, which  is  led  by  Tesco  and 
Sainsbury. 

The  BAPW  is  setting  up  a 
working  party  to  look  at  elec- 
tronic commerce  in  the  pharma- 
ceutical industry.  Michael  Watts 
said  wholesalers  cannot  afford  to 
stand  still.  "EDI  is  galloping 
apace  and  unless  we  become 
involved,  we'll  be  at  a  disadvan- 
tage. We're  partially  there,  but 
there's  still  some  way  to  go,"  he 
said. 


STUMPED  FOR 

HAYFEVER  RELIEF? 
RECOMMEND 

CALIMAL 

(Chlorpheniramine  BP  4mg) 
30  Tablet  Blister  Pack 

Available  from  Wholesalers. 

WHOLESALE  PRICE  =  £8.52/doz  exc.VAT 
RETAIL  PRICE  =  £1.39  each 

SUSSEX  PHARMACEUTICAL  LTD..  EAST  GRINSTEAD.  RH19  ZHL  (01342)  311311 
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Farillon  urges 
checks  on  GP 
storage  facilities 

Farillon  has  urged  the  Royal 
Pharmaceutical  Society  to  check 
whether  GPs  are  storing  vaccines 
at,  the  right  temperatures. 

The  wholesaler,  which  spe 
cialiscs  in  cold  storage  facilities 
for  drugs,  admitted  that  little  w  as 
being  done  to  check  GPs'  facili- 
?s,  and  added  that  such  chin  ks 
were  hard  to  police.  One  delegate 
said  local  health  authorities 
should  perform  the  checks, 

PIF  has  AIM 
flotation  plans 

3IF  Medical  Supplies,  a  Notting 
lam  wholesaler,  is  inviting  phar- 
macists to  he  shareholders  as  it 
prepares  to  float  on  the  Alterna- 
tive Investment  Market  by  2000. 

The  wholesaler  has  about  1250 
customers  and  could  offer  them 
loyalty  bonus  cards,  which  w  i  mid 
enable  them  to  build  up  points 
during  their  purchases.  At  the  end 
of  the  year,  the  points  could  be 
converted  into  shares  in  IMF 


IT  giants  to  acquire  drug  companies? 


(  haul  information  technology 
(IT)  companies  could  acquire 
drug  companies  within  the  next 
20  years,  according  to  Dr  Trevor 
Jones,  director  general  ol  the 
Association  of  the  British  Phai 
maceut ical  Industry 

Dr  Jones  commented  that  the 
companies,  such  as  Hewlett 
Packard,  could  see  drug  compa 
nies  as  ideal  subsidiaries  if  thej 
become  more  involved  in  health 
care  issues,  such  as  patient 
records.  Another  option  would 
lie  to  form  joint  ventures  v\  it  h  the 
drug  companies. 

These  steps  would  be  a  b\ 
product  of  the  "IT  revolution  in 
healthcare".  In  future,  a  central 
fund  of  computer  data  could  be 
used  in  a  variety  of  areas,  such  as 
healthcare  research,  prescribing 
and  [drug]  guidelines. 

He  repeated  the  message  he 
gave  to  the  I  Isiei  ( 'demists'  Asso- 
ciation's conference  (C&D  last 
week,  p20)  that  smart  card  lech 
nology,  linked  to  a  home  appli- 
ance computer',  could  provide: 

•  a  printout  of  prescribing 
information 

•  a  printout  of  any  dispensing 
information 

•  a  link  between  OTC  and  pre 
scription  [sales  levels] 

•  repeat,    prescription  remin- 


ders, eg  street  tei 
iniiials,  similar  to 
those  run  by  hanks. 

could  allow  con- 
sumers to  punch  in 
requests  for  repeat 
prescriptions  with- 
out bothering  the 
doctors. 

( (the)  potential 
innovations,  which 
could  be  intro 
duced  m  200:), 
include  bio-elec- 
tronic monitors,  a 
type  of  telemedi 
cine,  and  lasers 
that  beam  health 
care  information 
mi  the  1  et  ma  of  the 
eye  [a  procedure 
currently  being 
tested  by  various 
armies].  "This  is 
not  science  fiction, 
but  science  fact," 
said  Dr  Jones.  "The 
lead  is  being  taken 
by  the  technology 
and  the  electronic 
industry." 

The  drug  indus- 
try has  to  find  out 
how  it  can  profit 
fn  im  these  techno- 
logical leaps. 


Dr  Trevor  Jones,  ABPI  director  general 


PAIN  RELIEF 

-  TABLETS 

PARACETAMOL  ==  DIHYDROCODEINE 


POWERFUL  PAIN  RELIEF  YOU  CAN  CONFIDENTLY 
RECOMMEND  FOR  MIGRAINE,  BACK  PAIN,  PERIOD  PAIN, 
DENTAL  PAIN,  HEADACHE  AND  FEVER. 


Abbreviated  ProducI  Information.  Presentation:  White  tablet  engraved  PARWtOL  containing  500mg  Paracetamol  BP  and  7-46mg  Dihvdrocodeme  Tartrate  BP  Indications:  For  the  treatment  of  mild  to  m 

pain,  including  headache,  migraine,  feverish  conditions,  period  pains,  toothache  and  other  dental  pain  backache  and  other  muscular  pain  and  also  as  an  anti-pvretic  Legal         ##  gejgn 

Category:  R  ProducI  Licence  Holder:  Selon  Products  Ltd.  Oldham  PARA.UOL  is  a  Registered  Trade  Mark  Further  Information  Is  available  on  request  from  the  Licence  Holder.  «£■  Healthcare  Group  p!c 
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BUSINESS  NEWS 


Boots'  Advantage  goes  national 


Steve  Russell,  Boots'  joint  group  managing  director 


Boots  the  Chemists  has  con- 
firmed that  it  will  be  rolling  out 
its  Advantage  loyalty  card 
nationally  later  this  year,  proba- 
bly in  the  autumn. 

The  card,  which  has  been  on 
trial  in  Plymouth  and  Norwich, 
uses  computer  chip  technology 
rather  than  a  magnetic  strip. 

Speculation  suggests  that 
Boots  plans  to  use  the  customer 
database  which  the  card  will  pro- 
vide to  move  into  the  medical 
insurance  market. 

But  Steve  Russell,  Boots'  joint 
group  managing  director',  re- 
fused to  confirm  how  the  com- 
pany plans  to  employ  the  card 
during  last  week's  annual  results. 

However,  he  did  announce  that 
the  company  was  shifting  the 
emphasis  in  its  store  opening 
programme.  BTC  plans  to  open 
40  new  outlets  a  year  over  the 
next  two  to  three  years,  a  quarter 
of  which  will  be  in  edge  of  town 
positions,  subject  to  availability 
of  sites. 

The  company  currently  trades 
from  eight  out  of  town  sites.  The 
stores'  performances  have  sur- 
passed expectations,  said  Mr 
Russell,  and  'cannabalisation' 
from  nearby  stores  has  been 
lower  than  expected. 

However,  he  emphasised  that 
the  company's  primary  commit- 
ment remains  to  the  High  Street. 
NHS  contracts  will  be  sought  for 
all  new  stores.  Twenty-five  new 
small  outlets,  three  city  centre 
units  and  five  edge  of  town 
stores  were  opened  during  the 
year. 

BTC's  trading  profits  rose  10.8 
per  cent  to  £426.5  million  on 
turnover  of  S3, 3 13.5m  for  the 
year  to  March  31.  Its  sales  grew 
6.6  per  cent. 

NHS  receipts  accounted  for  16 
per  cent  of  its  turnover.  Prescrip- 
tions dispensed  were  up  2.7  per 
cent  in  volume  and  8.6  per  cent  in 
value.  Boots  maintained  its  NHS 


market  share  at  12.6  per  cent.  Its 
own-brand  dispensary  range 
now  consists  of  almost  120  lines. 

Healthcare  sales  rose  by  8.4 
per  cent,  and  sales  of  beauty  and 
personal  care  products  were  up 
by  7.8  per  cent.  Strong  sales  of 
Boots  No7  helped  lift  cosmetics 
sales  by  19  per  cent. 

Gross  margin  improved  by  0.3 
per  cent,  with  a  particularly  good 
showing  in  healthcare  business 
and  a  reduction  in  the  rate  of 
stock  losses. 

BTC  has  opened  two  stores  in 
Dublin  and  has  plans  to  develop 
a  chain  of  25  outlets  in  the  Irish 
Republic.  The  first  pilot  stores  in 
the  Netherlands  and  Thailand 
open  later  this  month.  Overseas 
investment  last  year  totalled 
£8.5m. 

Boots  Healthcare  Interna- 
tional posted  a  loss  before 
exceptionals  of  £6. 6m.  Its  sales 
rose  21  per  cent  -  at  comparable 
exchange  rates  -  to  £243. 4m,  and 
its  brand  investment  grew  15.9 
per  cent  to  £86. 2m. 

Boots  deputy  chairman  Lord 
Blyth  believes  BHI  offers  signifi- 
cant growth  potential,  and  said  if 
a  suitable  OTC  business  came 
onto  the  market  in  Germany,  he 
would  be  "there  like  a  shot  ".  How- 
ever, there  was  "nothing  major  on 
the  radar  screen  at  present". 

Boots'  contract  manufacturing 
sales  grew  8.4  per  cent  to 
£259. 5m,  led  by  a  32  per  cent  hike 
in  its  business  with  BHI  and  a 
15.7  per  cent  increase  with  third 
parties.  Its  trading  profit  rose  27 
per  cent  to  £21. 2m  (excluding 
exceptionals  of  £  1.8m). 

Overseas  acquisitions  for'  BHI 
and  BCM  totalled  £  134.3m  in  the 
past  year. 

Taking  into  account  Halfords, 
Boots  Opticians,  AG  Stanley  and 
the  Do  It  All  business,  the  Boots 
Company  posted  profits  up  12.5 
per  cent  to  £571.  lm  after  adding 
in  exceptionals  of  £34. 9m.  Sales 


from  continuing  operations  were 
up  13.8  per  cent  to  £4, 565m. 
•  Boots'  chairman,  Sir  Michael 
Angus,  said  the  company  was 
making  strenuous  efforts  to 
address  problems  which  the  mil- 
lennium 'time  bomb'  might  cause 
its  computer  systems. 

Over  300  man-years  of  effort 
will  be  required  to  update  sys- 
tems across  the  group,  he  said, 
and  warned  that  Boots  will  be 
liaising  with  suppliers  to  ensure 
that  they,  too,  are  on  the  case. 


Sir  Michael  was  optimistic 
about  the  future.  "I  have  confi- 
dence in  our  ability  to  further- 
increase  shareholder  returns." 

BTC  store  breakdown 


Total  stores  1,258 

Large  stores  192 

Small  stores  1,050 

Photocentres  5 

Healthcentres  11 


Selling  area  ('000  sq  m)  559.3 


•  Boots  is  handing  back  £400.5  million  this  week  to  shareholders  who 
were  on  the  register  on  June  4.  This  is  in  addition  to  the  final  dividend 
for  the  year  to  March  31  of  14.3p,  which  boosts  the  annual  dividend  10.8 
per  cent  to  20. 5p. 

The  payout,  equivalent  to  44.2p  per  share,  comes  with  a  tax  credit  of 
£100m  (a  further  lip  per  share)  for  which  clearance  has  been  received 
from  the  Inland  Revenue. 

The  special  dividend  is  in  line  with  Boots'  stated  policy  of  delivering 
shareholder  value.  Boots'  deputy  chairman,  Lord  Blyth,  implied  the 
company  intended  to  continue  to  return  funds. 

The  dividend  is  designed  to  help  the  company  achieve  a  more 
efficient  capital  structure  and  reduces  its  pro  forma  ratio  of  debt  to 
equity  to  10.5  per  cent. 

It  denies  that  the  payment  has  been  rushed  through  before  the 
summer  budget  on  July  2  (which  may  restrict  tax  credits  on  dividend 
payments),  but  the  prompt  payment  has  been  well  received  by  the  City. 

The  special  dividend,  together  with  normal  dividends  and  two  share 
buybacks  totalling  £81 1m,  means  that  Boots  has  returned  more  than 
£1.7  billion  to  shareholders  in  the  past  three  years. 


REGISTRATION  FORM  (COMPLETE  CLEARLY  IN  BLOCK  CAPITALS) 


Fill  in  your  name  (as  you  wish  it  to 
appear  on  the  CiCPM.  j 

Forename  

tall  other  initials  03  registered 

with  the  HI'SCH  or  PSNI)  


Surname  

Registration  No:  RPSGB. 


I  enclose  a  cheque  to  Miller  Freeman:- 
CICPM  part  1  £117.50  (inc  VAT)  . . . .  (S 
CICPM  part  2  £235.00  (inc  VAT)  . . . .  (S 
CICPM  parts  1&2  £323.13  (inc  VAT)  (£ 
Total  (£ 


) 


Send  cheques  ami  forms  I.,  Sue  Cheeseman/Uaire 
Newman.  Miller  Freeman.  Pharmacy  Group  Special 
Projects.  Sovereign  Way.  Tunbndge.  Kenl  TNO  I  RW 
PSNI-  (lei  (11732  364422). 

\<M  J  uirl-  i  Jul.-  '  .j.n  -  .ii  11  ihi  p-  i  [  lul. 

Pharmacy  address   (plus  VAT  of  £0.60).  will  be  available  only  lo  Chemlsl 

&  Druggist  subscribers  or  registered  Community 

  Pharmacy  readers  from  Miller  Freeman  (Full  set 

£40.00  plus  VAT  of  £5.96). 


County  

Tel  no  

Fax  number  . 
E  Mail  


.  Postcode 


SO 


Pharmacy  Training  Programme 


All  you  and  your  business  needs  -  The  Certificate 
in  Community  Pharmacy  Management... 

...produced  in  association  with  The  School  of  Pharmacy,  The  Queen's 
University  of  Belfast,  from  Chemist  &  Druggist  and  Community  Pharmacy, 
supported  by  Smithkline  Beecham  Consumer  Healthcare  (PhifrmAssist) 


How  to  register 


The  ten  modules  for  the  first  hall  of  the 
course  will  come  free  to  UK  pharmacies 
through  either  Chemist  &  Druggist  or 
Community  Pharmacy  (see  insert  with 
this  module  in  this  issue  for  full  details). 

Pharmacists  aiming  to  complete  CiCPM 
must  register  with  Miller  Freeman  and 
pay  a  fee  of  £100  to  cover  the  first  half 
of  the  course.  (Registrants  must  sub- 
scribe to  C&D  or  be  on  Community 
Pharmacy's  mailing  list.)  The  ten  mod- 
ules provide  50  hours  of  learning,  or 


half  the  100  hours  needed  for  the 
CiCPM.  The  fee  covers  project  admin- 
istration, registration  and  telephone 
marking,  and  three  progress  reports. 

Pharmacists  who  wish  to  proceed  to 
second  50-hour  project  stage  must  have 
registered  with  Miller  Freeman  for  the 
module  component. The  second  stage 
attracts  a  fee  of  £200  to  cover  course 
preparation,  marking,  access  to  a 
course  tutor  and  certification  by  QUB. 
Pharmacists  registering  for  both  parts 
simultaneously  can  save  £25. 
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Renaissance  prepares  UK  assault 


US  cosmetic  and  fragrance  giant 
Renaissance  Cosmetics  is  plan- 
ning an  assault  on  the  I  k  market 
after  acquiring  Mandate.  Rap- 
port, Le  Jardin,  Insignia,  Navy 
and  Incognito  [the  last  two  are 
US  brands]  from  Procter  &  Gam- 
ble for  $42  million. 

Renaissance  acquired  the 
brands  on  December  5,  but  IWi 
tas  been  helping  it  to  manage 
them  because  it  did  not  have  a 
JK  office  -  until  now.  At  the 
beginning  of  June,  Renaissance 


Middlesex,  partly  to  market  its 
newly-acquired  portfolio  and 
also  to  launch  some  of  its  I  s 
brands  in  the  I  K 

A I  Dechellis,  Renaissance's 
group  vice  president,  says  it  will 
I  'I  ii  id  up  the  fi  irmei  P&<  i  brands. 
"Our  strategy  is  to  buy  lines  with 
very  strong  brand  equitj  thai 
may  not  have  had  the  lender  lov 
ing  care  that  they  deserve.  With 
advertising  support,  we  will 
ensure  the  brands  fulfil  then 
potential  m  the  I  S  and  the  I  IK," 


set  up  a  UK  arm  in  Hounslow,      he  says. 


Renaissance,  he  adds,  is  set  to 
launch  its  Nat  Robbins  cosmetic 
line  111  tin-  I  IK,  although  a  date 
has  yel  to  be  set, 

Its  UK  arm  is  alsi i  i '\ alual ing 
which  US  fragrances  to  market 
m  this  country.  Renaissance's  top 
I  IS  lines  include  English  Leather, 
Canoe,  Navigator,  Heaven  Sent 
and  Love's. 

The  US  company's  worldwide 
annual  sales  top  $300m  and  it  has 
subsidiaries  in  Canada,  Brazil 
and  Argentina.  Its  products  are 
distributed  to  about  15  countries. 


NCC  tops  250  stores  following  its  latest  acquisitions 


National  Co-operative  Chemists 
now  has  more  than  250  outlets 
lei  acquiring  1  1  pharmacies 
from  the  Anglia  Regional  Co- 
operative Society  for  an  undis- 
posed sum. 

The  new  units,  with  136  staff 
and  a  combined  turnover  of  £8 
million,  are  located  in  Peterbor- 
ough, Fakenham,  SI  Ives,  St 
Neots,  Bourne,  Wisbech,  Kings 
Lynn,  Stamford  and  Haverhill.  All 
the  staff,  including  the  manage- 
ment, are  being  retained 

"These  are  substantial  busi- 
nesses and  fit  in  extremely  well 


with  oui  existing  pattern  of 
blanches,"  says  Roy  Carrington, 
NCC's  superintendent  pharma- 
cist, and  chief  executive  officer. 

"They  have  a  great  deal  of 
potential  and  we  shall  be  intro- 
ducing our  own  systems  and  pro 
cedures  as  quickly  as  possible.  1 
am  confident  they  will  make  a 
significant  contribution  to  the 
Society,"  he  says. 

On  the  same  day  as  the  Anglia 
fransfei  look  place.  NCC 
obtained  a  private  business  in 
Osset,  West  Yorkshire,  and 
opened  a  £100,000  purpose-built 


Amersham/Pharmacia  &  Upjohn  mergers 


Amersham  International  and 
Pharmacia  &  Upjohn  are  to  cre- 
ate the  world's  largest  biotech- 
nology supply  business  by  merg- 
ing their  life  science  and  biotech- 
nology subsidiaries. 

Amersham  Life  Science  and 
Pharmacia  Biotech  will  form 
Amersham  Pharmacia  Biotech. 
Based  on  its  historic  turnover, 
the  company's  annual  sales 
would  be  about  £430  million. 

Its  research  and  development 
spending  should  exceed  £40m  - 


one  of  the  highest  in  the  biotech 
supplier  industry. 

Amersham  says  APB  will  use 
its  global  scale,  technological 
expertise  and  manufacturing  and 
distribution  facilities  to  be  a 
leader  in  supplying  genomics, 
drug  discovery  services,  labora- 
tory and  industrial  separation 
and  industrial  UNA  synthesis. 

News  of  the  merger  lifted 
Amersham's  shares  131. 5p  to  a 
record  £14.82,  valuing  the  com- 
pany at  £874m. 


Nucare's  ranks  have  swelled  to  1,040  members  after  signing  up  41  more 
outlets.  It  plans  to  have  2,000  by  the  year  2000.  Matthew  Bridgman,  of 
Br i daman  s  Pharmacy  in  Woodingdean,  Brighton,  celebrates  with  some 
bubbly  after  becoming  the  1,000th  member.  Nucare's  business 
development  manager,  Mike  Shears  (right),  and  territory  manager,  Peter 
Manser  (left),  present  Mr  Bridgman  with  his  champagne 
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pharmacy  adjacent  to  a  local 
health  centre  in  Pontycymmer, 
South  Wales 

N< '( '  announced  a  record  ycai 
for  sales  and  profits  last  month 
Turnover  reached  £  1  Mini  and  the 
trading  surplus  was  S  I  ',  ">m 

The  company  has  been  grow- 
ing through  a  policy  of  acquisi- 
tion for  more  than  ten  years,  but, 
Mr  Carrington  stresses,  it  is  still 
keen  to  expand  beyond  the  254 
branches  it  now  operates  and  is 
actively  seeking  businesses  in 
the  private  and  the  co-operative 
sectors. 


Foster  closes 
Carlisle  depot 

George  Fostei  has  closed  lis 
depi it  in  (  ai lisle     i >ne  ol  three 

former  I  laiuels  depols  il  bought 

from  AMI  Lloyds  and  sold  its 
customers'  list  to  the  Border 
( ihemisl  Alliance. 

The  depot's  future  had  been 
uncertain  ever  since  it  was 
acquired,  Poster  has  close  links 

w  ith  the  B<  A  a  majoi  w  hole- 
saler in  ( Cumbria  Ray  Roberts,  a 
Foster's  director,  is  company  sec 
retary  of  the  I  ><  'A  and  Ins  com- 
pany advised  the  fledgling  w  hole- 
saler when  it  was  being  formed. 

Foster,  therefore,  risked  com- 
peting against  I '»(  A  it  it  continued 
to  run  the  depot 

Mr  Roberts  admits  poster's 
association  with  BCA  was  a  fac 
tor  in  the  closure  "We  decided 
they  [BCA]  were  ideally  placed  to 
serve  the  [Carlisle]  customers," 
In  ■  saj  s 

Most  ol  the  depoi's  30  ware- 
house staff,  including  the  depot 
manager,  have  been  made  redun- 
dant. The  remainder  have  been 
offered  alternative  employment 
with  AAI I/Lloyds 
•  BCA  has  recently  been 
accepted  as  a  member  of  the 
British  Association  of  Pharma- 
ceutical Wholesalers. 


PHARMACISTS 
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unny  prospects 
for  more  growth 


The  latest  batch  of  business 
indicators  provides  fur- 
ther evidence  of  a  High 
Street  spending  spree  that 
looks  set  to  require  even 
more  constraint  by  Government, 
the  Bank  of  England,  or  both. 

Official  estimates  for  the  first 
quarter  of  this  year  indicate  that 
consumer  spending  surged  to  a 
level  6.2  per  cent  higher  than  a 
year  before,  while  separate  fig- 
ures from  the  Office  for  National 
Statistics  show  that  the  volume 
of  retail  sales  increased  by  4.7 
per  cent  in  the  year  to  April. 

Evidence  from  the  British 
Retail  Consortium  confirms  that 
in  the  chemist  and  beauty  sector 
fragrances  and  cosmetics  contin- 
ued to  sell  well,  together  with 
sun  lotions  and  sun  glasses. 
Increased  sales  of  hayfever  treat- 
ments helped  compensate  for 
reduced  business  in  cough  and 
cold  remedies,  and  analgesics. 

April's  increase  in  overall  High 
Street  activity  was  the  strongest 
since  November,  according  to 
the  Confederation  of  British 
Industry's  monthly  survey. 

Looking  to  the  future,  con- 
sumer spending  fundamentals 
remain  healthy,  with  real 
increases  in  take-home  pay, 
sharp  falls  in  unemployment, 
moderate  interest  rates,  building 
society  pay-outs  and  improved 
consumer  confidence.  An  indica- 
tor of  the  future  health  of  the 
consumer  sector,  calculated  by 
Henley-based  economist  NTC, 
rose  for  the  fourth  successive 
month  in  April  to  its  highest  level 
since  the  index  was  started  in 
July,  1980. 

Consumer  outlays  will  grow  by 
4.4  per  cent  this  year  and  by  a  fur- 


ther 3.5  per  cent  next  year  in  the 
view  of  the  CBI  in  its  first  post- 
election forecast.  Kate  Barker, 
the  organisation's  chief  eco- 
nomic adviser,  predicts  that  the 
UK  will  enjoy  "a  sunny  prospect 
of  robust  economic  growth  and 
relatively  low  inflation  over  the 
next  two  years". 

The  CBI  expects  the  Bank  of 
England  to  raise  interest  rates 
from  6.25  per  cent  to  6.5  per  cent 
by  the  third  quarter  of  this  year, 
and  6.75  per  cent  in  the  fourth 
quarter.  Next  year,  rates  are  pre- 
dicted to  increase  further  to  7  per 
cent.  Inflation  is  forecast  to  fall 
well  below  the  official  target  of 
2.5  per  cent  this  year. 

But  the  picture  of  buoyant  con- 
sumer demand  is  in  stark  con- 
trast to  the  manufacturing  sec- 
tor, which  is  struggling  to  over- 
come currency-induced  weak- 
ness in  export  sales. 

Production  fell  by  0.2  per  cent 
between  the  two  latest  quarters 
in  the  overall  chemicals  and 
man-made  fibre  sector,  but 
British  manufacturers'  total 
home  and  overseas  sales  of  phar- 
maceutical products  improved 
by  3.6  per  cent,  while  perfumes, 
toiletries  and  cosmetic  produc- 
tion was  up  by  3.8  per  cent  . 

The  cost  of  manufacturers' 
raw  materials  (apart  from  the 
more  volatile  ones  purchased  by 
the  food,  beverages,  tobacco  and 
petroleum  sectors)  fell  by  8.2  per 
cent  in  the  year  to  April  -  the 
largest  annual  fall  since  Novem- 
ber, 1986. 

Pharmaceuticals  and  toiletry 
manufacturers  saw  their  input 
material  costs  decline  by  3.7  per 
cent  and  3.5  per  cent  respec- 
tively. But  at  the  factory  gate 
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prices  of  toiletries  were  3.2  per 
cent  higher  than  a  year  ago.  Offi- 
cial data  is  not  yet  available  for 
pharmaceuticals  prices  in  April, 
but  they  increased  by  just  0.7  per 


cent  in  the  year  to  March.  At  the 
retail  counter,  chemists'  goods 
cost  an  average  of  4.3  per  cent 
more  in  April  than  12  months 
earlier. 
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Appointments  £26  P.S. ('.('.  +  VAT  minimum  3x  I 
General  Classified  124  P.S.C.C.  +  VAT  minimum  3x2 
Box  Numbers  £12.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  he  in  writing,  Contact  Michelle  Hdmonds. 
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APPOINTMENTS 


Copthorne,  Nr  Crawley,  West  Sussex 

with  easy  access  to  M23 
Business  minded  Pharmacist/Manager  required  for  established 
pharmacy  in  friendly  rural  location  from  1  August  1997. 
Competitive  Salary 
Incentive  Scheme 
Job  sharing  welcome. 
Excellent  Supporting  Staff 
Apply  in  the  first  instance  to  the  retiring  pharmacist, 
Mr  John  Edwards. 
Sutaria  Pharmacy,  Church  Road,  Copthorne, 
West  Sussex  RH10  3RA. 
01342  716133 


NORTH  LONDON 

Enthusiastic  Pharmacist  Manager 
required  for  easily  run  Pharmacy. 

•  Excellent  salary 

•  Five  days  a  week 

•  Four  weeks  annual  holiday 

•  Long  term  Locum  considered 

Telephone  Mr  Mamoi 
0171  272  3967  (day  time) 
0181  204  4051  (evenings) 


MAGHILL 

Saturday  morning/Sunday 

Locum  required  for 
independent  pioneering 

pharmacy. 
Telephone  0151  4207220 
(days)  or  0151  4243804 
(evenings). 


Anglesey/North  Wales 

Manager/long  term  Locum  urgently 
required  to  run  friendly  family 
business.  Experienced  staff. 
Minimum  paperwork. 
Good  salary  negotiable. 
Accommodation  available. 
Enquiries  to  01407  830210 
evenings  and  weekends  or 
0171  267  2744  answer  phone 


Manor  House 

London  N4 

Enthusiastic  and  motivated  Pharmacist 
Manager  required  for  branch 
pharmacy.  Very  competitive  salary 
plus  bonus.  Minimum  paperwork. 
Good  supporting  staff. 
Five  or  six  day  week. 
Please  ring  Mr  Shah  on  0171  485  1251 
(day)  or  0181  445  2448  (evenings) 


FULL  TIME 
PHARMACY 
TECHNICIAN/ 
ASSISTANT 

required  by  Pharmacy  in 

West  London. 
Tel:  0181-567-2922 


HUDDERSFIELD  ALMONDBURY 
ft  NEWSOME 

I  need  you  to  help  me  manage  these  two 

busy  modern  pharmacies. 
Easily  run  with  enthusiastic  support  from 
fully  trained  staff  including  qualified 

dispensing  technicians. 
Excellent  salary  available.  4'/,  or  5  day 
week  option. 
Please  contact  Roy  Henstock, 
Newsome  Pharmacy,  1A  Church  Lane, 
Newsome,  Huddersfield  HIM  6JE. 


♦  Dispensing  Technician 
♦  Medical  Sales  Assistant 
Full  or  Part  time 

Previous  experience  essential 
RinH  Christina  on  01895  039991 
(  between  9  am  and  2.30  pm) 

Dallas  Group 
NORTHWOOD  HILLS 
Middlesex 


DURHAM 

I  nthusiastk  Pharmacist  required  t<>  join  a 

friendly  team  of  three  others. 
•  Pleasant  &  varied  working  en\  ironment 
#  Hi  >urs/Salar)  pa<  kage  by  negi  itiation 

•  ]i  »b  share  i  ■  msidi  'red 
Contact  lane  Wright  or  Lisa  Richardson 

on  01740  620314  (days)  or 
Alan  Phillips  01740  622285  (evenings! 


AS  OUR  BUSINESS  GROWS  FROM 
STRENGTH  TO  STRENGTH..- 
SO  COULD  YOUR  CAREER 


As  a  highly  successful  and  rapidly  expanding  group  in  the 
community  store  sector,  we  introduced  pharmacies  into  selected 
stores  about  two  years  ago.  We  now  have  nine  pharmacies  with 
positive  expansion  plans  for  many  more  in  the  future. 

We  are  looking  for  more  enthusiastic  career  minded 
pharmacists  who  would  like  to  be  part  of  this  expansion  and  join 
our  team  at  stores  in  the: 

Southampton,  Bournemouth  &  Chichester  areas 

You'll  have  a  pleasant  working  environment,  a  newly  fitted 
pharmacy,  well  trained  staff,  flexible  working  hours,  minimum 
paperwork  and  a  highly  competitive  salary  and  benefits  package. 
Most  importantly,  these1  are  unique  career  development  opportunities. 

We  will  consider  newly  registered  or  those  due  to  register 
this  summer.  Job  share  or  part  time  also  considered. 

For  a  booklet  giving  further  details  please  call  Ann  McKee 
on  01705  267321  (ext  224)  during  office  hours.  For  an  informal 
chat  please  call  John  Finey  on  (ext  207),  or  01428  608077  (evenings 
and  weekends),  or  Linda  Burnett  (01202  875258)  outside  office  hours. 

ONE  •  STOP 

COMMUNITY  STORES  LTD 


CATFORD  SE6 

Pharmacist  needed  to 
start  Mid  July 

*  Very  Eas)  1  lours  * 

*  4  days  9-5. 30pm  * 

+  2V  days  9-lpm  &  9-2pm  + 
*  Exi  client  Supportive  Staff  * 
*  2  Bedroom  flat  available  * 

Please  Phone  Mr  Verdi 

0171  231  2647  (davs) 
0181  301  3126  (after  7.30pm) 


Knights  Group  are  looking  for  a 
dedicated  and  enthusiastic 

PHARMACY  MANAGER 

at  our  store  in 
BANBURY 

We  offer: 

'  Competitive  salary 

'  4  weeks  holiday 

'  Ongoing  training  provided 

'  Potential  for  self-advancement 

Newly  registered  considered. 

For  further  details  please  call 
Paul  Martin  on  01527  893288  or 
0121  447  7537  evenings. 
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CITY  OR  TOWN  CENTRE 
COASTAL  OR  VILLAGE  PHARMACY? 

At  Lincoln  Co-op  chemists  we  have  pharmacies  in  all  the  above 
settings,  each  bringing  its  own  challenges,  problems  and  job 
satisfaction. 

We  are  looking  for  two  Pharmacists  to  join  us  and  enjoy  the  variety  of 
practice  Lincolnshire  can  provide. 

With  the  choice  of  being  based  in  Boston  or  Lincoln  itself,  we  can 
offer: 

★Competitive  salary  to  include  company  car  if  required. 
★Contributory  pension  and  private  healthcare  schemes. 

★  Five  weeks  holiday. 

★  Bonus  schemes,  staff  discount  and  RPSGB  fees  paid. 

To  find  out  more,  please  call  Peter  McCree  on  01522  538246 
daytime/01673  860998  evenings  or  Alastair  Farquhar 
01522  694514  evenings  or  write  to  Lincoln  Co-op  Chemists, 
15-23  Tentercroft  Street,  Lincoln  LN5  7DB. 


*SEVENOAKS  (KENT)  ELTHAM  (S.  E.  LONDON) 
WORTHING  (W.  SUSSEX)  CROYDON  (SURREY)  DOWNHAM  (KENT 
Rapidly  expanding  chain  requires  manager  for  above  branches.  Excellent  package 

inc.  free  medical  insurance  and  pension  scheme. 
Relief  pharmacists  locums  also  required  for  London  and  surrounding  counties 
Call  Rajesh  Patel  0181  681  3355  (home)  0181  689  2255  (office) 
 *Taybi  on  01732  452452  (day)  01732  771284  (evenings) 


Plymouth 

Pharmacist  reauired  for  suburban 
pharmacy.  Good  supporting  staff.  No 
paperwork  Nominal  34  hour  week 
with  some  Saturdays  Suit  newly 
registered  or  long  term  Locum 
(Required  from  August). 
Telephone 
01752  562597  (daytime)  or 
01752  338610  (after  6pm). 


AGENTS 


EXPERIENCED  AGENTS 

Needed  for 

Established  European  Brand 

To  sell  a  range  of  products  to 
Independent  pharmacies  and  health 
food  shops  throughout  the  UK. 

Contact  Pharco  Pharmaceuticals 
Tel:  0171  823  1241 
Fax:  0171  235  7363 


EXCESS  STOCK 


TRADE  LESS  50%+ VAT  -  252 
Pylorid  40mg  (exp  10/97).  Tel: 
0181  670  1833. 

TRADE  LESS  50%+VAT+ 
POSTAGE  -  180  Froben  lOOmg 
(exp  8/97),  120  Grisovin  125mg 
(exp  7/97),  68  Fenbid  300mg  (exp 
8/97),  235  Hexopal  Forte  (exp 
10/97).  Tel:  0171  607  1054. 

TRADE  LESS  25%+VAT  - 
44x200ml  Nutrison  paediatric 
standard  (ex  7/97),  1x5m  Blue 
Line  webbing  10cm,  1x5m  Blue 
Line  webbing  7.5cm,  1x30  Dansac 
Unique  25mm  319-25,  2x30 
Dansac  Unique  35mm  319/225-35, 
6x  100ml  Diazepam  2mg/5ml 
syrup  (exp  12/97).  Tel:  0161  789 
3207. 

TRADE  LESS  40%+VAT  -  60  Zan- 


HERNE  BAY  KENT 

Pharmacy  Manager  or  Long 
Term  Locum  required  for  a  busy 
easily  run  Pharmacy. 
Top  remuneration. 
Flat  available  if  required. 
Day  01376  520052 
Evenings  01763  248440 


Superintendent 
Pharmacist 

Required  for  a  community 
pharmacy  in 

North  Kensington  area. 

Minimum  paperwork. 
Hours  9.30am  to  7.00pm. 

Telephone  0181  9691465. 


tac  efferv  150mg,  98  Dicynene 
500mg,  84  Surgam  200mg,  77 
Aldactone  50mg,  47  Didronel 
200mg,  6  Granugel,  Colo- 
plast  PC30008840.  Tel:  01269 
850302. 

TRADE    LESS    50%+VAT    -  3 

Suprefact  nasal  spray  (short  exp), 
trade  less  30%+ vat  -  4x30  Hollister 
bags  Tel:  0181-644  8972. 
TRADE  LESS  25%+VAT+ 
POSTAGE  -  1  box  Neupogen  BS 
Roche  30mv  SC/PV,  5  single  vials 
of  1ml  in  box.  Tel:  0181-340 
6503. 

TRADE  LESS  50%+VAT+ 
POSTAGE  -  30  Tagamet  800mg 
(exp  8/97),  84  Femostron  2/10 
(exp  7/97),  60  Tryptizol  75mg  (exp 
7/97),  56  Optimine  lmg  (exp  8/97), 
trade  less  30%+vat+postage  -  192 
Slo-phyllin  60mg  (exp  9/97),  1x12 
Progynova  TS  forte  (exp  11/97), 


ROCHESTER.  KENT 

Enthusiastic  Pharniarisl  k-(|iiiiviI  tur 
luisy  lifahli  centre  pharmacy  preferably 
to  cover  Saturday  morn i rips,  hut  a  lull 
day  on  an  alternative  week  basis  could 

be  considered. 
Please  contacl  Mr  K  W  Stevens  on 
01634  817317 


Airdrie 

Superintendent  Pharmacist 
Experienced  Pharmacist  required  for 
busy,  late  opening  pharmacy.  Position 
also  available  for  Pharmacist. 
Newly  registered  welcome. 
Please  apply  in  writing  with  CV  to 
Mrs  McAuley,  Monklands 
Pharmacy,  108  Deeds  Street, 
Airdrie  ML6  9AF. 


Dunfermline 

Regular  Saturday  Locum 
required.  Hours  9am-5.30pm. 
Please  telephone 
Peter  Cook 
01383  724772  (daytime)  or 
01383  873070  (evenings) 


Crawley 
West  Sussex 

Full  time  Pharmacist  manager  required. 

•  Salary  would  vary  between  £26  £28k 

•  4  weeks  holiday 

•  Minimum  paperwork 

•  Excellent  supporting  staff 

Telephone  01293  517346  (day) 
Evening  0181  668  5006 


CUING  FORD  E4 

Qualified  dispenser  required 
35  hours  -  5  day  week 
excellent  conditions. 
Immediate  start. 
Contact  Mr  R  Benjamin 

0181  529  0696 


45  Caps  Sandimmun  25nig  (exp 
11/97),  28  Zestril  2.5mg  (exp 
12/97),  42  Salagen  5mg  (exp 
10/97),  28  Surgam  SA  (exp  1/97). 
Tel:  016487  62653. 

TRADE  LESS  40%+VAT+ 
POSTAGE  -  12x10  Convatec 
stomahesive  flanges  45mm  S241, 
Human  Mixtard  10  pen  3mlx5 
(exp  8/97).  Tel:  01792  458883. 

TRADE  LESS  25%+VAT+ 
POSTAGE  -  1  box  Neupogen  PS 
Roche  30mv  sc/pv,  5  single  vials  of 
lml  in  box.  Tel:  0181-340  6503. 

TRADE  LESS  25%+VAT+ 
POSTAGE  -  or  collection,  1x10 
Aquadry  783528,  1x5  Accuseal 
2000cc  S5000  (exp  6/97),  1x10  Tri- 
dent leg  bags  370817,  1x5  Conva- 
tec Surgicare  system  2  flanges 
S246,  4  pairs  Simpla  velcro  leg  bag 


ORKNEY  ISLES 

Small  Group  require  manager 
for  country  town  pharmacy. 

The  town  of  Stromness  in  the  Orkney  Isles 
need  you  to  be  part  of  their  community,  if 
you  would  enjoy  being  a  respected 
professional  in  a  country  town  working 
sensible  hours  (9-5.30:  lhr  lunch:  25  days 
holiday)  and  spending  your  recreation  time 
in  our  beautiful  islands  then  this  is  the  job 
for  you. 

■  Flat  (3  bedroom),  Car  and  Pension  can 
be  included. 

•  Regular  arts  and  music  festivals. 

•  Excellent  local  1°  and  2°  schools. 
•Town  population  3,000  (20,000  Orkney). 

•  Golf,  sailing,  squash,  swimming,  football, 
rugby  all  locally  available. 

•  Lots  of  other  indoor/outdoor  clubs. 

Phone  anytime  01856  87  3940  or 
write  to  Torquil  Clyde,  at  31  Victoria 
Street,  Kirkwall,  KW15  1DN  for  more 
information. 


BURNLEY 

Award  winning  Pharmacy  needs 
Manager/Long  Term  Locum/  Job  Share. 
Newly  qualified  welcome  but  not  a  corpse 
with  a  certificate.  4lA  days  a  week,  up  to 

£26,000.  Accommodation  available. 
Please  contact  Mrs  Conway  on 
01282  425860  (days) 
01282  433967  (evenings) 


Old  Swan 
Liverpool  13 

Family  run  community  pharmacy  needs 
an  enthusiastic  Pharmacist.  5'^  day  week, 
no  late  nights  or  rotas,  minimal 
paperwork,  salary  according  to 
experience. 

Telephone 
M.  Kirk  on  0151  2541272  (daytime) 
or  0151  4931135  (evenings) 


BRADFORD 

Manager  required  by  small  friendly 
company  for  health  centre  pharmacy. 

Four  and  a  half  days  a  week  or 
alternatively  job  share  between  two 

pharmacists. 
Apply  Mr  D.  Grant,  93  Fair  Road, 

Bradford  BD6  1TD. 
Telephone  01274  678529  (days) 
0113  2677301  (evenings) 


straps,  6  Simpla  Trident  370802. 
Tel:  01622  862840. 


FOR  SALE 


HOPE  MINI  LAB  -  Film  processor 
for  110,  126  and  135mm  film,  up  to 
15  films  per  hour,  perfect  working 
order.  Reduced  for  quick  dis- 
posal. Tel:  0181  807  3872. 

BATTERIES  -  Hearing  aid  Vinnic 
over  100  batteries  retail  price 
&250,  selling  price  S25.  Tel:  0181- 
989  0070. 


WANTED 


NORITSU  1501  -  Good  condition 
up  to  510,000.  Tel:  0181-989  0070. 

NOMAD  CASSETTES  -  Plus  con- 
sumables. Tel:  01274  725955. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  hist  ory,  conditions  of  storage  and  so  on. 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 
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Elmfteld  Drugs  Ltd 

Bigginhill  &  Westerham  (Kent) 

Manager  r>r  lonf;  term  locum  required  fur  easily  run 

village  phurmucy 
*•  NKWLV  QUALIFIED  Ok  GRADUATE  QUALIFYING 

THIS  SUMMF.K  CONSIDERED 
*-  C  omputitive  salary  with  pinsion  In  reflect  cnmmitmeiil 

and  motivation 
*"  Minimum  paper  work 
»  Good  "yrklns  hours 
*•  Excellent  supporting  staff 
*  Flat  available  if  required 

Contact  Navin  Patel 
Tel:  «l°5«>       130  (Office)  or  01122  S27244  (Home) 


Saltburn  by  Sea 

Second  Pharmacist  required  from 
Mid  June  onwards  to  cover 
maternity  leave  for  busy, 
independent  pharmacy. 
Telephone  Peter  Johnson 
on 

01287  622820  after  6.30p.m. 


Don't  be  the  poor 
relations  of  our  NHS 
colleagues  anymore. 

1 )  £50.000  for  45  hour  week 

2)  Subsidised  car 

3)  Free  mobile  phone 

4)  Accountancy  service  for  self 
employed 

5)  Total  flexibility 

Nationwide  openings,  especially 
Yorkshire  and  Humberside. 
Full  or  Part-time,  newly 
registered  welcome. 
Ring  now  for  immediate 
enrolment 

RAPID  RELIEF  LOCUMS 
0 1 924  493762/0802  4999 1 8/ 
01484  841065 


LOCUMS 


PHARMACY 
SERVICES 


*  Provided  by  experienced  staff.  j 

*  Locum  bone-fides  checked.  I 

*  A  mobile  &  motivated  locum  pool. 

*  NATIONWIDE  COVERAGE. 

*  Pharmacist  staff  to  deal  with 
technical  Issues. 

LEAVE  THE  WORRY  TO 


BiAmnglum 
NwcaitU 

CUffuti 
EduthuAtjlt 
Catdcff 
London 


0121-233  0233 
0191-233  0506 
0161-766  4013 
0114-2699  937 
0131-229  0900 
01222  549174 
01892  515963 
01392  422244 


M-ASSIST 


YORKSHIRE 


Professional  Locum  Introduction  Service 

|^^™  Committed  to  Dispensing  Chemists  and  Pharmacists 

Work  available  now  in  the  following  areas 

LEEDS,  MANCHESTER,  LIVERPOOL,  SHEFFIELD,  DONCASTER,  LEICESTER, 
NOTTINGHAM,  HULL,  GRIMSBY  &  YORK 

Please  call  TADCASTER  01937  833996 

FREE  REGISTRATION  24  HOURS 


When  you  need  a  Locum  at  any  cost  

ring  RAPID  RELIEF  LOCUMS 

01924  493762/0802  499918/01484  841065 

for  immediate  cover 
NATIONWIDE 
Emergency  cover  a  speciality 

a  division  of  the  Llama  Trading  group  of  companies 


MEKA  LOCUMS 

For  The  Best  Work  In  Or  Out  Of  Town 
call:  0171  372  3399 
Tel  Fax:  0171  328  1880 
Mobile:  0958  350602 

and  register  now 

WE  AIM  TO  GIVE  YOU  A  FIRST  RATE  SERVICE 
And  even  provide  a  tree  phone  Iree  connection 
and  Iree  calls  for  those  who  need  it. 


QUALITY  PHARMAC  ISTS 
AVAILABLE 

in  the  following  areas: 
LONDON  &  HOME  COI  NT1ES 

Competitive  rates  charged 
To  employ  these  experienced  retail 

pharmacists. . . 
CALL:  0181  863  86(1(1  (Tel) 
0181  863  8660  (Fax) 


ESSENTIAL  LOCUM 
SERVICES 
ELS 

Pharmacists,  locums  and  Technicians 
are  invited  to  register. 
•  Nationwide  coverage  • 
•  ( 'ompetitive  prices  • 

Call  Sue  on  0121  444  0075 


ACCOUNTANCY  SERVICES 
FOR  LOCUMS 

*  All  self  employed  persons  are  now 
required  to  complete  self-assessment 
Tax  Returns  and  submit  these  in  time 
to  avoid  penalties. 

*  NW  London  based  Chartered  Certified 
Accountant  provides  full  service  for 
reasonable  rates. 

0958-408135  or 
0181-908  5006 


ALLIANCE  VALUERS 
&  STOCKTAKERS 
Telephone  (01423)  508172 

PHARMACIES 


YORKSHIRE  DALES 

NEW  INSTRUCTION.  Partners  ill  health  forces  the 
reluctant  sale  ot  this  sole  village  pharmacy  located 
in  an  area  of  outstanding  natural  beauty  and  ripe  for 
expansion.  T/O  circa  C230.000  with  NHS  items 
around  1,700  per  month.  Most  charming  2/3 
bedroom  character  living  accom  with  exposed 
beams,  etc.  Offers  invited  around  C1 75,000  to 
include  freehold,  goodwill  and  fixtures  SAV 


WANTED 

We  have  registered  purchasers  with 
verified  finance  available  urgently 
seeking  pharmacies  in: 
SURREY 
SUSSEX 
W.  MIDLANDS 


We  are  Pharmacy  Agents  for  all  the  UK  and  Ireland 


PHARMACY  FOR  QUICK  SALE  - 
NORTH  KENSINGTON 

Last  Turnover  '95-96  £322,000  per  annum 
Prescriptions  2,200  per  month 
Asking  price  £125,000  ono  S.A.V.  for  Leasehold. 
Freehold  available.  Reason  for  selling,  emigrating. 
Contact  C&D  Box  no.  3533 


BUSINESSES  WANTED 


Dl» 


LEWIS 


Expanding  chain  of  over  30  pharmacies  &  opticians  seeks  to  acquire 
pharmacies  in  excess  of  £400,000  turnover  in  South  East  England  and  East 
Anglia.  FREEHOLD  PURCHASED.  For  a  quick  sale  please  write,  telephone  or 
fax  details  in  strictest  confidence  to: 

Kirit  Patel,  Day  Lewis  Pic 
Bensham  House,  324  Bensham  Lane,  Thornton  Heath, 
Surrey  CR7  7EQ 
Tel:  0181  689  2255.  Mobile  0860  484999  Fax:  0181  689  0076 


THINKING  OF  SELLING? 

Friendly  private  family  group  are  eager  to  expand  in 
Sussex,  Kent,  Surrey  and  Hampshire. 
Please  write  in  strictest  confidence  to: 
Bipin  Chotal,  Waremoss  Limited,  Loxfield  Chambers, 
Grange  Road,  Uckfield,  East  Sussex  TN22  1QN,  or 
telephone  01825  761349  (day),  01323  870931  (after  9pm), 
0410  850180  (mobile) 


COMPUTER  SERVICES 


Alchemist  3000  PMR 

dispensary  system 
NEW  VERSION!!!!!! 

Prophet  2000  EPOS 
Intelligent  till  system 
Transform  your  business 


1st  for 
SER\  ICE 


lie  use  our 
c  n  "inccrs 


We  deliver  & 
install  /  REE 


CHEMTEC  SYSTEMS  LTD. 
'ice  Station,  Golden  Hill,  Leyland  PR5  2NN 
1)1772)  622839  fAX  KI1772)  622S79 


PRODUCTS  AND  SERVICES 

^IIIIIIIIIIIIIIIIH  ■■iiHiiHiinn  II  IIHII^ 

OMRx 

HOW 

to  INCREASE  your  PROFIT 
without 
INCREASING  your  Turnover? 

For  further  Details  On  a 

"New  Deal' 
from  SUPPLIERS 
to  CAMRx  Buying  Group 
Call  now  on  FREEPHONE 


0800  526074 

Mr.  R.  L.  Hindocha.  BPharm.MR  PharmS.FinstD. 
54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  3ET 


FROM  £87.60  +  DELIVERY  +  VAT. 

ALSO  GUNS,  ROLLS,  C.C.T.V. 

ALL  NEW  MACHINES  AT  RECON  PRICES! 
12  mths  warr.  Credit  Cards  Welcome.  Nationwide  Del. 


G.I.G.B.  TEL:  01872-262228 
FAX:  01872-262248 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


S41  LESS  TRADE+VAT  -  17x10  15mg  Leucov- 
onn  calcium  (exp  2001)  Tel  01206  852965. 

TRADE  LESS  30%+VAT  •  42  lnnozide 
20/12  5mg,  70  Rocaltrol  0.5mcg.  Trade  less 
50%+ VAT  -  37  Minitran  5.  Tel:  01322  5563.56. 

TRADE  LESS  30%+VAT  •  4x28  lnnozide  (exp 
2/98),  3  Beclazone  inhalers  50mcg  (exp  10/97, 
y98)  Trade  less  50%  +VAT  -  3x28  CorgareUc 
80mg  (exp  5/97).  Tel:  01253  852376. 

TRADE  LESS  25%+VAT  -  3  Flixotide  d/haler 
500mcg  (exp  10/98),  1  Becodisk  200mcg  refill 
(exp  1 1/98).  Trade  less  50%+ VAT  - 1  Becodisk 
refill  lOOmcg  (exp  7/97).  Tel:  0171  237  1193. 

TRADE  LESS  50%+VAT  •  3x84  Rythmodan  cap- 
sules lOOmg  (exp  11/97  &  6/98).  Tel:  01383 
723571. 

TRADE  LESS  25%+VAT  •  Arythmol  300mg  tabs, 
lsmo  40mg  tabs,  Enlive,  Cyproterone  50mg 
tabs,  Froben  lOOmg  tabs,  Ventolin  2.5mg  neb 
plus  others.  Tel:  01766  830437. 


TRADE  LESS  25%+VAT  -  6x100ml  Diazepam 
2mg/5/ml  syrup  exp,  1x20  Cohesive  ostomy 
seal  839002, 7x10  Hollister  pouch  3262, 2x3-pk 
Jacques  Nelaton  catheter  14ch  DT6115-1.  Tel: 
0161  7893207. 

TRADE  LESS  25%+VAT  -  Pergonal  amp.  Tel: 
0181  989  0070 

TRADE  LESS  30% +VAT+ POSTAGE  -  Triludan 
forte,  Hormonin,  Harmogen,  Spasmonal, 
Titralac,  Fragmin  5000iu/2ml,  Eprex  2000  & 
4000,  Britajet  50mg/5ml.  Tel:  0171  387  9585. 

TRADE  LESS  50%+VAT  +POSTAGE  -  1x28 
Desmotabs  0.2mg  (exp  8/97),  5x120  Algitec 
(exp  9/99),  160  Alfacalcidol  0.25mg  (exp 
11/97),  260  Megace  tabs  40mg  (exp  1 1/98)  Tel: 
0181  651  6062 

TRADE  LESS  35% +VAT+ POSTAGE  •  Buspac 
5mg,  Paramax  sachets,  Robaxin  750mg, 
Stugeron  forte.  Tel:  0181 .539  1805  Fax  your  ex 
stock  0181  558  1262. 

TRADE  LESS  20%  +VAT  -  6x6  Eprex  4000iu  vials 
(exp  6/98.  Bonus;  4  free  on  .36'  Tel:  0181  951 
0542. 


The  Power 
of  Multiples... 
...the  Privilege 
of  Independence 

r    VIVIDRIN  EYE  DROPS  ^ 

Trade  price  £5.10 

Generous  Bonus  stock  offer 
Buy  20  and  receive  further 
40  free  of  charge 
Enquiries  from  all  retail  and  hospital 
pharmacies  welcome 


Wish  to  become  a  member? 
Please  contact  us  Today. 


Nucare  pic 

447  Kenton  Road 
Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


DO  YOU  WANT  TO  MAXIMISE 
YOUR  BUYING  POWER 
MINIMUM  OUTLAY? 

NCI  can  help  you,  call  us  now  on 
0181  746  0402  or  visit  our  website: 


.http://www.nci  pharmacies.co.uk 


TRADE  LESS  35%+VAT+POSTAGE  -  364  tab 

Hytrin  2mg  (exp  10/97),  6x5x3ml  Humulin  m3 
cartridges  (exp  12/97),  3x5x1  5ml  Humulin  I 
cartridges  (exp  10/97).  Tel:  0161  445  1999. 

TRADE  LESS  30%+VAT  -  Asacol,  Aspav, 
Urispas,  Fragmin  10,000iu/5000iu,  Aknemin  50, 
Rheumox  600,  Robaxin  750,  Rilutek,  Trandate 
200mg,  Sustac  26,  Atrovent  autohaler,  Retin  A 
cream.  Tel:  0115  978  5744. 

TRADE  LESS  20%+VAT  -  Allevyn  20cu2, 
Prostap  SR  (exp  11/97),  Menorest  50mcg  8 
(exp  7/97),  Cath  Bard  Biocath  2264  14ch  x  31, 
Hollister  no.  3262  x  3.  Tel:  01455  552692. 

TRADE  LESS  50%+VAT  -  3x30  Colodress  plus 
S865,  trade  less  35%+vat  -  2x30  Sandimmun 
lOOmg,  2x30  Sandimmun  25mg.  Tel:  0181-670 
1833. 

TRADE  LESS  30%+VAT  -  180  Cellcept  caps 
250mg,  Roche  (exp  10/97).  Tel:  0181-904  3334. 

TRADE  LESS  50%+VAT  -  4x56  Roaccutane 
20mg  (exp  11/98),  1x56  Roaccutane  5mg  (exp 


1/99),  2x10  Clexane  40mg  inj  (exp  3/98),  1x84 
Tnsequens  forte  (exp  11/97),  1x12  Progynova 
TS  (exp  11/97).  Tel:  01279  422909. 

TRADE  LESS  30%+VAT  -  20  Fragmin  inj  soon 
(exp  6/97),  2  Bicillin,  1  Suprefact  5.5ml  vial 
(exp  1/98),  5  Clexane  40mg  inj  (exp  12/98),  20 
Zofran  8mg  (exp  5/98).  Tel:  01923  224391. 

TRADE  LESS  60%+VAT+POSTAGE  -  Ensure 
plus  (exp  4/97),  trade  less  50%+vat+postage  - 
Aldactone  lOOmg,  Decadron  2ml  inj  3  3mg/ml, 
Dansac  unique  2-55  ref  502-55,  trade  less 
30%+vat+postage  -  Nimodipine  tabs  30mg, 
Furadantin  tabs  50mg  &  lOOmg,  Lasix  K  tabs, 
Provera  tabs  200mg,  Fluorinse  100ml,  Betaloc 
tabs  50mg,  Betaloc  SA  tabs,  Remedeine  tabs, 
Remedeine  Forte  tabs,  trade  less 
25%+vat+postage  -  Motilium  suppos  30mg, 
Diflucan  caps  200mg.  Tel:  01923  825753. 

TRADE  LESS  20%+VAT+POSTAGE  •  6x100 
Adizem  60mg,  9x50  Marplan,  6x56  DHC  60mg, 
13x500  lsmo  lOmg,  1000  Cedocard  retard 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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PRODUCTS  AND  SERVICES 


SHOPFITTINGS 


COIN  OPERATED  WEIGHING  SCALES 

INSTALLED  ON 

i 

A  PROFIT  SHARE  BASIS 

//  has  to  be 

^^^^ 

Freephone  0500  826380 

Marie 
Stopes  is  a 
registered 
charity  and 
Britain's 
oldest 
family 
planning 
clinic 


•  Vasectomy 

•  Female  Sterilisation 

•  Termination  of 
Pregnancy 

FOR  AN  INFORMATION  PACK 
CONTACT:  Julie  Douglas 

Marie  Stopes  International 

153-157  Cleveland  Street 
London  W1P  5PG 

0171  574  7355 


SHOPFITTINGS 


VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 

Designers  and  Manufacturers  of  Glass  Cube  <  Open  Frame  Displays 


Cube  Arts  Lid,  Unit  D,  Mill  Green  Business  Park.  Mill  Green  Road, 
Milcham,  Surrey  CR4  4HT  Tel:  0181-640  6114  Fax:  0181-640  4497 


AWARD  WINNING  PHARMACY 
SHOPFITTING  SPECIALISTS 


Head  Office 

Nordia  House 
Seacroft  Industrial  Estate 
Coal  Road 
LEEDS  LS14  2AW 
Tel  0113  232  3478 


Scotland  Office 

Dirleton  House 

Dirleton  Lane 

ALLOA 

FK10  1NW 

Tel  01259  723131 


APPROVED  BY  THE  N.P.A. 


CRESCENT 

SPECIALIST  PHARMACY  SYSTEMS 

CALL  THE  PHARMACY  REFIT 
SPECIALISTS 

#>  01376  *  515556 


VETERINARY  SERVICES 


VETCHEM 


PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

Worried  about  decreasing  N  il  S  margins?  Increase  your  retail  sales  by 
opening  up  a  pet  section  in  your  pharmacy,  concentrating  on  I1  and  PML 

products.  Full  help  given  with  suggested  planograms 
Problems  obtaining  veterinary  medicines'.'  We  have  access  to  virtually  all 
veterinary  medicines. 

Give  us  a  call 

Reynolds  &  Lewis,  Ferndene  Farm.  Bashley  Crossroads. 
New  Milton,  Hants  BH25  5SY  Tel  0345  419905 

Brian  G.  Spencer  Ltd,  19-21  Ilkeston  Road,  Heanor, 
Derbyshire  DE75  7DT.  Tel:  0800  387348 


Free  entries  in 
"Business  Link" 
(maximum  30 
words)  are 
restricted  to 
community 
pharmacist 
subscribers  to 
Chemist  & 
Druggist.  No  trade 
advertisements  will 
be  permitted. 
Acceptance  is  at  the 
discretion  of  the 
Publishers  and 
depends  upon  space 
being  available. 
Send  proposed 
wording  to 
"Business  Link" 
using  the  form 
printed  alongside. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BL(  )CK  CAPITALS 

Surname  

First  names  

Address  

 Postcode  

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  .30  words) 


UTpeople 


lay  down  the  law 


Pharmacist  Ruth  Rodgers,  previ- 
ously head  of  ethics  at  the  Royal 
Pharmaceutical  Society's  law 
department  and  a  regular  con- 
tributor to  C&D's  Pharmacy 
Update,  has  taken  her  interest  in 
the  law  a  step  further. 

She  has  been  sworn  in  as  a 
magistrate  at  Maidstone  County 
Hall,  Kent,  Ruth's  training 
includes  a  visit  to  one  of  Her 
Majesty's  prisons  and  a  four-day 
observational  course  on  the  mag- 
istrates system  in  action. 

When  her  induction  training 


finishes  on  July  11,  she  will  be 
able  to  give  fines  or  a  maximum 
six-month  custodial  sentence  to 
offenders,  depending  on  the 
severity  of  the  offence. 

Ruth  had  to  undergo  several 
interviews  before  the  lord  chan- 
cellor's advisory  committee 
approved  her  selection. 

To  remain  eligible  to  be  a  mag- 
istrate, Ruth  must  listen  to  cases 
at  least  once  a  fortnight.  She  has 
been  appointed  to  the  Kent 
County  Commission,  and  will  sit 
on  the  Maidstone  bench  along- 


side two  other  magistrates. 

Magistrates  do  not  have  legal 
backgrounds,  so  a  legally-quali- 
fied court  clerk  sits  in  on  hear- 
ings to  advise  them  on  points  of 
law. 

"Ethics  and  law  are  rather  dif- 
ferent, as  I'm  discovering,"  she 
says. 

•  The  title  of  justice  of  the 
peace  has  been  recognised  from 
1361,  and  can  be  traced  back  as 
far  as  1195.  There  are  40  JPs  in 
Maidstone,  and  over  30,000  in 
England  and  Wales. 


Pharmacy  assistant  Debra 
Sullivan  from  C  &  L  F  Davy  in 
Sunderland  is  celebrating  a 
champagne  success  after 
completing  C&D's  Cambridge 
Counterpart  course.  Debra  has 
worked  for  the  group,  Leadbetters 
of  Sunderland,  for  six  years.  L-r: 
pharmacist  Julie  Topping,  Debra 
and  Rachel  Moverleyfrom 
Whitehall  Laboratories 


Moss  Chemists  has  raised  £33,000  for  its  1996  charity,  Action  Against 
Breast  Cancer.  Moss  branches  nationwide  sold  pin  badges  to  help 
raise  the  money.  The  company's  training  and  personnel  director,  Caryl 
Webb,  presents  Dr  Anthony  Leathern,  the  AABC's  research  programme 
director,  with  the  cheque 


Staff  from  Whitehall 
Laboratories 
spelled  out  their 
success  after 
winning  a 
Government-funded 
'Investors  in  People' 
award.  The 
company  has 
implemented  a 
range  of  new 
communication, 
training  and 
development 
programmes  for 
employees.  This 
year  has  seen 
Whitehall  launch 
Advil,  the  popular 
US  pain  reliever, 
and  Centrum,  a 
multi-vitamin,  multi- 
mineral  product 


Oshwal  charity  walk 

The  Oshwal  pharmacists  are 
holding  a  10km  charity  walk  on 
June  29  to  raise  money  for  three 
charities. 

The  organisers  hope  that 
520,000  will  be  raised  for  the 
British  Heart  Foundation,  the 
National  Osteoporosis  Society 
and  for  the  Veerayatan  Eye  Hos- 
pital. They  estimate  that  300 
walkers  will  take  part,  100  of 
them  being  pharmacists. 

The  walk  starts  and  finishes  at 
the  Oshwal  Centre,  Coopers 
Lane,  Northaw,  Potters  Bar,  head- 
ing towards  Cuffley  before  turn- 
ing back.  Registration  begins  at 
8.30am  and  the  walk  at  10.00am. 

On  completion,  all  participants 
will  be  presented  with  a  free  gift 
and  a  certificate,  and  under-16s 
will  receive  trophies.  Competi- 
tors can  also  have  a  hot  meal.  For 
further  information  or  to  take 
part  in  the  event  contact  0181  446 
6604  (daytime)  or  0181  449  7733 
(evenings). 


APPOINTMENTS 


Joe  McCrea  has  been  con- 
firmed as  special  adviser  to 
Frank  Dobson,  the  secretary  of 
state  for  health.  Mr  McCrea  has 
worked  as  an  adviser  to  Mr 
Dobson  in  the  Shadow  Cabinet 
since  September,  1993. 
Benevia,  the  division  of  Mon- 
santo marketing  Nutrasweet,  is 
restructuring  its  UK  man- 
agement team.  Laura  Church 
has  been  appointed  marketing 
manager,  Allan  Huddart  be- 
comes national  sales  manager 
and  Nigel  Richards  is  trade 
marketing  controller.  All  three 
will  report  to  David  Phipp, 
general  manager  UK/Ireland. 
Philips  DAP  has  promoted 
national  account  director  Mark 
Conroy  to  sales  director. 
Moss  Chemists  has  appointed 
Steve  Duncan  as  retail 
operations  director.  Anna 
Hussey  has  been  appointed 
marketing  director.  She  devel- 
oped her  retail  expertise 
working  for  Boots  the  Chem- 
ists, Daniels  Pharmaceuticals 
and  Retail  Remedies. 
The  College  of  Pharmacy 
Practice  has  appointed  Jayne 
Wood,  deputy  chief  pharmacist 
at  Fazackerley  Hospital  in 
Liverpool,  as  the  new  regional 
adviser  for  the  Mersey  area. 
CPP  members  in  the  Mersey 
area  can  contact  Jayne  on  0151 
529  2218. 


All  rights  reserved.  No  part  of  this  publication  may  be  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage 
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CHEMEX'97 

21-22  SEPTEMBER  1997 
OLYMPIA  2  LONDON 


'Don't  miss  out !  Win  £1000  worth  of  holiday  vouchers  in  our  prize  draw.  Receive 
your  free  voucher  book  worth  thousands  of  pounds.  Meet  the  leading  suppliers  and  discover 
whats  new.  Improve  your  business  with  free  education  seminars.' 

Save  £10  entrance  fee.  Return  the  Coupon  Today! 


For  complimentary  tickets  return  the  coupon  by  fax  on  01203  426483  or  post  it  to  Chemex  97,  Data  House, 
Curriers  Close,  Tile  Hill,  Coventry,  CV4  8AW 


Please  send  me  ticket(s)  for  Chemex  97 

Please  send  me  information  on  exhibiting  at  Chemex  97 

Mr/Mrs/Ms  Initials 

Address 

Surname 

Job  Title 

Organisation/Establishment 

Postcode 

Tel  Fax 

Supported  by 


tit  Miller  Freeman 

630  Chiswick  High  Road,  Chiswick,  London  W4  5BG, 
Tel:  0181  742  2828  Fax:  0181  995  2788 


sponsored  by  CHEMIST 
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Clinical  results  confirm  that  just  ten 
minutes  after  applying  Toepedo,  nearly 
three  quarters  of  patients  experienced 
relief  from  itching  and  half  reported  a 
reduction  in  soreness. 

Dual-action  Toepedo  provides  fast 
symptomatic  relief,  whilst  attacking 
the  underlying  fungal  infection  which 
causes  Athlete's  Foot. 


benzoic  acid,  salicylic  acid 


Rapid 
and  soreness 


from  itching 
in  just  10  minutes 
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TOEPEDO  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd  ,  Hitchm,  Herts,  SG4  7QR,  UK  Distributed  by  DDD  Ltd,  94  Rickmansworth  Road.  Watford,  Herts,  WD1  7JJ,  UK 
Directions:  Apply  a  thin  layer  to  the  affected  areas  and  massage  gently  until  absorbed  Apply  twice  daily  until  symptoms  clear  Indications:  For  the  treatment  and  management  of  Athlete's  Foot  and  other 
appropriate  lungal  skin  infections  Contra  indications:  Do  not  use  to  treat  thrush  and  keep  away  from  face,  bottom  and  genital  (sex)  regions  Do  not  use  on  moles,  rashes  or  any  skin  lesion  for  which 
TOEPEDO  is  not  recommended  Do  not  use  if  sensitive  to  any  of  the  ingredients  Precautions:  Keep  all  medicines  out  of  the  reach  of  children  |  FOR  EXTERNAL  USE  ONLY  |  Side-etfects:  Toepedo  may 
occasionally  cause  mild  skin  irritation  Legal  Calegory:  [_pj  Packing:  Tubes  of  20g  (PL01 73/0020),  RSP  £3.95  (£3  36  exc  VAT)  5/97 


